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LETTER FROM THE PUBLISHER

Remember this: Whoever sows sparingly will also reap sparingly, and whoever
sows generously will also reap generously. Each of you should give what you
have decided in your heart to give, not reluctantly or under compulsion, for
God loves a cheerful giver. And God is able to bless you abundantly, so that
in all things at all times, having all that you need, you will abound in every

good work.

irst of all, publishing this issue is already a blessing

and we hope everyone safe and healthy. We would

like to commend your outstanding contributions that
have tremendously benefited countless people in the most
vulnerable communities during this time of crisis. Throughout
these testing circumstances, our awardees have been an
inspiration to us and to so many.

2020 has cemented itself as one of the most challenging
years of our generation. It is not far-fetched to believe that
we have all had our share of difficult stories over the past few
months. Never in our imagination did we anticipate that we
would all have to endure such harrowing experiences but the
human spirit stood up strong against this pandemic.

Through it all, we have stood in awe of our modern
day heroes: the medical workers tirelessly saving lives while
risking their own as they battle in the frontlines, as well
as the altruistic corporates that have gone the extra mile
in contributing supplies, funds, services and manpower to
alleviate the ill effects of Covid-19.

The outbreak of Covid-19 has led to a domino effect
of heightened ambiguity, and as a result, it has further
underscored the importance of communicating sufficiently
specific and pertinent information to wary investors and
stakeholders who are secking clarity in the markets amidst
the thick fog of uncertainty. The corporate environment has
always been highly dependent on extensive networks and
exchanges between people on a daily basis, but Covid-19 has
unleashed a daunting challenge for corporates to maintain
smooth and profitable operations amidst a series of lockdowns,
precautionary measures and work-from-home arrangements.

A crisis has once again brought to the forefront the critical
role that communications and investor relations play in
assuaging the fears of the investor community and reassuring
their confidence. Both are key in weathering the pandemic
storm and will be a focal point in re-igniting Asia — and the

- 2 Corinthians 9:6-8

wider world — to bounce back stronger than ever before.

And herein lies the pivotal inflection point as we are just
beginning to scratch the surface of this new decade: how do
corporates reinvent their operations to thrive as a sustainable
business moving forward in this new normal?

It has become clear during this crucial period that
corporates must enhance their transparency in communicating
the short- to long-term challenges that the firm expects to
encounter. Being transparent about its current status amidst
the introduction of new precautionary measures and its key
plans moving forward demonstrates sensible risk management
and sound governance. Doing so reflects the company’s
sound awareness of the situation and its astute leadership in
navigating business operations through these unchartered
waters. More than ever, the current situation has magnified the
importance of transparency, which will always serve corporates
well whether in times of crises or normality.

In this anomaly of a year, communications has had to
become more agile and rapidly adapt to a series of constantly
updating regulations and trends. This even includes playing an
essential role in facilitating an unprecedented scale of work-
from-home arrangements to safeguard the health of employees.
Despite its evolving role in this new era of business operations,
its fundamental premise has remained unchanged: simplifying
the complex world of a company’s financial performance,
operations, governance and strategies into concise yet still
complete corporate messages and disseminate them to inform
the investor community and assist them to arrive at key
investing decisions.

The uncertainties have also not prevented exemplary
companies from fulfilling their corporate social responsibility.
As the pandemic cast dark clouds over society, firms dug deep
within themselves and found an even deeper sense of purpose.
In going above and beyond their regular CSR initiatives
this year, they have rallied behind their respective countries
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and tapped into their services, infrastructure and expertise
to alleviate the hardships experienced by their employees,
customers and society at large.

Companies that are astute enough to reinvent their
businesses will find themselves emerging from this crisis as a
leader among a new wave of highly responsible corporates in
the inevitable rebirth of an Asian economic world — like the
proverbial phoenix rising from the ashes.

While Covid-19 has impacted our normal way of life
immensely, it has not distracted Corporate Governance Asia
from recognizing the significant impact that the leading
corporates have had in further elevating Investor Relations
and Sustainability standards in this part of the world which we
have been doing over the past 17 years. We have continuously
shone a bright light on the best Asian ESG, sustainability,
investor relations and communications practices through
our numerous authoritative publications, research, seminars,
conferences and awards. As we approach two decades into our
journey, and whatever the circumstances we find ourselves in,
we will always continue to advocate excellence in these critical
areas for the betterment of Asia.

To commemorate Corporate Governance Asias 17th
Anniversary and 10 Years of the Asian Excellence Awards
we are publishing a special edition entitled Communicating
Through the Fog of Uncertainty — The Inspirational Story
of the United Asian Corporation response throughout the
pandemic. This is the first of its kind to highlight the resilience
and remarkable CSR work that many of our awardees initiated
during the early part of 2020. It reminds us of how the
strength of our concerted efforts have provided rays of hope
to societies that need them the most and that it is only by
working hand-in-hand that we can make a greater and more
positive difference in the region and the world.

In recognizing this year’s outstanding awardees especially
given the prevailing environment, the Asian Excellence Awards
bestows a distinction for corporates that embody the highest
standards of Investor Relations and Communications in the
operation of their businesses. Over the years, their unwavering
journey has served as an inspiration to others in exemplifying
the gold standard of investor relations in Asia.

To make the best out of the current situation, we will
be hosting this awards event in a digital format as the most
appropriate way to recognize exceptional companies while also
complying with relevant precautionary regulations and social
distancing measures that have been enforced for everyone’s
safety. We have produced a special video presentation that
will be premiering on October 20, 2020 to highlight the
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exceptional efforts of our distinguished awardees.

Following a rigorous evaluation process that Corporate
Governance Asia strictly follows in its annual awards exercise,
we are delighted to announce the recipients of The 10th Asian
Excellence Recognition Awards 2020.

This year’s awards are taking on an extra special meaning
as it marks a fruitful decade of advocating best Investor
Relations, Financial Performance and Communications
practices. Through our collaborative efforts, we have witnessed
an upward trend in these influential functions throughout
the region. It also serves as a springboard to inspire us in
elevating our standards even higher over the next decade and
beyond as the normal patterns of life eventually start to reassert
themselves through all of our concerted efforts.

Finally, we would like to extend our gratitude for the
support we have received over the years leading up to our 17th
Anniversary. Indeed, it is only by working together that we can
make a positive and sustained difference for the benefit of all.
We also stand alongside our awardees in giving back to society
by donating part of our proceeds to various communities in
the Philippines that have been affected by Covid-19. More
information will be provided at a later date.

God bless us all.

ALDRIN MONSOD
Founder, Publisher and
Managing Director
Corporate Governance Asia
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EDITORIAL

Raising the bar

of Investor Relations

and CSR
amid Covid-19

By : CorRPORATE GOVERNANCE ASIA

s corporates wrestle with the impact of Covid-19

addressing the economic anxiety amid the

global uncertainty, they are also organizing their
communication platforms to transit and convey their messages
to all the stakeholders. Investor relations professionals are hard
at work, communicating how these corporates are responding
to the challenges posed by the pandemic. A significant part of
their tasks is dedicated to responding to the demands and queries
from multiple stakeholders, including investors, shareholders and
regulators, mostly on the financial health of the organization.

It is important for the corporates to lay all the cards on the
table, so to speak, and be upfront to each and every query from
these stakeholders. Some familiar questions include business
continuity and the effect of Covid-19 on the corporate revenue
generation and profitability. Are corporates going ahead with their
investment plans, or deferring any expansion to conserve cash?
Do they have capital raising programme to maintain their liquid-
ity position and have sufficient funds to continue production?
What are the contingency plans in the coming months to manage
the cashflow and will it be implementing cost-cutting measures to
ease elevated liquidity pressures?

Another priority question from investors is on the corporates
ability to continue paying dividends or how much of this capabil-

ity has been impacted by the coronavirus. These questions needed

honest-to-goodness responses to calm, and at the same time,
assure investors and maintain their trust on the companies.

Indeed, Covid-19 has presented threats to corporates, which
they need to articulate how they have been impacted by the virus
outbreak and how are they addressing them. Transparency is im-
portant. Investors and shareholders, in particular, need assurances
from the management and they want to be able to communicate
any of their concerns.

In doing so, corporates and financial institutions are now
holding virtual annual general meetings to inform their share-
holders of latest developments in their organization. This is in line
with the health protocols being imposed in every jurisdiction on
social distancing to avoid possible spread of the virus that can be
transmitted in crowded halls and meeting rooms.

Of course, assistance to all the stakeholders — and clients —
are most welcome, and this is also the time that the corporate
social responsibility (CSR) mechanism is kicking-in at full
throttle. The pandemic has inevitably put corporates under test
for its commitment to CSR and ethical business practices. And
it is good to know that many corporates did not turn their backs
on their CSR commitments amid pressures for survival. Indeed,
this health crisis offers a great opportunity for businesses to shift
towards a more committed CSR policy.

Corporate Governance Asia is applauding several of our
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awards’ winners in being pro-active in facing the issues and
explain how they navigate the difficult market environment.
For instance, one of the Philippines’ largest conglomerates SM
Investments Corporation (SMIC) and its subsidiaries worked
together to provide care and assistance to its stakeholders and
to the country itself over the health crisis to cope with the
unprecedented times.

In response to the community quarantines imposed to
prevent the spread of the virus, SMIC immediately launched
initiatives to address the impact of the pandemic geared towards
support to employees and partners; delivery of several medical
donations and conduct of relief missions; provision of essential
products and services; as well as the expansion of access channels
to cater to customers needs.

As for its tenants, SM Supermalls waived rentals to support
the continuity of operations of tens of thousands micro, small
and medium enterprises
affected by the lockdown.
Through joint efforts, the
group has donated millions
of pesos worth of essential
medical supplies and equip-
ment and reached out to
marginalized sectors most
affected economically.

At DBS Bank, the bank
in Hong Kong rolled out
a range of relief measures,
including a financing
guarantee scheme for small
and medium enterprises
(SMEs), and principal
repayment holiday for term loans and import trade facilities,
among others. To minimize the need to physically visit its
branch, the bank has also launched contact-free banking options,
including online application of internet banking services, online
loan applications and trade financing processes digitalization.

Over at OCBC Bank, it has extended targeted relief
measures to support impacted customers, including principal
moratorium, bridging loans and additional working capital
lines. It did not put a monetary cap on its relief programme as it
wants to ensure every customer gets the help they need, and not
on a first-come, first-serve basis.

In Malaysia, Public Bank continues to provide loan/financing
repayment assistance to help targeted individual customers who
encounter income reduction and SME customers who are expe-
riencing cash flow reduction to service their loan/financing upon
expiry of the six-month moratorium on September 30 2020.

Bank of Ayudhya and its subsidiaries in Thailand likewise ex-
tended assistance to its commercial, business banking and retail

customers, who have been affected by the virus outbreak with
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more flexible repayment conditions, including grace periods and
reduced installment amounts, to help relieve their burden.

Over in Taiwan, CTBC Financial Holdings implemented
a series of support measures across its group of companies. At
CTBC Bank, it offers payment deferrals of three to six months
for personal, credit card, mortgage and car loans to existing
retail customers, with late fees waived and interest deferred. It
also reduced interest rates for personal loans and mortgages for
both new and existing retail clients. The bank partnered with
the government to launch relief programmes for businesses
experiencing operating or loan repayment difficulties amid
Covid-19.

Champion REIT in Hong Kong announced an agile and
novel method in rental settlement during this pandemic. It
temporarily received listed shares of an anchor tenant in one
of its office towers in lieu of cash for their rental payment to
ease the short-term tight
liquidity of the tenant
through flexible financial
arrangement.

In a different kind of
response, Hong Kong prop-
erty developer New World
Development donated
kids masks to the com-
munity — to low income
families through a range
of non-profit organiza-
tions, saving these anxious
families from having yet
another desperate search for
protective masks.

These are just examples of how corporate and financial
institutions are responding to Covid-19, notwithstanding their
own challenges amid the difficult market backdrop. Asia has
learned a lot from the previous crises, particularly in 1997 and
2008, although those crises were financial in nature. This time
around, we are facing a health crisis and how it will finally shape
the corporate landscape remains to be seen.

So, for now, the question is - how will corporates operate
under the so-called “new normal environment”? For one thing,
we are witnessing a shift in industry dynamics and Covid-19 is
driving the corporates to adapt to the evolving market environ-
ment, including an acceleration towards digitization. This comes
as many consumers are increasingly adopting mobile wallets
solutions to make payments for their purchases as a precaution-
ary measure against the virus.

Interesting times, indeed, not just in Asia but for the whole
world. We at Corporate Governance Asia will continue to chron-
icle how we in this region remain committed to high corporate

governance standards as we battle this health crisis.
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e Fog of Uncertainty

Competent investor relations is at
a premium during times of crises
and has been particularly magnified

in a Covid-19 world

By : CORPORATE GOVERNANCE ASIA

he new normal appears to be staying here for a while.

While there are some encouraging signs in various parts
of the world, Covid-19 is being brought under control and
respective governments are beginning to gradually lift restric-
tions on mobility and interaction, it seems safer to assume that
global recovery will be slow and steady, and that the effects of
the pandemic will continue to reverberate after it has passed.

And with it comes the pressing need for companies to
become nimble enough to swiftly implement effective and ap-
propriate adjustments to successfully sustain daily operations
in this unprecedented era. It is high time for corporate leaders
to demonstrate how they have infused resiliency and adapt-
ability into their business planning and operations geared
towards the long-term sustainability of their company.

It has become painstakingly clear that the outbreak of
Covid-19 has cast a thick, opaque fog of uncertainty in the
markets. This has heightened the significance of delivering
sufficiently specific and pertinent information through this
blanket-like fog to wary investors and stakeholders. As is often
throughout history, a crisis has underscored the crucial role

that investor relations (IR) plays in reassuring the confidence
of the investor community which will prove to be paramount
in weathering this unforeseen storm to start the new decade
and help eventually steer it back towards normality.

The prevailing environment has presented a crucial oppor-
tunity for companies to reiterate their long-term fundamen-
tal goals. This will go a long way in supporting its eventual
recovery as well as deliver sustained value for the firm and its
stakeholders. Investors are understandably concerned over
the impact that Covid-19 will ultimately have on the global
economy. Once the volatility dies down, investors are going to
return to the fundamental stock-picking mentality and look
for companies that were able to emerge from the storm and
have laid down solid foundations moving forward.

A most noticeable shift is that the channels of communi-
cation have been fundamentally changed as many IR profes-
sionals have had to make a smooth transition to working from
home and have for the most part been unable to travel. As a
result, they have had to develop new skills and practices to
cope with the evolving environment.
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The crisis communication skills of the IR function have
been thrust into high gear on a regular basis, and are arguably
valued more greatly than ever before by senior management
teams and the investor community. A strong framework needs
to be established around how the firm is going to operate as
a company and how it is going to engage with its employees.
It needs to communicate cohesive stories and the actions it
has undertaken in an integrated and holistic approach that
addresses all of its stakeholders.

Now is certainly not the moment to panic, but rather
high time to innovate and show even greater commitment to
remain engaged with the investor community. These times
can be seen as an ideal opportunity to demonstrate a firm’s
commitment, highlight the confidence and competency of the
senior management and foster goodwill with its investors.

There is a need to communicate early and often with the
investor community and all stakeholders throughout a crisis.
During this period, it is certainly crucial for the IR team to
convey a sense of confidence in the capabilities of the com-
pany and its ability to continue its business operations amidst
the financial challenges it may be facing. While corporates are
working to understand the extent of the problem and the crisis
when it first arises, they should first and foremost be honest
and open to maintain their credibility.

Companies need to skillfully balance the short-term
tendency to overcommunicate with investors and provide an
appropriate level of insight, which will prove to be critical
in building credibility. With the uncertainty of the financial
impact that the situation will ultimately have on a firm, it is
important not to stray away and communicate outside of what
the company has publicly stated from a guidance perspective.

It is also a best practice for firms to communicate the
firm’s business continuity plan and actions to mitigate
financial and operational headwinds, as well as add a relevant
historical perspective demonstrating how it faced a previous
situation and emerged out of it successfully. It can also be said
that the earnings period remains an ideal channel to commu-
nicate the company’s financial performance updates and most
effectively control the narrative.

Fundamentally, it is optimal that the overall assessment
of the epidemic’s impact features communications centering
on the effective solutions and mitigatory measures that the
company has put in place. Doing so will reflect the company’s
innate determination and resolve to power through these chal-
lenging times.

Investor focus has also significantly shifted from evaluat-
ing long-term growth and earnings strength to assessing a
company’s durability and viability. Shareholders these days
are striving to understand how firms are leveraging on their
strengths and deftly managing their vulnerabilities during this
pandemic.

With this altered investor perspective, the narrative of
companies has to subsequently evolve alongside it. Firms
should be looking to bring underlying company fundamentals

to the forefront, including featuring their financial flexibility,
balance sheet strength, variable cost structure, business model
resiliency and management team experience. They should
also primarily highlight their company’s pandemic plan, most
notably the actions they have undertaken and are prepared to
take to protect its core assets. In addition, it is imperative that
companies are well-prepared to relay how they are positioning
the company to thrive when the economy and society eventu-
ally recovers.

It is important that corporates demonstrate their leader-
ship in guiding the investor community throughout these
uncertain times. Reassurance goes a long way in maintaining
confidence in the company and thus certain adjustments can
be made such as loosening traditional quiet period policies to
discuss a publicly disclosed pandemic business update, clarify
publicly available financial details or help concerned investors
wherever they can.

These unprecedented times call for empathy for humanity
while also making it easy for investors to find the information
they need. Leveraging on various communication platforms
can help achieve these goals including updating the corporate
website and investor presentations to reflect the changed IR
narrative that addresses concerns of the valued investors.

Companies can indeed excel by being mindful of being
thoughtful and strategic in the manner in which they navigate
this unprecedented communications landscape with all of
their key stakeholders. Its employees, investors, customers and
partners will appreciate its transparency, consistency and the
humanity by which the situation is approached.

IROs are stepping up

Throughout the pandemic, the spotlight has also never shone
brighter on Investor Relations Officers (IROs) and it is para-
mount that they ramp up their efforts in disseminating suf-
ficient and pertinent corporate information to their company’s
investors and stakeholders. It goes without saying that IROs
should maintain a steady presence and communicate clearly
and often their company’s information such as its strategy in
the face of the prevailing market conditions that will enable
the organization to rectify the situation, protect its employees
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and assets, as well as ensure the continuity of its business.

In representing the frontlines of communication with the
investor community, IROs are well-positioned to elevate their
presence and proactively inquire into key developments and
subsequently update the public by issuing announcements
on the inside information and other key matters that could
have an impact on the business and operations of the firm.

It is apparent that it is more important than ever before that
enhanced two-way communication between IROs and senior
management is needed to facilitate the best practice of contin-
ued communication with the public.

Listed firms and their respective IROs would do well to
provide timely updates to the investor community through
making voluntary announcements regularly. In particular, they
should focus elaborating on the current plans, policies and
controls that they have duly implemented designed to counter
the latest developments of Covid-19.

From an investor relations perspective, relevant stakehold-
ers are looking at senior management and IROs to respond
quickly and transparently in both internal and external crisis
situations. This means that a company must continuously put
risk management and business continuity planning measures
at the forefront.

IR professionals must be active in ongoing internal busi-
ness discussions and keep a pulse on the external environment.
This assessment of direct, secondary and tertiary risks related
to supply chain, inventory, labor and logistics is undoubt-
edly essential to developing an accurate and specific narrative
for the company. These days, conducting scenario analyses
measuring stress on earnings, cash flow, liquidity and capital
structure is a best practice.

It is in moments of adversity that the IR department can
be tested and subsequently rise up to the challenge to help the
organization. The unit needs to unleash its strategic com-
munications and finance expertise, stay on top of the pulse of
what is going on and be the trusted advisor between the senior
management and the company’s investors. Although the man-
ner of communication through uncertain times is specific to
each company’s situation, two factors that remain constant are
increased disclosure and transparency.

The current environment calls for corporates to communi-
cate honestly and transparently about the short-term challeng-
es that the firm expects to encounter, whether it is operational
risks, disruptions in the supply chain or fluctuations in market
dynamics. Being transparent shows sensible risk management
and sound governance, which reflects the company’s senior
management’s awareness of the situation and its astute leader-
ship in piloting through these unprecedented skies.

The speed and effectiveness of managing a crisis shows the
degree of discipline that companies currently embody, as firms
can certainly be more effective when they are focused on plan-
ning and devising solutions rather than panicking. They must
be mindful that a long-term crisis has the potential risk of loss
of credibility, which does not necessarily simply arise solely
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from the crisis but also depends on the manner and effective-
ness of the IROs’ response.

With that being said, the ultimate goal is to strike the ideal
balance between providing an assessment of the pandemic’s
impact and measured guidance, as well as delivering confi-
dence and resilience over the long term. Doing so will place
the firm in good footing in reassuring and providing transpar-
ency to its investors during such uncertain times.

Nevertheless, regardless of it being in times of crises or
normality, ensuring that the investor community continues
to receive sufficient information that enables them to arrive
at well-informed decisions is certainly a win-win for the com-
pany and its valued investors.

ESG is key for a company’s long-term survival

&7

The pandemic has provided corporates with an opportunity to
take away invaluable lessons from it and be better prepared for
potential future scenarios. In particular, it has highlighted the
importance of incorporating sustainability as well as environ-
mental, social and government (ESG) factors into a company’s
series of long-term strategies.

In discussing fundamental strengths to position the
company well for the future, the concept of sustainability
has become increasingly more important. Investors will see
company’s governance in action, including how effective
their business continuity plan is and how they manage risk.
Furthermore, they are constantly aware of how their social
strategy helps their employees, communities and customers
during the crisis.

In this era of a new normal, firms are realising that they
will need to expand their repertoire and exert greater efforts
into how they are serving the wider interests of society. As
such, these factors have in turn shone a greater spotlight on
ESG as the new normal in investing and that the investor
community is seeking investments that are helping the world
become a better place, particularly in the wake of a pandemic.

It is therefore no longer merely optional for companies
to apply ESG criteria to their operations, but it should rather
be deeply ingrained moving forward. In fact, ESG investing
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has in certain cases proven to be more resilient in staving off
market shocks. Although the full and far-reaching impact of
the pandemic is likely to be fully seen, the slower retreat from
ESG compared to standard funds could indicate just how
deeply embedded such investment principles have become in
this day and age.

Amidst the downward trend, the investor community
looks to have its eyes on ESG-focused firms that are poised
to emerge more resilient in this Covid-19 economy. It makes
perfect sense then that firms observing best sustainable busi-
ness practices are better positioned to outperform in the long
run as they are able to deliver sustainable profits by looking
after the well-being of their employees, the environment and
the supply chain.

Viewing the wider picture, Covid-19 has raised concerns
on its far-reaching impacts on ESG issues such as employees’
health and safety. While the lingering issue of climate change
has been atop the world’s agenda in recent years, the pandemic
has placed a renewed focus on social and governance issues.

Pressing questions have come abound throughout this
pandemic, such as how are companies responding as respon-
sible employers? In other words, how are they physically and
financially protecting their workers during these challenging
times?

The global pandemic has certainly magnified the impor-
tance of how corporates treat their stakeholders, in particular
their employees. It is vital that corporates prioritize timely and
quality communications with them, particularly in putting
together the structure for the now all-too-familiar work from
home arrangements during the current lockdown and social
distancing requirements that have been enforced to contain
the spread of the virus.

Internally, the most responsible companies have lived
up to their distinction during this critical period by supply-
ing their employees with protective gear such as face masks
and hand sanitizers or established efficient work-from-home
arrangements. Meanwhile, others have sought to sponsor
virus-fighting measures within their local business community,
showing a strong sense of community investment. Human
nature has shown that in times of crises, people tend to rally
behind each other and companies that have prioritised assist-
ing their employees, customers and the communities where
they operate have increasingly become the apple of the eye of
the investor community.

Employees are the most important resources of any
corporate and function as ambassadors to their surrounding
community. If they are not up to speed with the ever-evolving
situation, then communicating outside the organization will
prove to be more difficult.

On top of these factors being a staple of sound leadership,
they are essential in ensuring all of the business fundamentals
that the investor community values are addressed. In turn,
the employees will remember how companies either rose to
the challenge or failed during the crisis and for the former

scenario, it will certainly pay off for them down the line.

It appears that the crisis will ultimately be accelerating
ESG with encompassing repercussions. The pandemic is
serving as a large-scale stress test of the resilience of corpo-
rates around the world. The painful sudden loss of income
across several sectors, combined with the need to completely
and rapidly reorganize value chains and methods of interact-
ing with employees and customers, has proven disruptive for
many businesses around the world.

The Covid-19 crisis once again highlights that ESG fac-
tors can have significant implications for the global economy
and society. It has also demonstrated that embracing ESG is
not a distant goal down the road, but a key component that
immediately strengthens the resilience of our societies and
companies.

Future of communications and sustainability

It has been hammered home that businesses need to focus

even more on sustainable development issues. Areas of con-
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cern such as climate change, plastic pollution, environmental
impact on health or employment are all issues that are at the
heart of the concerns of the investor community and the
wider general public.

It is no mistake that investors are increasingly turning to
companies that they view to be more sustainable. In particular,
they are looking for those that demonstrate more respect to-
wards the environment, act more ethically and communicate
more transparently.

As a result, firms have faced a series of different chal-
lenges. Not only do the companies need to carefully manage
and measure their impact, but they also need to communi-
cate these results and their actions effectively to the investor
community. Such communication also entails a transparent
dialogue, particularly in the digital space.

While hardly any corporate has been able to conduct its
business as usual in this current environment, credit can go
to digital communication solutions which have been help-
ing many companies maintain stable operations even under
highly adverse circumstances. In the long-term, the numerous

EDITORIAL

measures that have been implemented in response to the crisis
can be catalysts to the digital transformation process and make
businesses more resilient against future disruptions.

Communicating with colleagues or clients online from
their own workplace out of necessity has proven to be a fairly
reliable and highly cost-efficient alternative that numerous
companies will likely continue to use more frequently in the
future. These days, virtual investor conferences and virtual
roadshows have become the new norm and potentially be
a staple in communicating with the investor community in
the coming years. Roadshows have been converted to virtual
events that deftly utilize a combination of traditional confer-
ence call tools and video conferencing solutions.

Whether it is digital or traditional form of communica-
tions, in every crisis there are seeds of golden opportunities
being sown in this area. For responsible corporates in the
region, an invaluable opportunity has been presented for their
investor relations and commitment to ESG moving forward
which will prove to be key steps in clearing away the fog of
uncertainty in a post-Covid-19 world. m
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ASIAN CSR

ASIAN CSR : RISE UP
Heroic hearts of gold

Inspirational stories abound of corporates going above and beyond their call of duty
to help communities survive the Covid-19 onslaught

By : ALDRIN MONsOD AND CORPORATE GOVERNANCE ASIA
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Not all superheroes wear capes — these days in the new
normal, they are wearing personal protective equipment

as our heroic frontline medical workers repeatedly clock in
exhausting shifts at hospitals that have been overwhelmed with the
sheer flooding of Covid-19 infected patients around the world.

There has never been a single event in the modern era that has
imposed such a far-reaching impact and bred so much uncertainty
in all corners of the globe. The pandemic has caused massive social
upheaval with the need to implement precautionary measures such
as work-from-home arrangements, school closures and widespread
lockdowns.

It has not only caused serious economic consequences in the
region, but has also led to extreme hardship for individuals and
families. The most vulnerable people that have been affected in
Asia cover migrant workers, part-time and uncontracted workers,
as well as those who rely on their daily earnings to buy their food
to put on their tables. This has been the reality for hundreds
of millions and they often have neither savings to cushion
them against sustained economic disruption nor employment
protections and health insurance as a safety net.

Yet in the seemingly darkest of days there will always be a
silver lining and it is in these most trying of situations that we
must find within ourselves a deeper sense of purpose. Drawing
inspiration from the fact that the world is in this together,
measures to mitigate the economic and social fallout have been
rolled out, especially for the most vulnerable women and men in
the region. Food supplies, protective equipment and handouts
have been reaching those in need amidst these unprecedented
times.

Governments in Asia launched into crisis mode and hunkered
down on mapping out the logistics of locking down large amounts
of their populations. Their priorities turned to tracking the spread
of Covid-19, assessing and augmenting their healthcare capacity to
deal with the virus, and sourcing essential medicines and medical
equipment. The unique vulnerabilities of the region’s populations
have necessitated resolute action as the well-being of millions of
people and of the societies where they live are at stake.

In this light, superheroes have also emerged in the form of
outstanding corporates who have reached out with the biggest of
hearts to help the needy who have been severely affected by the
pandemic. It comes as no surprise as they are the same companies
who have been renowned throughout the years for their admirable
corporate social responsibility efforts (CSR) to uplift the lives of
the underprivileged.

Beyond their generous contributions through government
agencies and non-profit organizations, companies left and right
have rallied behind their respective countries and tapped into their
services, infrastructure, products, equipment and expertise to help

their employees, customers and the wider society to get through
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this crisis. Their actions have highlighted their decisiveness
that comes with an agile response to what might seem to be an
overwhelming challenge.

The way corporates respond to the pandemic is clearly a
defining moment that will be remembered and shape the future
of how they operate in this new normal. Companies have time
and again elaborated on their promoting social initiatives and set
of core values, as well as how much they care for their employees
and stakeholders. The stage has now been set for them to make
good and even go beyond this commitment. The true colors of a
company will shine brightly when it makes decisions that sacrifices
short-term profitability to fully commit to those aforementioned
values.

Alongside countless others around the world, Asia’s business
leaders have rallied around their respective companies and
stepped up to the plate with various efforts to battle the Covid-19
pandemic. Such stalwart billionaires, CEOs and entrepreneurs
have been addressing the outbreak across numerous fronts
with some donating out of their pockets, through their various
businesses or forgoing their salaries. Others have been contributing
to converting facilities to makeshift hospitals or quarantine centres
to help address the evolving crisis.

With the link between the overall health of society and
business operations placed in the spotlight, the global pandemic
highlighted the importance of enhancing sustainability as well
as environment, social and governance (ESG) factors into the
business strategy. Amidst the damage that Covid-19 has caused, it
has also offered large and small businesses an opportunity to learn
and prepare for the future.

The social and economic challenges posed by Covid-19 have
emphasized the true value of identifying a business strengths and
weaknesses, as well as recognizing and mitigating material risks.
Enshrining ESG principles in business strategy makes a company
more agile and better prepared to deal with sudden change,
whether that is a broken supply chain or the immediate need for
employees to work from home.

As such, the crisis has propelled a new wave of awareness and
incorporation of ESG in business operations. The events of 2020
that have unfolded have re-emphasized the need for companies
to adopt a balanced approach to profits, the community and
sustainability.

Displaying an unwavering commitment to core virtues,
sustainability and the strongest ESG standards when times are
good is one thing. However, adhering to these principles when
the going gets tough is another matter in itself and counts ever so
much more.

Amidst the most challenging of times, a company and its
most valuable assets, its employees, can lean on their strong

relationships and trust as its foundations to weather the storm

CORPORATEGOVERNANCEASIA 21 SEPTEMBER 2020



ASIAN CSR

together. The pandemic has shown that on-site employees faced
heightened health and safety risks when coming in for work. As
such, their respective organizations have a major social obligation
to lead responsibly, not only in looking after their employees’
welfare, but also for the wider society.

Throughout the crisis, responsible companies have been
consistently providing its employees with protective gear and
have taken the necessary precautionary measures to ensure
their safety. Meanwhile, other companies have sponsored virus-
fighting measures within their local business community that have
demonstrated a strong sense of community investment within
them. Through it all, firms that have been focused on being part
of their community are more likely to find support in times of
crisis.

Communities are expecting corporates to demonstrate elite
leadership and share the burden in this tough environment.
Firms that have failed to do so face dangers to their long-term
sustainability.

With the global pandemic reaching over 175 countries and
territories, companies across the Asian region are responding to
the crisis on several fronts. Some are donating funds for medical
supplies, while those in the biotech sector are ramping up
production for testing kits or racing around the clock to create a
much-needed vaccine.

At a critical time when the world is - and needs to be - united
as one with the shared objective of soldiering on through these
trying times, it has certainly been heartwarming to see companies
take swift action with utmost resiliency and dedication, doing
everything in their power to flatten the curve. Inspiring stories of
solidarity during the Covid-19 outbreak in Asia have also shown
how corporates have been safeguarding the health and well-being
of its employees, who in turn have been more than willing to

reach out to society in their time of great need.

M Hong Kong ...

It was no surprise that financial hub Hong Kong’s business sector
stepped up to channel its efforts into the community’s battle
against Covid-19, as the pandemic hit people from all walks of life
hard and drove many to despair.

Big hearts were on full display as the selfless corporates
heeded the call from giving out generous donations to providing
food, protective gear, accommodation and home-testing kits for
the community. With such valiant measures, the city’s business
sector delivered an array of relief measures to support those
in need, particularly with the medical sector workers and the
underprivileged top of mind as a means of spreading happiness
and care.

For instance, CK Hutchison Holdings’ pharmaceutical unit,

CK Life Sciences International Holdings, introduced test kits to
help hospitals and laboratories in the city speed up their diagnosis
of Covid-19 infections. Internally, its companies such as A.S.
Watson implemented precautionary measures for staff to work
remotely and provided protective items such as face masks and
shields to its frontline staff. Meanwhile, New World Development
introduced the first-of-its-kind Mask To Go dispensers which
enabled pre-registered beneficiaries to collect free packs of medical
masks. It continues to distribute millions of masks to needy
communities through its existing arrangements with non-profit
and social welfare organizations.

Sun Hung Kai Properties donated surgical masks to the
city’s Hospital Authority and various social service organizations,
provided rent reductions and implemented measures across its
malls and offices. It even launched an online campaign, titled
Read at Home with You, to provide continuous learning and
reading opportunities for students during the school suspension

period.

During a time of mask shortages in the city, Sino Land

CORPORATEGOVERNANCEASIA 22 SEPTEMBER 2020

distributed them to underprivileged families and the needy as an
immediate relief measure through the government. In March,
the foundation joined hands with the Hong Kong Innovation
Foundation in providing educational support for children from
underprivileged families amid class suspension, donating 1,000
educational toys to children living in sub-divided units and cubicle
homes as well as children with special healthcare needs to enhance
children’s development through fun learning.

Meanwhile, Chow Tai Fook Jewellery also took matters into
its own hands by setting up its in-house face mask production
line in March, leveraging its high standard dust-free cleanroom
technology in its T MARK diamond processing factory in
Lunjiao, Shunde. The company also established an anti-
coronavirus fund and sourced face masks to provide anti-epidemic
materials to frontline medical workers and for its staff. For its part,
Melco Group supported initiatives to purchase medical supplies
including face masks and hand sanitizers in Wuhan and Hubei.
Going another step further, in light of the heavy impact on the

construction industry, Melco Resorts and Entertainment offered
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jobs to unemployed Macau residents of the construction industry.

Fosun International deployed and shipped medical protective
supplies, including protective medical suits, masks, protective
goggles, medical gloves and vendilators from around the world,
with the vast majority of the supplies going to the frontlines in
China to prevent and control the spread of the pandemic.

As families of medical staff in Shanghai were short on medical
supplies, Shui On Land co-founded the Tiandi Transit Stations
which launched an initative calling for donations of masks, hand
sanitizers and protective goggles. It continues to launch campaigns
to deliver school supplies as well as exclusive facilitating services
for commercial tenants in shopping malls of Shanghai Xintiandi

projects to the children and relatives of medical staff.

M China ...

In China, some of the fastest-recovering companies proactively
looked ahead and anticipated the changing circumstances. Rapid
and coordinated responses are certainly effective driven by top-
down leadership, but adapting to unpredictable change also
requires decentralized initiative-taking. Elite Chinese companies
were able to effectively balance the approaches by setting a top-
down framework within which employees innovated.

With its heart on helping students throughout the pandemic,
China Mobile launched the “National Primary and Secondary
School Network Cloud Platform” in cooperation with the
Ministry of Education to meet the needs primary and secondary
school students nationwide to study at home and ensure that
schooling continued while schools stayed closed. The company
launched a smart epidemic prevention and control platform
in provinces including Zhejiang, Henan, Shanxi, Fujian and
Guangdong. This provided enterprises with essential functions
such as epidemic prevention inspection, visitor registration,
employee health tracking and employee daily health check.

Alibaba, through the Jack Ma Foundation, donated
generously to the Peter Doherty Institute for Infection and
Immunity in Australia to support the research and development of
treatment options for Covid-19, including a vaccine. The Jack Ma
Foundation and Alibaba Foundation jointly donated masks, test
kits, protective gear and face shields in Southeast Asia.

China Unicom has been proactively undertaking social
responsibility by assuring effective communication services
delivery and tapping into new technologies such as big data,

Al and 5G to support precise pandemic control. It accelerated
the transformation of Internet-oriented operations, provided
innovative communications service offerings, strengthened O20
integrated operation and actively promoted new informatization
applications amidst the uncertain times.

China Resources Beer donated to government-related charities
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in Wuhan to procure emergency medical supplies such as masks,
disinfectants, medical goggles and ventilators to provide better
protection for medical staff while they are performing medical
treatment. Meanwhile, China Communications Services tapped
into its advanced technology, leveraging on the Cloud, Internet of
Things and Big Data platforms to create smart products specially
designed for epidemic prevention, as well as assist in the work and
production resumption of society.

China Overseas Land & Investment was united in its targeted
efforts against the Covid-19 outbreak, ensuring the safety and
protection of all its employees. In turn, employees volunteered
and donated anti-epidemic materials to hospitals and related
institutions in Wuhan and Shenzhen. China Telecom rose to
the challenge and proactively fulfilled its CSR by being the first
company to complete 5G network deployment for the Wuhan
Huoshenshan Hospital and other locations. It also leveraged the
advantages of e-Surfing Cloud and Big Data to support epidemic
prevention and control, as well as the informatization of medical

diagnostics and treatment.

M Thailand ...

In March, the Thailand government helped to ease the situation
by distributing direct cash handouts to three million workers not

covered by its social security system. From helping directly on

the frontlines, to donating supplies and proceeds, and offering
special support towards vulnerable customers, Thai companies
also ramped up their outreach to society to assist the government
and have mobilized quickly to tackle Covid-19 head on. Through
their efforts, the firms hope that they can play a part in alleviating
the suffering of those negatively impacted by the crisis, as well as
offer encouragement towards all families.

Since the Covid-19 outbreak in Thailand, PTT Group has
responsibly visited hospitals to deliver the necessary medical
equipment as well as to express its encouragement and solidarity
with medical professionals. Internally, it took swift steps to
safeguard the health of its employees by implementing work-
from-home measures and providing them with essential personal
protective equipment such as surgical masks, thermometers,
and sanitizing spray. Meanwhile, PTTEP has applied the
energy-searching knowledge and technology to protect medical
professionals and prevent the proliferation of viruses. It has
actively sponsored frontline organizations that are handling
the outbreak by donating fabric masks to Chatuchak District
office for distribution to people in need and donating alcohol
to Chulalongkorn University to produce hand sanitizers for the
public.

Thai Union was quick on its feet to assist in battling Covid-19
overseas when it first broke out, delivering King Oscar tuna as
humanitarian assistance to Wuhan. It then supported the fight
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in Thailand by distributing food supplies to Chulalongkorn
Hospital, donated to the Samut Sakhon Fights for Covid-19 Fund
which was used to prepare Covid-19 field hospitals for possible
cases and for the purchase of medical equipment for Krathumbaen
Hospital and Banphaeo Hospital.

At the start of the outbreak, Charoen Pokphand Foods
reached out to Thais returning from overseas to self-quarantine,
providing them with healthy food supplies. It collaborated with
Ministry of Public Health to provide meals for public hospitals
nationwide and expanded to families of nurses and doctors. The
company implemented food relief programs to provide food
security for low-income people, ensuring that they were able to
access safe and quality food supplies.

Bank of Ayudhya introduced proactive measures to help
prevent the spread of the virus taking into account the safety of all
its employees, customers and visitors. Bank of Ayudhya executives
and staff donated blood to the National Blood Center, Thai Red
Cross Society, as blood supply became dangerously low. Under the
Unite to Donate Blood in Fighting Covid-19 activity, the bank
safely carried out the blood donation process amid the outbreak,
ensuring that all donors were eligible to donate blood.

In its efforts to support education for Thailand’s youth,
Global Power Synergy showcased Wat Ta Kuan School as a model
for "The New Normal School", which includes a new curriculum

and installation of tools to prevent Covid-19 to welcome the new
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school semester. Tools and equipment to prevent the spread of
Covid-19 were also designed with the help of vocational school
students and locals.

For its part, B.Grimm Power donated to Ramathibodi
Foundation to support the health insurance coverage for doctors,
nurses and other officials working for Ramathibodi Hospital to
fight Covid-19. The company delivered N95 medical masks,
infrared thermometers and sanitary gel to Chulalongkorn
Hospital and the Thai Red Cross Society as part of the B.Grimm
Fights COVID-19 with Compassion program, which has donated
financial support and essentials such as medical equipment, health
insurance and survival packs to hospitals, charity organizations

and people in need.

M Philippines ...

The Philippines received a big shock in March as its largest
island Luzon was placed under enhanced community quarantine
in March, wherein public transportation was halted, business
operations were disrupted and the usually lively bustling cities
suddenly became ghost towns.

In rising up to the challenge of uplifting the lives of those
living in poverty and those significantly affected by the pandemic,
the Philippine Disaster Resilience Foundation and Caritas Manila

collaborated with the country’s biggest corporates to launch
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Project Ugnayan. Through Caritas Manila and its network of
parish priests, volunteers, and barangay captains, Project Ugnayan-
Damayan set out to distribute grocery vouchers to millions of
families and individuals in the most challenged communities of
the Greater Manila Area.

The vouchers were distributed to barangays with nearby
grocery stores to facilitate convenient and easy exchange.
Meanwhile, other distribution channels were accessed to lend a
helping hand to more individuals. ABS-CBN's Pantawid ng Pag-
Ibig provided assistance to 17 Metro Manila local government
units and other provinces for the benefit of hundreds of thousands
of families.

More than a story of generosity and kindness, Project Ugnayan
showcased the significant ripple effect that collaboration and a
united front can have in times of crisis. Such an unprecedented
assembly of numerous corporations and business families coming
to the assistance of the most vulnerable in society illustrates
and speaks volumes on the heart and generosity of the business
community. It is in trying times such as these where corporates
and its employees are driven to come together and find ways to
help the nation relieve their hardship.

Separately, Philippine companies have been demonstrating

their innate generosity and ‘pakikisama’ or fellowship in rallying

as one with the country. At the onset of the Covid-19 pandemic,

BDO Foundation supported RapidPass and ReliefAgad, two
government programs designed to help frontliners and Filipinos
severely affected by Covid-19. With the ReliefAgad Program

in place, millions of Filipinos who are underserved individuals
who lost their incomes due to the pandemic could receive cash
aid safely as they were able to avoid long lines in crowded public
spaces and unnecessary exposure to Covid-19.

Through local government units, non-profit organizations,
charitable institutions, and church-based groups, San Miguel
Corporation distributed free food products across the country.
Free flour from San Miguel Mills was distributed to bakers’
associations, allowing small bakeries and businesses to manage
costs and provide vitamin-fortified bread to urban poor
communities. The company implemented precautionary measures
to safeguard its employees’ health and safety by providing them
with protective gear and vitamins to boost their immunity system,
as well as incentives on top of their regular pay.

For its part, Ayala Corporation rolled out a generous
response package that aimed to protect its employees, support
the tenants of its malls and commercial properties, and provide
relief to the communities it serves. It ensured that its employees
in its construction business have financial security during such
uncertain times and the continued availability of its healthcare

unit AC Health’s clinic, pharmaceutical, and telemedicine services.
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Aboitiz Group aided frontliners and affected localities by
distributing N95 masks, surgical masks, nitrile gloves, safety
goggles, and bread to frontline workers around the country. It
also donated personal protection equipment, thermal scanners,
alcohol, folding beds, tents and food packs as well as offered
financial assistance to its employees and no work, no pay utility
and security personnel in its Taguig and Cebu offices.

Throughout the pandemic, Megaworld has looked to lessen
the burden of its tenants and retail partners in its malls and
commercial centers by waiving their rental charges. It also assisted
mall merchants in terms of in-store sanitation and disinfecting
efforts. The company further donated to the Philippine Red
Ciross to set up Covid-19 testing laboratories and extended food
assistance to its construction workers in its two townships affected

by the community quarantine.

M Indonesia ...

Indonesia was also hard at work in alleviating the hardships that
struck upon its countrymen, rolling out a series of precautionary
measures and providing financial support to the needy. Companies
in the country came as one as well in recognizing the importance

of safeguarding healthcare professionals who have been tirelessly

battling on the frontline against Covid-19 as they take care of
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patients and save lives.

A case in point is Bank Mandiri which presented a generous
donation to health workers comprising personal protection
equipment and test kits. In showing its big heart and solidarity
with its countrymen, the state-owned bank’s employees donated
part of their salary to ease the economic burden on informal
workers who were severely hit by the pandemic. Furthermore, the
bank provided nutritious food packages for medical personnel,
referral hospitals, public agencies, and the general public in order
to prevent the spread of Covid-19.

In safeguarding the health and safety of its most valuable
assets, its employees, Telkom Indonesia enforced its workforce
policy and activated a business continuity plan to swiftly handle
Covid-19 cases and implement work-from-home arrangements.
The company encouraged personnel to help those affected by the
pandemic in the surrounding communities in which it operates.
Through its CSR program, it has also generously donated personal
protective equipment and ventilators to hospitals for the brave
frontliners and patients that need them the most.

Adaro Energy renewed its commitment to its effective CSR
responsibilities as it donated to the Adaro Fights for Indonesia
program that went a long way in mitigating the Covid-19
pandemic. It aided the heroes: doctors, nurses and the Indonesian

Military who have been at the frontlines in battling the virus.
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Through its Adaro Bangun Negeri Foundation, the company
donated to the Engineering Faculty of Universitas Indonesia to
produce and distribute ventilators to hospitals.

The diversified conglomerate Mayapada Group and its Tahir
Foundation took swift action to protect communities during the
crisis through its generous donations to people living in several
provinces across Indonesia and assist in their efforts to contain the
virus. These funds were allocated to provide cash and shopping
vouchers, as well as health equipment such as masks, infrared

thermometers and hand sanitizers.

M Taiwan ...

In Taiwan, the government rolled out stimulus packages which
went a long way in helping counter the economic impact of the
pandemic in the country. It also extended its outreach beyond
borders by donating millions of face masks to the neediest
countries. In view of the countless acts of bravery and sacrifice
from medical workers around the world, the country and its
corporates have stepped up to give them their full support.

Amid the spread of Covid-19 in Taiwan, Fubon Financial
Holdings expressed its gratitude to frontline medical staff through
its Fubon Charity Foundation which gave a subsidy to medical

staff fighting the virus. In addition, the foundation donated

supplemental nutrition drinks to hospitals to brighten the mood
of medical staff. Fubon Insurance launched relevant measures to
take care of its policyholders.

CTBC Financial Holdings’ first priority remained the health
and well-being of its employees. To this end, it has implemented
flexible work schedules and moved some staff to remote
workspaces to reduce crowding. Its subsidiaries CTBC Bank and
Taiwan Life launched a range of support measures to ease the
burden of its customers, including adjusting the interest rates of
personal and corporate loans, deferring payment deadlines, and
canceling life insurance waiting periods.

In fulfilling its corporate social responsibility, Yuanta Financial
Holding provided warmth to its neighbouring communities by
donating full sets of sports brand clothing tailored to students of
Chung Yi Childcare Center and Harmony Home Taiwan as a
back-to-school gift to boost students’ willingness to learn.

Elsewhere, E.Sun Financial donated to the Centres for Disease
Control to tackle the spread of communicable diseases, reflecting
its volunteering spirit as an important element of the company’s
culture in helping to save the country’s citizens from the ill effects
of Covid-19. E.Sun Financial responsibly followed the country’s
government’s orders and took precautionary measures while also
remaining focused on keeping its staff healthy by rolling out its

business continuity plan.

M Malaysia ...

In Malaysia, the government enforced a Movement Control
Order in March to contain the spread of Covid-19 in the country.
Showing its full support, a significant number of companies
answered the call by hosting fundraising events to provide the
necessary essentials primarily to hospitals. Meanwhile, non-
governmental organizations and even prison inmates chipped and
began to produce personal protective equipment for frontline
medical workers.

For its part, Public Bank donated alongside fellow members
of the Association of Banks Malaysia to fight against the Covid-19
pandemic. It worked with Mercy Malaysia in its preparedness
response plan to channel funds for operation supplies, support
and logistics, at-risk-community’s livelihood support and logistics,
mental health and psychosocial support, and epidemics and
pandemics risk reduction. As concerns about the virus escalated
and affected industries and businesses, the bank also offered the
Relief Assistance Programme to help alleviate difficulties faced by
its customers.

The Kuala Lumpur Convention Centre stood with the
community during such difficult times by feeding people in need,
with contributions of surplus food and fresh produce that were

redistributed to charitable and welfare homes, refugee community
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as well as soup kitchens. In line with Coway’s vision to promote
a healthy and happy life, it distributed ‘Stay Safe’ kits consisting
of hand sanitisers and masks to GrabFood delivery customers of
selected eatery outlets within greater Kuala Lumpur.

AIA worked together with Ministry of Health to offer
hospital staff financial support through a one-time Inconvenience
Allowance should they be diagnosed with Covid-19 while carrying
out their duties. Also collaborating with the Ministry of Health
was Petronas which contributed medical equipment and supplies,
including ventilators, hospital beds and mattresses to healthcare

frontliners as well as hand sanitisers to senior citizens.

M Singapore ...

Amidst the pandemic, Singapore has seen companies re-positioning
their role in society with more purposeful and sustainable
contributions. The Food Bank’s Feed The City programme has
been working closely with various Food & Beverage firms to
prepare and deliver daily meals, while Project Belanja by Blossom
World Society, in collaboration with the Restaurant Association

of Singapore, zeroed in on catering meals for migrant workers
supported by ItsRainingRaincoats, with numerous corporates
contributing both essential food and funds. In addition, over 30

companies donated or returned millions of Jobs Support Scheme
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credits from the government so that others in greater need could

benefit from it.

Companies in Singapore have also found ways to add
significant value by leveraging on resources that they currently
own or where they enjoy competitive cost structures. For instance,
during the pandemic which spread through the country, Temasek
with its robust supply chain relationships took action to provide
hand sanitisers to every household in Singapore.

The Singapore Metal & Machinery Association mobilized a
donation of personal protective equipment as manufacturers shifted
production to make protective equipment at cost, while other firms
such as Ramatex focused their efforts towards providing cheaper,
better quality masks. Meanwhile, Fullerton Health launched a
symptom checker app that now operates in multiple languages and
territories.

In addition, senior management of Keppel Corporation and
key Keppel business units volunteered to donate one month of
their salaries in April to support the company’s comprehensive
package that provided further assistance to the Singapore
community. KlooK’s founders decided to forgo salaries to keep
their operations afloat and also created a customer engagement
and revenue stream to help feed migrant workers with their Klook

Cares initiative.

Other countries in the region

In Japan, such unprecedented times have seen small, medium and
large, as well as family-owned, privately-held or publicly-listed
firms work toward providing greater employee security. Protecting
its employees today are enabling companies in Japan to establish

a strong foundation for its continued success and prominence in
the ESG field in a post-pandemic world. Corporates have been
encouraging employees to work remotely, which goes against the
grain of the traditional working culture of Japan but doing so has
certainly made them become more agile to tackle challenges in this
new normal.

In Korea, pharmaceutical and biotech companies as well as
government agencies banded together to make concerted efforts
to develop Covid-19 vaccines and treatments. The vaccine
development was led by GC Pharma and SK Bioscience, which
have prior flu vaccine development experience. In addition,
during the time when it battled a shortage of masks, the country’s
startups contributed to alleviating the situation. The companies
discussed strategies, including sending out alerts through Korea’s
ubiquitous messaging app KakaoTalk, adding medical mask data
on existing map services, tracing local Covid-19 outbreaks, and
creating a mash-up development using overseas public application
programing interfaces. This has helped to give the general public

access to where masks are sold and how much stocks remain in real
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time to help them safeguard their health amidst the crisis.

Opver at Vietnam, companies have faced heavy losses and the
serious repercussions brought about by the Covid-19 pandemic.
Despite this, the country’s corporates have strongly showcased
their CSR efforts and supported Vietnam’s government in
controlling the spread of the coronavirus. In joining hands with the
government, Muong Thanh Group sponsored hotel rooms for all
doctors, nurses, and other staff from Bach Mai Hospital, as well as
donated rice to the needy. Sanofi Indochina shared its expertise in
infectious diseases with the global health community, safeguarded
its employees by implementing measures in accordance with
health authorities, and ensured the continuous production and
distribution of medicine.

In addition, Nestlé Vietnam distributed thousands of cartons
of nutritional products to heroic frontliners, while Unilever
Vietnam rolled out its Stay Strong Vietnam initiative to support
the country and the people in the fight against the ongoing
coronavirus outbreak. Meanwhile, Panasonic Vietnam donated
household electronic products directly to four hospitals as well
as eco-friendly batteries with the help of the Vietnam Fatherland

Front Central Committee.

ASIAN CSR

A brave new normal world

The impact of COVID-19 has certainly stretched far and wide
and caused damage of unprecedented proportions. However,
the corporates that have stepped up and taken bold and creative
steps to safeguard their employees, the community and other
stakeholders have cemented their legacy as responsible corporate
citizens.

Coming face to face with unprecedented tensions,
organizations must reflect on their purpose and how they operate.
This is important not only to ensure that they can thrive today, but
also to be better prepared and anticipate future challenges.

The story of 2020 is far from complete as the battle against
Covid-19 rages on — but there is light at the end of the tunnel, and
so long as our heroic medical workers at the frontlines and socially
responsible corporates are going above and beyond their duties at
this pivotal moment in our planet’s history, then the world is in a
prime position to rally hard from this pandemic and emerge from

the dark tunnel stronger than ever.
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Why Masks Matter in the Covid-19 Pandemic

By : MARY ANN BENITEZ

1 T

all it what you will. But there’s one thing you cannot leave

home without it these days: face masks. Even before the
coronavirus reached the shores of Hong Kong, news in Wuhan
in central China about people coming down with a mystery
illness already triggered many Hongkongers to go to their
cabinet and check out their face masks.

They donned them even before reports of infections grew

and Wuhan finally determined what was causing it, a novel
coronavirus later named SARS-COV?2 as it is phylogenetically

a sister to the virus that caused a global outbreak of Severe

N4

Acute Respiratory Syndrome (SARS) in 2003. The 2020
coronavirus disease is later to be officially named COVID-19,
for coronavirus disease and the year it first emerged.

There was an initial scramble for face masks as supply did
not meet with demand from panicky and fearful Hongkongers
who did not know what lay ahead for this contagion.

Nearly eight months of a still ongoing COVID-19
pandemic, Hong Kong and the rest of the world still are trying
to live a “new normal” in the absence of a vaccine.

We are still wearing face masks, keeping social distancing,
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there are gathering caps and pre-schools up and down to
universities moving into online teaching at the start of this

new school year in mid-August for international schools and
September for local schools as the government learned that
premature lifting of restrictions as it did in late May to June will
let the virus in with a vengeance.

Many lessons have been learned since late 2019 when
COVID-19 broke out in the bustling travel hub that is Wuhan,
the capital city of Hubei province in central China.

But there are still many questions left unanswered.

As of this writing on September 4, 2020, a total of
26,201,282 people had been infected by COVID-19, with
866,671 deaths globally.

The United States remains with the highest number of
confirmed COVID cases in the world at 6,148,875 and in
death toll globally at 186,754 people who passed away from the
dangerous and contagious coronavirus.

China meantime has reported 89,963 with 4,728 deaths as
of August 28, in the tally by John Hopkins University.

Hong Kong, according to the Centre for Health Protection,
has 4,839 cases of confirmed COVID-19, with 94 deaths by
September 4, 2020.

Amid the pandemic, Hong Kong businesses also have to
retool their strategies and priorities as the government rolled
out infection control and prevention measures as the epidemic
evolves in the SAR — just as the Hong Kong economy was
recovering from a year-long social unrest.

At New World Development Company Limited, CEO
Adrian Cheng Chi-Kong tells this journal what corporate social
responsibility means especially in these pandemic times.

Dr Cheng said he did not think anyone, not even health
care officials and government heads could have expected the
scale of the coronavirus pandemic.

“But our experience during the 2003 SARS had made us
more resilient and a bit more prepared,” he believed.

He was referring to the outbreak of Severe Acute Respiratory
Syndrome, also caused by a novel coronavirus, that sickened
8,096 people in 29 countries, killing 774 of them. Hong Kong,
which bore the brunt of the first wave after a Guangdong doctor
joined a wedding event in Hong Kong saw 1,755 sickened of
whom 299 died. SARS was stopped after a global effort led by
the World Health Organization by late 2003.

Dr Cheng noted for example that with the SARS lessons,
“we knew medical supplies would be in severe shortage and that
support from businesses would be essential, because boundaries
are invisible to viruses, so our resources should be shared
without boundaries.”

NWD set up #LoveWithoutBorders, a shared support
platform that allows individuals, businesses and NGOs to come

together to fight the pandemic together.
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“It underpins our vision of using the power of business to
give back to society, bringing value not just to our shareholders
but all stakeholders,” he said.

He explained the thinking behind the group’s corporate
social responsibility.

“I think a successful business does not only focus on how
much profit you make or how much dividend your shareholders
receive — these are important, of course — but also on how
you bring long-term positive change to society or encourage
meaningful social progress, because the power of business lies in
its ability to give back to society.

“CSR that ties in social and environmental concerns
is essential to every responsible company. At New World
Development, I push my team to go a step further, to advocate
the long-standing vision of Creating Shared Value (CSV). It
recognises that we have an obligation to take care of other
stakeholders in our community, especially people in need, for
the mutual benefit of corporations and society.”

During the initial COVID-19 outbreak in Hong
Kong, “we quickly set up a task force within NWD and a
#LoveWithoutBorders platform to start global procurement of
face masks for our staff, tenants, and low-income families.”

“So very early on, my team and I knocked on virtually every
face mask and sanitiser suppliers’ door from the US to Europe
and the Middle East,” he recalls.

The group set up a $10 million anti-epidemic fund to
support those in need, including their overseas partners, the
underprivileged in Hong Kong and their staff across the group.

A further RMB 50 million was donated to the healthcare
sector in mainland China.

“We procured and donated 2 million face masks and
protective kits to our partners, staff, healthcare workers and the
underprivileged within weeks.

“I'm glad to see that other corporates have since followed
suit in their philanthropic work,” Dr Cheng said.

The group has made sure their employees are protected
“because a company is only as good as its staff”.

“We were among the first blue chips in Hong Kong to
implement the flexible work arrangement policy to safeguard
the health of our staff.

“We also provided our colleagues who work in the office
and on the customers facing front-line with face masks and
sanitising kits to keep them protected. All our colleagues
including those who are working from home also receive free
face masks and sanitising kits to ensure their and their families’
overall well-being and their peace of mind, as COVID-19 has
had a toll on everyone’s personal life.”

Besides protecting their staff, at the height of Hong Kong’s
second wave of COVID-19 (about March to April), New
World Development through #LoveWithoutBorders also made
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available its Pentahotel Hong Kong to medical staff in public
hospitals. The free accommodation for professionals, including
doctors, nurses and other health-care workers, was made as a
salute to the unsung heroes.

Soon after the task force was set up, the group realised that
the global mask supply was “unpredictable”.

Dr Cheng thought of starting a local production line in
Hong Kong “to produce our own made-in-Hong Kong face
masks at an affordable price, and donate to those in need.

We have no shortage of scientific research capabilities, talent
and resources in this city, and we are absolutely equipped to
produce high quality masks locally to tackle immediate and
long term needs. This will benefit not just Hong Kong but our
stakeholders globally.”

In August, NWD made their face masks available to the
general public in Hong Kong for the first time with a “You Buy
a Box, We Donate a Box” campaign to create positive social
progress with every purchase.

By September 2020, NWD has partnered with over 120
NGOs and donated 10 million face masks to those in need.

Their #LoveWithoutBorders platform marked a “significant

milestone” as he said “it was a worldwide donation of our
NWD face masks”.

The production line in Hong Kong was able to produce

over 200,000 adult and kid masks per day.

“It wouldn't have been possible to achieve a worldwide
donation without our partners,” he said.

“We are proud to have cooperated with over 120 local
and international NGOs, including UNICEEF, Society for
Community Organization, St. James” Settlement, and The
Salvation Army, who believe in our platform and readily joined
hands with us to distribute the face masks to those in need. I am
grateful for their support!”

Another important milestone in their campaign was the
debut of their contactless and automated “Mask To Go”
dispensers — the first of its kind in Hong Kong.

It was, he said, “also a timely innovation as COVID-19
forced us to think creatively, to address the issues of accessibility,
hygiene and ease of use”.

Through their NGO partners, “we distributed smart
redemption cards to low-income families to visit their
neighbourhood NGO centre every week for a stable supply of
face masks from the dispensers.

“We've reached over 40,000 beneficiaries across 18
districts through these contactless dispensers. Recently we also
donated an additional 300,000 masks to children from low-
income families, and I look forward to continuing our CSV

commitment as we see this through together.”
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Dr Cheng said that when the pandemic eventually eases, the
production lines will continue to operate to meet the varying
needs of our communities and business units.

“We hope the mask production lines in Hong Kong can
become a sustainable business to benefit the society. Our goal
is to make these made-in-Hong Kong masks available and
affordable to the public while serving the needs of our staft.”

“But we're not stopping at that. On the R&D front, we are
currently partnering with a leading Hong Kong material analysis
and nanotechnology company to develop a new generation of
affordable masks that can effectively suppress and kill viruses for
global distribution in the future. I hope this will also encourage
local innovation and foster more technological breakthroughs in
the future,” said the visionary Dr Cheng.

Opver at a private hospital in Aberdeen, ensuring safety and
welfare of staff throughout this pandemic has been “the biggest
priority” of IHH Healthcare, which is the mother group of
Gleneagles Hospital Hong Kong.

Mr Dirk Schraven, CEO of Gleneagles Hospital Hong
Kong, said: “This starts with equipping our staff including all
doctors with the right equipment and protective gear so they
can also keep patients safe in their care. We are confident that
we can provide this gear for as long as is required.”

Gleneagles, a 500-bed hospital built on the site of the
former Nam Fung temporary housing area in Wong Chuk
Hang and which opened on March 21, 2017, is a joint venture
between Singapore-based Parkway Pantai — the largest operating
subsidiary of IHH Healthcare — and Hong Kong-listed NWS
Holdings.

The University of Hong Kong’s Li Ka Shing Faculty of
Medicine is the exclusive clinical partner of Gleneagles and is
responsible for clinical governance.

In Singapore, the government has issued residents with
several sets of reusable masks, which is sufficient for work-from-
home use, said Mr Schraven.

“Hence our staff who are working from home are not issued
masks, which are more needed for frontline workers and those
working in the hospitals. In markets like Malaysia, we are also
donating and making essential medical supplies to support front
liners beyond our hospitals.”

At its hospital in Hong Kong, Gleneagles Hospital provides
surgical masks for staff working on the frontline, those in
support offices, and patients and visitors if needed.

“Similarly in Hong Kong, the government has issued
reusable masks to all members of the public, and our provision
of surgical masks does not apply to those working from home.
To ensure that staff are properly protected, the hospital’s
Infection Control & Prevention team assesses the standards,
certification and suitability of all protective equipment before

they are procured,” he said.
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IHH Healthcare has its long-term strategic goals when
navigating COVID-19 “and we are taking steps to maintain
business resilience in these unprecedented times,” he said.

“In terms of outlook most businesses inevitably will see
impact. However IHH is in a resilient position against these
headwinds because of our refreshed strategy built on trust, our
track record of execution and strong capital structure.”

“We are providing a safe environment for patients to
continue to come to our facilities because we continue to
see a steady flow of urgent cases, delivering technology and
telemedicine so patients can seek doctor consultations online at
their convenience and safety of their homes.”

He said IHH Healthcare will continue to partner with
governments worldwide “to win this war against COVID-19”.

“We are operating community care facilities in Singapore,
and are supporting testing services in Malaysia, Singapore,
Turkey, India and Hong Kong.”

A start-up IT company, iBonus Ltd, follows the
government’s infection control advice to protect staff.

“In fact we have developed a COVID-19 digital prevention
system recommended by (the World Health Organization),”
said iBonus managing director Keith Lau.

iBonus said during the launch of the system in April 2020
that it believed “the most effective way” to help tackle the
spread of the virus was to use the “anonymous smartphone
app or public transit Octopus card and also to install dedicated
terminals in public places such as a library, cinema, school and
gym to record where and when the people have visited.”

“When a person is reported as virus-infected by medical
authorities, the system immediately puts all persons who
appear in the same place at the same time as the confirmed
patient in the past 14 days into an Alert list and transmits it
to all terminals. This system gives a friendly alert to potential
incubators when they are entering public areas,” iBonus said.

The system is currently installed in its company building at
Hong Kong Science Park and at Buildings 12W and 16W.

In June, the system also has been installed at South Tuen
Mun Government Secondary School in all form 1 classes.
Twenty-one terminals have been installed in various classrooms,
labs and function rooms.

The iBonus system, which it says is “an award-winning
solution organized by the World Trade Organization and
WHO?, also is being used at Warwick Hotel in Cheung Chau.

The company also said the system consisting of eight
dedicated terminals were installed in August 2020 at the 100-
bed Hang Fook Elderly Home in Sai Ying Pun “to avoid cross-
spreading of COVID-19 to protect the elderly people, workers
and visitors”.

“Contactless smart card badges are assigned to different

workers and temporary smart card badges are assigned to
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visitors. The system will be able to keep daily records of people
visiting different sections of the elderly home,” iBonus said on
its Web site.

“If an infection is reported and entered through the
reporting terminal, the server will trace back 14 days to identify
those in close contact with the infected and put them on an
alert list. Necessary actions can be taken afterward.”

Link REIT, managed by Link Asset Management Ltd, which
is the first real estate investment trust listed in Hong Kong and
now the largest in Asia in terms of market capitalization, also
lists health and safety as its top priority.

Ms Phyllis Ng, Director of Human Resources of Link Asset
Management Ltd., said all employees are required to wear
masks in open space and shared facilities at Link premises in
Hong Kong.

Contract staff of its Property Management Department
working in Link’s premises including retail, office and car park
properties, are required to wear masks while on duty.

“Face masks are offered for free to our staff in Hong Kong
and mainland China when working in Link’s premises. As the
trend of confirmed COVID cases continues, we offer flexible
work arrangement including early time-in or time-out and
work from home to prevent crowds during commuting and risk
exposure to infection,” Ms Ng said.

Early this year, when the COVID-19 started spreading

[ JuEs
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globally, “the supply chain for the surgical masks was stressed.
Some of our mainland China offices and our service contractors
in Hong Kong had difficulties in sourcing masks due to supply
shortage,” she said.

“We helped staff in those offices and the on-site workers of
our service contractors out by sharing our mask supplies with
them when needed. We stock enough masks for the use of all
staff for the coming six months and will ensure the continuous
stable provision of protection supplies.”

Face masks are also available for customers at the service
counters of its retail centres, which are provided to shoppers
with needs upon request.

“COVID-19 exasperated the year’s already challenging
retail environment creating acute enterprise risk that severely
impacted business continuity,” she said.

While the Link’s immediate response focused on ensuring
the health and safety of staff and the community, Ng said “we
also recognise that in these challenging times, businesses must
remain agile and responsive as they consider how best to help in
the recovery of the business communities”.

She continued to explain Link’s pandemic response as part
of the “Business as Mutual” business model identified earlier in
the year as a response to the pandemic.

“We believe collaboration is essential during these

challenging times and will ultimately improve the overall
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resilience and long-term sustainability of all businesses — this
approach is what we call Business as Mutual.”

Eatlier in the year, Link formalised a comprehensive
business continuity plan with its tenants and contractors to try
to alleviate some of the operating pressures experienced across
its portfolio.

On April 10 when Link announced the first top-up to its
Tenant Support Scheme, Ng said: “We raised our commitment
from $80 million to $300 million. In view of COVID-19’s
ongoing impact to businesses and the economy, this August,
we decided to double our contribution to our Tenant Support
Scheme to $600 million.”

Among other things, 100 percent rent waiver is being
offered to all 128 Non-Government Organisation/welfare
tenants in its portfolio in August and September.

Link offers a 50 percent discount on the monthly car park
fee for school bus patrons of Link’s car parks from April 2020
to March 2021. The discount is a relief measure targeted to
mitigate the impact of class suspensions on the education sector
amid the novel coronavirus epidemic.

Link has also been working on various marketing initiatives
to support tenants’ online ordering and self-pick-up services to
address the changing norms currently experienced by the food
and beverage industry.

“Business as Mutual drives Link to connect deeper with
our stakeholders, seeking to create shared value and a business
strategy that is long-term and self-reinforcing. We intend to find
creative ways to continuously learn and transform our business
to one that can adapt, grow and flourish together with the
community,” Ms Ng said.

A Hong Kong real estate investment trust, Champion REIT,
encourages all of its staffers to wear masks at offices except
during mealtimes.

The CEO of Champion REIT, Ms Ada Wong, said: “Some
employees may find it difficult to purchase sufficient masks
from the market especially at the earlier stage of the pandemic.

“We have provided surgical masks to our employees for free.
We have distributed reusable masks to our employees at a later
stage. The reusable mask is specially sourced to ensure they are
a comfortable fit with good breathability and ample protection.
Washable and reusable for 30 times, the mask helps us protect
the environment by reducing the use of disposable masks. Those
who work from home are also provided with face masks.”

“To prevent possible mass infection at the workplace,
not only do we provide mask supply and sanitising materials
for our team, we also arrange regular specialist disinfection
fogger and intensive cleaning treatment at our offices at least
once a week. Besides, we fully subsidise employees to conduct
COVID-19 test even before the government announced the

Universal Community Testing Programme.”
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Champion REIT has budgeted around $1,500 per staff per
month for masks and other sanitising measures. Safeguarding
the health and safety of its employees, tenants and customers
is more important than ever during the pandemic. “We have
ramped up efforts to put in place a wide range of hygienic
measures at our properties and offices to prevent the spread of
the virus.”

Ms Wong noted its “pioneering hygiene measures”, such as
UV disinfection for escalator handrails, hands-free footsteps to
access washrooms and self-disinfection stations at its shopping
mall. “We have provided DIY sanitisers and wellness Zentangle
workshops for employees,” she said.

Champion REIT also set out flexible working hours and
work from home arrangement for employees. Other measures
are enhanced frequency of disinfection in common areas,
body temperature checks for all occupants and visitors, easily
accessible hand sanitisers in buildings and social distancing
measures at lifts.

“To extend our care to the community, we donated
epidemic prevention products to support people in need during
the COVID-19 outbreak. Our volunteer team sent boxes of
hand sanitisers and anti-bacterial wet wipes to children at Hong
Kong Christian Service Central Nursery School, hoping to
weather this difficult time together with the underprivileged
families.” Amid the limited student internship opportunities
this year, the company curated the first-ever virtual summer
programme “The Real Champion — Entrepreneur in Action” to
support tertiary students with overwhelming response of over
270 enrollments.

“By joining the programme, the students not only
mastered crucial marketing and business skills, they also acted
on their creativity for the sales and marketing project
of Langham Place, experiencing the taste of being a real
entrepreneur. CEO guidance and shadowing are offered to
students,” Ms Wong said.

Dr Chloe Lai, a storyteller, writer and producer of a non-
profit website Urban Diary to promote sustainability, said
mask-wearing in Hong Kong has become an accepted practice
as part of combatting an infectious disease stemmed from the
city’s experience with SARS in 2003 during which Hong Kong
figured out it was a way of getting a handle on SARS-Covl.

So when the local media started reporting a serious virus was
spreading in Wuhan late December 2020, the people even in
Wuhan were not particularly worried and accused the reporters
form Hong Kong of over-reacting. But Hong Kong people
already were taking note and taking action.

“I recall from the very beginning actually I don’t remember
whether it’s December (2019) or in February (2020) but I
remember seeing people wearing face masks pretty eatly on,”

she said.
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“And then my colleagues in the office, especially the young
colleagues, also wear face masks. So for that reason because I see
my young colleagues started to wear face masks very early on, I
started wearing face masks. If your colleagues are wearing it and
you're not doing it, it seems like you are not very considerate,”
Dr Lai said.

One reason was the experience with SARS and the other was
Hong Kong people really want to stop the virus from spreading,.

“During SARS, we saw our medical staff die because of their
work,” Dr Lai said, referring to the four doctors, one nurse and
three healthcare assistants who passed away during the 2003
outbreak of SARS in Hong Kong,.

“And then I think over the years people in general really
have cared about the welfare of the medical staff and allied
health professionals. We all know that the public health system
is vulnerable and it cannot be overwhelmed so we all know how
to protect health workers,” she said.

Another reason was a sense of solidarity.

“You're seeing that people surrounding you are wearing
face masks. You also have this obligation of wearing face masks.
Otherwise, first of all you don’t know if you are infected without
knowing. The other reason is you should not free ride. Wearing
face masks is uncomfortable in Hong Kong and if you're not

wearing it then you are free-riding on other people’s efforts.”

“So I think it’s because of all these reasons — it’s because of
the SARS period, because we want to protect our public health
system, because we want to protect our doctors and nurses,
because we want to protect others and ourselves. That’s why
very early on people put on face masks and up to now even in
the summer.”

If one is “free-riding” on others’ efforts, then that person
would feel a lot of “social pressure to wear a mask if he or she is
not wearing a mask.”

In a way, mask-wearing is cultural, and more so in Asia.

“For example in Japan, they have this practice of wearing
face masks when they are having the flu. So it’s very easy for
them to adopt the culture of wearing face masks for a long time.

I believe we learned from the Japanese. After SARS, people
wear face masks whenever they are sick. It is not common but
also it is not uncommon. You see people wearing face masks in
public transport.”

A number of people in Hong Kong always keep stocks of
face masks at home after 2003, she said.

Many also would bring face masks when they are on
airplanes just in case they sit next to someone who is coughing
or have other respiratory symptoms.

“I do that from time to time. I must carry face masks when

I travel. If T see somebody sitting near me coughing, I would

~
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put on a face mask.”

This is a practice she has seen in Cathay Pacific and many
Asian airlines. “Cabin crew could give you a face mask when
you ask for one but that would hardly be the case if you fly
airlines outside of Asia,” she said.

“For example, there was a time we were traveling Finnair and
we asked for face masks as there were people coughing. They
didnt have face masks on board. It’s quite surprising for us.”

The demand for masks surged significantly after the Chinese
New Year, with long queues snaking around chain stores and
shops, with the cost of a box of 50 masks soaring significantly, as
Hong Kong had largely relied on import for masks. Children’s
masks especially were hard to come by.

The Hong Kong government announced the “Local Mask
Production Subsidy Scheme” under the Anti-Epidemic Fund to
facilitate the start of local mask production “as soon as possible
to help address the imminent shortage as well as to build up
some reserve stock”.

Twenty production lines were subsidized with a total of
$14,563,182 to produce 56,260,500 masks. The government
has estimated that the mask procured under the scheme is $1.62.

Then on May 5, Hong Kong went one step further, as the
administration announced it would distribute reusable masks
called Cu+ mask.

The government had used $800 million from its Anti-
Epidemic fund to finance the production of over 7 million
reusable copper-lined masks for all HKID holders.

The patented CuMask+, which was developed by The Hong
Kong Research Institute of Textiles & Apparel, was awarded a
Gold Medal at the International Exhibition of Inventions of
Geneva 2018.

The mask, which is supposed to be washed after every use,
can be washed up to 60 times. Following that, wearers can
continue to use the mask by replacing the removable filter.

Delivery by post to Hong Kong residents began May 11 and
those who did not sign up collected theirs from post offices.

Those who missed the registration deadline were allowed to
collect an adult size reusable CuMask+ for free between June 15
and July 15 in 2020 also at post offices.

What's in store for the next 12 months would be the
development and distribution of COVID-19 vaccines aimed
to rid this pandemic once and for all and more effective
therapeutics to reduce deaths from the contagious coronavirus.

Undil then and with the global use of face masks, Dr Cheng
of NWD said: “That said, we must also be ready for the post-
COVID times as the world continues to face environmental
issues. Lots of work to be done!”

World Health Organization director-general Dr Tedros
Adhanom Ghebreyesus on August 3 launched a mask challenge

to promote the use of masks and in a nod to millennials, urged

SPECIAL FEATURE

people to post photos of them wearing a mask.

“As well as being one of the key tools to stop the virus the
mask has come to represent solidarity. Like the safe hands and
healthy at home challenges, we're going to be spreading further
positive messages about how everyone has a role to play in
breaking chains of transmission,” Dr Tedros said.

“If you're a health worker, a front-line worker, wherever
you are show us your solidarity in following national guidelines
and safely wearing a mask, whether caring for patients or loved
ones, riding on public transport to work or picking up essential
supplies.

“As well as hand sanitiser I carry a mask with me all the
time and use it when I am in places where there are crowds.

By wearing a mask you're sending a powerful message to those
around you that we are all in this together.

“Wear a mask when appropriate. Keep your physical
distance from others and avoid crowded places. Observe

coughing etiquette. Clean your hands frequently and you will

be protecting yourself and others. Do it all.”

Mary Ann Benitez is a medical journalist,
media consultant, copy editor at The Standard
Hong Kong newspaper, former senior writer/
medical reporter at the South China Morning
Post. She has been a fellow at the U.S. State
Department International Visitor Leadership
Program on Planning for Crises: Disasters
and Pandemics, and a fellow of the US East-
West Center Health Fellowship programme
on infectious diseases. She was one of the co-
authors of “SARS: How a global epidemic
was stopped” by World Health Organization
Western Pacific Region, 2006.
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China Resources Beer (Holdings) Company Limited

China Resources Beer (Holdings) Company Limited
CHINA

How CR Beer helped battle COVID-19

China Resources Beer (Holdings) Company Limited (hereafter “CR Beer” or together with its subsidiaries, the
“Group”) has been committed to shouldering the responsibility of state-owned enterprises and fulfilling corporate
social responsibility. Upon the outbreak of COVID-19, CR Beer continued to keep abreast of the pandemic,
actively promoted donations and communicated with all parties, and contributed its own efforts to assist the com-
munity residents and its employees.

On 1 February 2020, the Group donated RMB15 million to Wuhan, Hubei Province, for the purchase of
emergency materials such as masks, disinfectants, goggles and ventilators. Besides, the Group also donated a total
of 61,700 masks, 11,750 gloves, 6,000 kg of disinfectants, 5,000 supplies for women, 51 tents, and emergency
supplies such as mineral water and instant noodles in Hubei. A total of 33 regional companies, plants, and market-
ing centres of CR Beer participated in this donation to solve the urgent needs in pandemic area. What's more, the
Group donated materials such as disinfectants, masks, disposable gloves, food that worth over RMB1 million to
governments as well as health and pandemic prevention units where the Group’s plants are located.

However, along with assisting communities, it is also clear now that the future of corporate responsibility is
centred on stakeholder engagement and health and safety, which means supporting employees has never
been more critical than it is now.

Regarding the employees, the
Group set up an emergency re-
sponse team that swiftly deployed
prevention and control measures
to combat COVID-19. In
order to strictly prevent
the spread of the pan-
demic, the Group also
established a normal-
ized pandemic man-

agement mechanism

to prevent infec-

Anti-pandemic charity donation of CR Beer
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tion from external parties and avoid any internal outbreak. The
mechanism has detailed references to the latest national policy an-
nouncements, combined with local policies and actual conditions
to implement a flexible working system, in which employees with
general duties are required to work from home, to avoid crowds.
To further support the internal pandemic prevention activi-
tes, the Group also provided supplies for pandemic prevention
and mobilized staff to procure masks, disinfectants and other
medical supplies to provide necessary protection for staff return-
ing to work. Under strict implementation measures on preven-
tion and control, the Group arranged for the gradual resumption
of work, and there were no abnormal cases during this process.

Regional companies, teams and factories carried out all-round an-

ti-epidemic prevention and control measures, as well as arranged

All-round prevention in fight against COVID-19

for the systematic resumption of work by following government
policies and guaranteed the safety and health of staff.

To maintain the steady supply of its products, the Group’s marketing team resumed work gradually and recon-
nected with customers. We strengthened the health management of public areas, sanitary sites and public areas, and
arranged for specially assigned personnel to carry out sanitary disinfection every day to ensure a clean and tidy work
environment. In order to help employees resume work and ensure their safety and health, CR Beer produced a
series of “Anti-COVID-19” online micro-courses, guides on pandemic prevention and control as well as reminders,
and carried out activities such as online teaching related to pandemic prevention and control and online quizzes,
to increase awareness.

Moreover, the Group conducted thorough inspections on employees’ health and travel destinations, in order
to look at the health condition of employees who came back from or went near quarantine zones after Chinese
New Year.

As we adapt to the new norm, CR Beer rolled out a “contactless delivery” service with delivery drivers wearing
masks and taking body temperature tests three times a day, to protect the safety of consumers and the community.
Meanwhile, the Group reminded distributors in “A Letter to Distribution Partners from China Resources Snow
Breweries” to be extra vigilant in their personal
protection against the virus and reduce the risk
of infection. Within the Group, all our units
have clearly defined roles and responsibili-
ties on prevention and control work, such as
an effective leadership structure, a prevention
and control system as well as supervision and
management system, in order to carry out an-
ti-pandemic duties and ensure the all-round
preventive and control measures are in place.

The Group convenes regular work scheduling

meetings to follow up on the latest develop-

AL R : S |

ments of the pandemic and coordinates related :
CR Beer has been committed to fulfilling corporate responsibility
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work. The Group firmly believes that we are together with steadfast confidence and capability to win the battle
against the epidemic.

Looking forward, we will continue to realize our ambitious goals and core corporate values as well as make un-
remitting efforts towards sustainable development. We practice and give play to corporate responsibilities, gradually
modify our social responsibility system, to provide the excellent products and efficient management consultation
platform, and build a comprehensive environmental, social and governance management and responsibility system.

As a market leader in domestic beer industry in China, the Group commits to continue advocating the concept
of sustainable industrial development and seize opportunities for sustainable development with various stakehold-
ers, to fulfill the commitment of corporate responsibility, achieve our vision of a better life with society, and lead all

walks of life in the world to create a green future together.

CR Beer upholds its strategic management philosophy of quality development for success in high-end segement

CR Beer continues with its product portfolio diversification
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Anton Oilfield Services Group
CHINA

Anton’s View and Effort on Sustainable Development

As the growing of capability of mankind, technological advancement opens the world to greater possibilities,
society now progresses at a much faster pace. Facing the future, how to achieve a sustainable development is a
question mankind must answer, it concerns all humanity.

As an oilfield technical services company, we provide services to our customers and develop oil and gas
resources relying on our people and key technological capabilities. The characteristic of our business determined
that we need the most delicate balance between man and nature. It requires highly efficient technical solutions to
minimize the impact on the environment. Given the nature of our business, we have crafted a corporate vision
of “Becoming a model of harmonious development between mankind and the environment.” This vision is a
beacon that guides us towards sustainable development goals through conscious actions.

I.  We have instituted an excellent governance model at the Board and a mature system of internal controls.

We have also developed an advanced governance structure with the employee stock ownership plan
(ESOP). Having our employees own an equity interest in the company creates a better system of checks
and balances. Employees feel more assertive and are better motivated to construct out common home.

II. Weattach greatimportance to our stakeholders’ concerns and continue to maintain good communication
with them to ensure our growth is aligned with the interests of all our stakeholders.

III. We continue to improve our technology, upgrade our products, improve efficiency and build an
environmentally-friendly business model with high-precision engineering solutions. At the same time,
we efficiently manage the use of natural resources, waste and greenhouse gas emissions to improve
resource efficiency and reduce the environmental footprint of our operations.

IV. We are implementing rigorous QHSE (Quality, Health, Safety, Environment) management. “QHSE
comes first at Anton” is a long-term value we established, and we have our QHSE culture of “leadership
by example, firmwide participation, individual actions and compliance with international standards,”
and our QHSE vision of “maintaining zero injuries, zero pollution, zero complaints and zero losses.”

V. As an oilfield service company, our people are our most important asset. We continuously cultivate
innovative talent to drive technological progress, training employees to provide best-in-class services
to our customers with highest ethical standards. We promote talent mobility across the countries and
regions where we operate.

VI. We enable our suppliers, work closely with local communities to promote prosperity, actively participate
in charitable causes and contribute to long-term harmonious development.

To facilitate our ESG efforts, the board of our Group had upgraded our QHSE committee to ESG Committee

in May 2020 to further enhance the execution of our ESG management. We would firmly continue this journey

of sustainable development especially in the special times.
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Investor Relations Work

As for Investor Relations, we are committed to help our investors fully understand our Company, keeping our
investors duly informed of our latest developments and listening to their concerns and expectations at all times.
These efforts not only help our investors make informed financial decisions, but also promote our sustainable
growth to the best interest of our stakeholders. We maintain the highest standards of transparency and keep our
disclosures in a timely manner.

Under the special environment this year, we're not able to make that many face-to-face communications as in
normal conditions, while we host live web casting for results release, management operating update conference
calls and keep our daily communications with our investors through all kinds of ways such as video conference
systems, cloud meetings, conference calls, through emails and social platforms for investors getting information

in a fast and convenient way.

Our fight against COVID-19

Following the outbreak of the coronavirus (COVID-19) epidemic, Anton immediately activated its emergency
protocol. We set up a special work group for coronavirus prevention and control, formulated prevention policy,
provided instruction manual and on-line prevention trainings to all our staffs, check and recorded the prevention
work execution and health condition of staffs every day at every place where our business operates.

By utilizing our global supply chain and logistics network, we sourced more than 500,000 pieces of epidemic
prevention materials from 18 countries in a very short time after the coronavirus outbreak, provided timely
anti-epidemic support to our employees and their families. We provided epidemic prevention materials to over
20,000 of our employees, their families, relatives and friends around the globe to protect them and provided
prevention indications and consultations to ease their worry. We carried out strict prevention control in all
countries and regions where our business operates including China, Iraq, Kazakhstan, Pakistan, Chad, Ethiopia
etc., to assure zero infection of our people.

We also maintained effective communication with local governments, communities, hospitals, schools,
customers and partners to share resources with them and provide timely and vital support to overcome the
pandemic. We donated prevention materials and organized volunteers to do the prevention work and health

check of the community residents. We're actively fulfilling our corporate social responsibility and protect our

common home.
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Autohome Inc (NYSE: ATHM)
CHINA

Ithough the COVID-19 pandemic brought significant adverse impact to both the economy and
the automotive vertical, we continued our endeavors in contributing to the development of

China’s automobile industry.

Following the pandemic outbreak, we have been taking all the necessary steps to protect our
more than 4,000 employees, as their safety and well-being have always been our paramount priority.
Meanwhile, we also strived to make sure that we are able to continue serving our users, customers and
business partners. To address the new challenges under the pandemic while orderly resuming our work
and business operation, the Company had formulated new work guidelines for epidemic prevention in
accordance with government policies. We have been making great efforts to create a safe and convenient
environment in the workplace for employees, including remote work with more flexible work schedules
during the epidemic, distribution of masks and other epidemic prevention materials, strict disinfection

Min Lu measures and centralized lunch ordering after daily in-office working schedule resumed, as well as
CEO seriously emphasizing requirements of governments at all levels. We allocated daily operation activities
in a thoughtful way so as to reduce personnel fluctuations caused by the epidemic. We've

developed a daily health check-in system for employees, and revert feedback timely to the

— ;: local disease control department. We also offered comfort subsidy to employees in Hubei
|1 - ]
i) province to relieve their anxiety caused by the epidemic.
—

Affected by the macroeconomic downturn and the outbreak of COVID-19,
the operation of the overall automobile industry was restrained at a low level. As
an active participant in the industry, were more than willing to join hands with
our customers and partners to overcome the difficulties throughout the hard time.
Containment measures such as travel restriction and extended holidays interrupted
normal operations of automakers and dealers. To maintain business operations
under the governments quarantine procedures, Internet and online capabilities
have become more critical than ever and we witnessed an increasing demand

for online marketing services as automakers and dealers shifted their focus from
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offline to online channels. To seize on this trend, we introduced a suite of data products and tools. For
example, we upgraded our Intelligent Showroom, and enhanced live streaming functions, both of which
were designed to enhance the efficiency and effectiveness of online marketing programs. We have been
addressing the growing demands for new marketing scenarios in live-streaming and our live-streaming
channel has garnered great popularity among automakers as well. Since the outbreak of COVID-19,

automakers have delivered hundreds of live-streamed programs on our platform.

In addition to providing the aforementioned online marketing tools, to support our customers, we
introduced a series of initiatives, including waiving membership fees, free use of Smart IM, our new
data tool, for customers in some heavily impacted regions in February, and offering free comprehensive
insurance to our dealer partners employees through cooperation with Ping An, a China’s top insurance

company.

We also launched a three-week spring virtual auto show in collaboration with the China Council for
the Promotion of International Trade, Automotive Sub Council in April. This signature event presents
an attractive marketing opportunity that drove sales for our customers at a time when offline auto shows
are either delayed or cancelled in China and abroad. About 60 auto brands and more than 1,300 dealers
signed up for the event. In addition, as we remained committed to supporting our customers and the
industry, we have been offering free trials of our smart instant message tool to more than 2,000 dealers.
We are delighted to see that our products and efforts were widely welcomed and recognized for helping

with automakers’ and dealers’ business operations in a constructive way.

We continued our efforts to provide high-quality professional content for our massive user base,

catering to their demand for auto-related content during the pandemic. We realigned our content strategy Jun Zou

to focus on major pandemic topics, and make key recommendations appealing to our users. Meanwhile, CFO

weve served as a platform that pays attention to the support activities of automakers during the

pandemic, and collected anti-epidemic stories to convey positive social values.

Despite these challenges, we achieved solid progress in 2019, with total revenues increased
by 16.4% year-over-year to RMB8.42 billion. Notably, revenue from new initiatives contributed
to 18% of total revenue in 2019, up from 12% in 2018. Over the past year, Autohome accelerated
its transition towards an intelligent auto ecosystem. Through continuously upgrading our
technology and bringing to the market new product innovations, we are building up data
solutions spanning the entire car ownership life cycle. Autohome’s products and offerings
are deeply embedded into the industry’s value chain, and are providing a compelling
value proposition to a broad spectrum of industry participants. We believe the Company’s
ability to maintain the undisputable market leadership by leveraging our well-defined
long-term strategic plan and laser focus on delivering value to our customers and the

auto industry.
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CHINA COMSERVICE

China Communications Services Corporation Limited
CHINA

About China Communications Services Corporation Limited

China Communications Services Corporation Ltd (“China Comservice” or the “Company”) is positioning as a New
Generation Integrated Smart Service Provider that strives to provide smart solutions for various industrial applica-
tions along the way of the development of digital economy. The Company also serves clients in the informatization
and digitalization sectors with integrated comprehensive solutions, including telecommunications infrastructure
services, business process outsourcing services as well as applications, content and other services. All three telecom-
munications operators in China, namely, China Telecom, China Mobile and China Unicom, are the shareholders
of the Company, and they are also the customers of the Company. Other than the three operators, we also provide
services to China Tower in the domestic telecommunications sector, and also provide services to domestic non-op-

erator customers as well as overseas customers.

Our CSR efforts during the COVID-19 Pandemic
Health and safety of our staff is always one of the top priorities of the Group. In view of the wide-spreading of
COVID-19, we have been implementing various measures in protecting our staff, including the implementation of
working from home for our staff depending on the level of seriousness in the respective work locations, provision
of protective gears and medicines, regular reporting of suspicious or confirmed cases, etc. In the meantime, as a
responsible listed company, China Comservice has always emphasized on the fulfilment of social responsibilities. In
the prevention and control of the COVID-19, the Group courageously assumed its responsibility and proactively
hastened to the frontline of the fight against the pandemic to provide communications support for local govern-
ments, designated hospitals, module hospitals and other enterprises combating at the frontline. In just three days,
the Group rapidly completed the 4G/5G wireless network planning and construction for Huoshenshan Hos-
pital and Leishenshan Hospital in Wuhan. Also, the Group provided various medical institutions, including
Beijing Xiaotangshan Hospital, West China Hospital of Sichuan University, Xixi Hospital of Hangzhou and
the temporary treatment base for COVID-19 patients in Jingzhou, with emergency communication con-
struction and support, to ensure smooth communication at the frontline of the fight against the outbreak.
Meanwhile, more than 40 smart applications for pandemic prevention were swiftly developed and
promoted by the Group based on Cloud, IoT, Big Data and other foundation platforms in response to
the anti-epidemic demands from governments, communities, enterprises and relevant industries.
Such applications were utilized in Sichuan, Chonggqing, Anhui, Xinjiang, Gansu, Shanghai,
Zhejiang etc. Among them, the “Health Declaration and Enquiry System for Migrant Workers
of Sichuan Province”, which served the purposes of declaration, confirmation and enquiry for
health information. Migrant workers could submit personal information, enquire health con-
ditions, utilize health certificates to raise efficiency. Meanwhile, online declaration could ensure
safety as the time spent in health centers could be minimized and close contact among people
could be reduced to lower the risk of spreading the disease. The system gained press coverage of

and received recognition from the China Central Television of China Media Group.
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The COVID-19 has
brought significant impact on
many different aspects, no mat-
ter on the macro perspectives
such as taking people’s lives and
affecting the world’s economies,
or on the micro perspectives,
including the operation of en-
terprises, the daily life of people,
etc. Besides, COVID-19 accel-
erates the pace of digital trans-
formation of different industries
or sectors, and the adoption of
latest technologies to facilitate continuous business operations. Confronting with the COVID-19 pandemic, the
Group will regard crisis as opportunity and carry out practices on our own businesses and transformation capabil-
ities. Meanwhile, the Company will capture the new demand and opportunities arising from the pandemic. By
leveraging on the Cloud, IoT and Big Data platforms, the Group will forge smart products for pandemic prevention
which will enable us to secure our own operation and support intelligent prevention for pandemic, and assist in work
and production resumption of the society. Moreover, due to the COVID-19 pandemic, the Chinese government
speeds up New Infrastructure investment, such as 5G infrastructure, Big Data centers, artificial intelligence (Al), and

Industrial Internet to boost the economy. These will all provide vast opportunities for the Group.

The ESG and Investor Relations Perspectives of COVID-19

The COVID-19 pandemic has spread across the world rapidly and caused different degree of disruption to business
operation. Industries such as tourism, hospitality, retail are among those that are the most badly affected, and many
companies are facing increasing pressure in keeping their businesses running. Therefore, how to maintain a sustain-
able business operation and minimize the impact from the pandemic should be on top of the board’s agenda for all
companies. The Board should be focusing more on formulating corporate sustainability strategies and the respective
implementation measures for the execution by the companies’ management in their daily operation as they are on
the frontline dealing with the problems. In order to do so, the Board should also look at the other material ESG
aspects that the companies are facing, no matter from the health and safety for their staff, the change in their cus-
tomers’ needs amid the COVID-19 pandemic, or even their suppliers, as they are all important stakeholders among
their ESG regime, which leads to corporate sustainability.

In view of investor relations in such uncertain times, this should require extra efforts to be done by the IR team
of every company. Business operations have been interrupted due to the COVID-19 pandemic and it has been more
difficult from investors to know and predict the degree of impact on the companies, and so they would require more
information and greater transparency from the companies. On the other hand, companies should assess their busi-
ness operations more frequently and diligently, and provide timely updates to investors. Meanwhile, social distancing
policies have affected the normal communications between the companies and investors to a certain degree, which
will then require extra efforts to be carried out in order to maintain regular dialogue with investors. China Comser-
vice will continue to maintain open and effective communication with the capital market so as to establish a sound
relationship, and optimizing its investor relations under the principle of high transparency, accuracy, timeliness and

effectiveness, especially during uncertain times.
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EVERBRIGHT ENVIRONMENT

China Everbright Environment Group Limited
CHINA

he COVID-19 outbreak has wreaked havoc on different industries and countries to varying degrees. In

response to the outbreak, China Everbright Environment Group Limited (“Everbright Environment” or

the “Company”) has valiantly fulfilled its corporate responsibility by rapidly preventing and controlling
the pandemic under highly efficient leadership and well-designed plans. Accordingly, it established a three-level
pandemic control system incorporating its headquarters, business sectors and project companies, launched control
work mechanisms and guidelines at all levels, and purchased and stored relevant supplies through various chan-
nels. As a result, the Company ensured the health and safety of employees, with zero infections in work place of
all the projects. Meanwhile, as China’s largest environmental protection enterprise, as well as Asia’s leading and
globally well-known company focusing on environmental protection, Everbright Environment made great efforts
to ensure all of its operating projects ran stably in compliance with relevant emission standards amid the pandemic
outbreak, continuing to provide high-quality waste, medical waste and waste water treatment services for areas
where its projects are located. Since the pandemic spread this year, projects under the Company has processed over
14 million tonnes of household waste and more than 700 million cubic meters of waste water. This has effectively

eliminated the secondary transmission of the virus through waste and protected the health and safety of the living
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environment for local residents. In addition, the Company paid much heed to the pandemic control and operation
of its overseas projects, actively coordinating resources to fully support the control efforts overseas. Take Poland for
example. By drawing lessons from its experience to combat the pandemic in China, the Company helped its Polish
solid waste treatment company NOVAGO Sp. Z o.0. to prevent and control the virus effectively, while donating
many yet scarce COVID-19 supplies to various cities in the country, which helped local governments and residents
overcome adversities at a challenging time. Such efforts have been highly commended by local governments, citi-
zens and media.

Looking forward, governments and societies around the world will continue to strengthen their support for
ecological environment conservation and sustainable development, despite the new macro trends including the
prolonged COVID-19 pandemic, trade dispute and geopolitical tensions. Sustainability is critical for businesses’
long-term development. Everbright Environment will continue to adhere to its core value “To Create Better
Investment Value and Undertake More Social Responsibility”, and strive to achieve business development and
growth, while bringing benefit to local communities wherever it has a business presence at the same time, through
its high-quality and efficient environmental services. The Company’s Jiangsu Changzhou Waste-to-energy Proj-
ect (“Changzhou Project”) has recently completed the upgrading work and commenced operation as scheduled.
Changzhou Project is the only project of its type in China that is located in close proximity to residential com-
munities, as well as one of the projects that has experience of responding to the “Not In My Back Yard” effect to
governments that plan to develop waste-to-energy projects in urban areas. Upon the completion of upgrading,
the project has become the first fenceless, fully open and community-friendly waste-to-energy project in China.
The project showcases Everbright Environment’s leading role in promoting the harmonized development of
economy, society and environment. In the future, Everbright Environment will continue to deepen its efforts in
the environmental business, and make steady progress toward its goal of “becoming a world-leading ecological
and environmental management group”, in order to foster a mutually beneficial development model among the

economy, society and environment. =
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China Mobile Limited
CHINA

I j very technological advancement in the information and communications sector produces a strong boost to

economic and social development. The advent of 5G will make digital information a key factor of production.
The attributes of digital information, namely duplicability, shareability, unlimited growth and free flow, break the
constraints of the limited supply of natural resources on growth and augment the internal driving forces and external
space of economic growth, thereby laying the foundation for continuous growth and sustainable development. In
2019, 5G commercial services were officially launched in China, providing crucial support for strengthening the role
of 5G in driving the integration and application of areas such as industry development, information consumption and
public services. As the development of 5G takes the fast lane, its impact on economic growth, industry innovation,
and the construction of sustainable cities and communities will also be further accentuated.
China Mobile thoroughly implements the ”5G+” plan. From daily activities to industrial manufacturing and
from healthcare to the Internet of Everything, we are poised to join hands with industry partners to integrate 5G
into all aspects of people’s life and work and put well-developed 5G networks to good use, thereby fueling the

development of a smart society together.
Helping Win the Fight against COVID-19 in the Spirit of Solidarity

In spring 2020, a battle against the COVID-19 epidemic has taken place across China. In the face of the first “big
test” in the 5G era, China Mobile quickly launched the Level 1 emergency response and formed the China Mobile
Steering Group for Responding to COVID-19 Outbreak. The Group was tasked with comprehensive coordination
work to ensure reliable information support for the prevention and control of the epidemic, such as ensuring reliable

communication coverage and services, and providing communication support for disease prevention and control.
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Strengthened shift arrangements for emergency support, heightened the support
level of base stations in key areas to the highest level, strengthened the monitoring
and inspection of the network operation status, and continuously optimized network
experience, therby ensuring the network remained stable, reliable and uninterrupted.

Cooperated with local governments and promptly provided full 2G/4G/5G network
coverage for Huoshenshan Hospital and Leishenshan Hospital in Wuhan, fully supported
the network construction at temporary hospitals in Wuhan and other cities, and provided
5G high-definition live broadcast of the construction of the Huoshenshan Hospital and
Leishenshan Hospital through MIGU video which was viewed by over 490 million times.
As of March 16, 2020, the Company had deployed emergency suport personnel for over

1.24 million person-times and emergency vehicles for over 350,000 vehicle-times.

Activated its customer service response plan to provide tariff reduction and waivers for
medical staff engaged in the epidemic prevention and control efforts in Hubei; exempted
epidemic prevention and control command and dispatch steering groups, frontline
medical staff, and users in key epidemic or quarantine zones from service suspension;
and collaborated with other telecom operators to provide each frontline medical staff in
Hubei with RMB1,000 of prepaid mobile account credit for free.

Adjusted the business hours of stores, required all service personnel to wear masks and
carry out disinfection regularly, and provided walk-in customers with temperature
checks and hand sanitizer.

Expanded the service capabilities of electronic channels and disseminated over 50 billion
epidemic control public announcements for government agencies; optimized online
services processes such as SIM card application and broadband installation application,
and integrated key operations and inquiries into a new “Convenience Service” section
online, to ensure that customers could have their business needs served without leaving
home; and launched new services through electronic channels such as broadband self-
service troubleshooting and epidemic information inquiry, covering about 70 million
customers.

Leveraged advantages in 5G and AICDE fields to develop innovative applications
to enable scientific and accurate prevention and control of the epidemic, such as
applications for epidemic monitoring and analysis, infection tracing and patient
tracking; and offered a variety of information services to meet customers’ needs during

the epidemic, such as telecommuting, remote learning and entertainment.

Ensured prioritized supply of protective gears for key epidemic prevention and control
areas and front-line employees, strengthened the epidemic monitoring, prevention and
control of returned employees, devised flexible work arrangements with telecommuting
and flexitime, and ensured employees on shifts were properly compensated with
allowances and shift arrangements.

Disinfected and ventilated stores, canteens and equipment rooms to avoid cluster and

group infections.
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Mounting New Defense against the Epidemic by Leveraging Strengths

Early detection, early quarantine and early treatment are crucial to the prevention and control of the epidemic. We
worked together with partners and applied 5G+ smart medical solutions to the “battlefront” of the fight against the

epidemic.

5G remote medical services system

We built a 5G remote medical service system for designated hospitals for treating COVID-19 including the Bei-
jing 301 Hospital and Taikang Tongji Wuhan Hospital to realize “face-to-face” communication between medical
personnel in Beijing and Hubei and enable greater expertise in patient treatment. In addition, the application
of technologies such as “5G remote medical services cart” and “5G+VR remote observation” has also made

diagnosis more convenient and efficient.

5G intelligent medical robots

With the support of 5G networks, a number of service robots and disinfection and cleaning robots went on duty
in hospitals in Hubei, Zhejiang, Shanghai and other places, where they provided assistance to medical personnel,
disseminated knowledge on epidemic prevention, and carried out tasks such as disinfection and cleaning as well
as medicine distribution and delivery. The use of those robots greatly reduced the possibility of cross-infection

among medical staff in the wards and improved the quality of quarantine management.

5G Thermal Imaging Temperature Measurement System

In response to the risk of the epidemic further spreading due to the peak travel period following the Spring Fes-
tival, we launched the 5G Thermal Imaging Temperature Measurement System in Zhejiang, Shanghai, Guang-
dong, Jiangsu, Sichuan, Guangxi and other places. The technology provided high-precision, safe and continuous
temperature screening in places with dense crowds, effectively reducing the risk of cross-infection caused by

contact temperature measurement.

5G online outpatient consultation

The Sun Yat-sen Memorial Hospital of Sun Yat-Sen University in Guangdong province provided online doctor

consultation based on the 5G online outpatient solution to reduce the risk of cross-infection.
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Facilitating Normal Functioning of Society by Sharing Resources

To help maintain normal day-to-day functioning of society, the Company launched a variety of solutions for working,

studying and living at home, thereby supporting people’s efforts to return to work and contributing to epidemic control.

Telecommuting
The Company provided free services for enterprises including remote conference, multi-party call, Fetion (instant
messaging), voice notifications, etc. It also offered users telecommuting services available across all networks to

meet the need to work anytime and anywhere, therby enabling employees to work during the quarantine period.

Smart education

The Company launched the “National Primary and Secondary School Network Cloud Platform” in cooperation
with the Ministry of Education to meet the need of 190 million primary and secondary school students nation-
wide to study at home and ensure that schooling continued while schools stayed closed. Utlizing its strengths
in information and content distribution, the Company facilitated differentiated online education in different
places by providing three modes including multi-screen interaction, big-class live broadcast and small-class inter-
action as well as various forms such as on-demand videos and live broadcast. As of March 5, 2020, the Company
actively responded to the needs of students in remote areas for internet connection to study online by setting up

base stations and broadband equipment.

Online entertainment
The Company offered users services such as MIGU video, Mobile Box and MIGU Reading to allow them to
embark on high-quality spiritual journeys without leaving home.

Smart epidemic prevention and control

The Company launched a smart epidemic prevention and control platform in provinces including Zhejiang,
Henan, Shanxi, Fujian and Guangdong, providing enterprises with functions such as epidemic prevention in-
spection, visitor registration, employee health tracking and employee daily health check; and offered products
like “And-Easy Report” and “Easy Epidemic Statistics”, satisfying epidemic prevention and control needs such

as data collection, counting and analysis.

Sale of agricultural products

The Company used the China Mobile 12582 Agricultural Information Network to support the sale of agricul-
tural products and help rural population secure employment by collecting and distributing information on un-
sold agricultural products and employment opportunities through channels such as free text messaging service,

video ringback tones and the 12582 service hotline.

Apart from these initiatives, we also launched the “Warm Spring” initiative to help our 500,0000 channel

partners resume work and reduce loss by offering special assistance, ensuring channel availability and empowering

innovation, etc. M
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CHINA OVERSEAS LAND & INVESTMENT LTD.

China Overseas Land and Investment Limited
CHINA

COLI regards the management of sustainability issues as a crucial path to realize its corporate vision and
mission, and proactively integrates environmental, social and governance and other sustainability factors
into its operating model. We are committed to joining hands with the new generation to address the
challenges posed by climate changes and urban development by developing and employing green, healthy
and sustainable buildings and technologies, and incorporating environmental and social considerations when

making business decisions.

To this end, the Board of Directors of COLI in 2020 delegated the Executive Committee to be responsible
for the Company’s environmental, social and governance matters, under which an ESG Working Group was

set up.

COLI puts great emphasis on the transparency of corporate information. As national policies, regulatory
authorities, investors and internal management all have specific requirements and expectations for the
Company’s sustainable development, we will continue to actively respond to investor-oriented sustainability
indexes and rating questionnaires, which we currently score: Hang Seng Corporate Sustainability Index Series
(HSSUS) (A+); MSCI ESG Ratings (BB), and Global Real Estate Sustainability Benchmark (GRESB) (3-star).
As the ESG standards continue to raise, COLI is also looking to raise its bar in disclosing more information
on policies and data on corporate governance and sustainability to the capital market and providing more

comprehensive non-financial information.
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Corporate Vision
10 be an Exceptional Global Property Development Corporation

Corporate Mission
We create delightful living

Corporate Value

Focus on customer needs, assure quality and create value

COLI has formally launched the planning of its long-term sustainability strategies by using the National
14th Five- Year Plan cycle and the United Nations Sustainable Development Goals (UN SDGs) as its
timeframe, in an effort to improve the Company’s sustainable business model step by step. We are committed
to fully integrate sustainability into our corporate systems by 2021, including establishing related management
structure and objectives and incorporating them into the work plans and performance appraisal of functional
departments. By doing so, we aim to achieve outstanding performance by 2023 during the 14th Five-Year Plan
period, and to become a leader in practicing the 2030 UN Sustainable Development Agenda among domestic

real estate developers.
This year saw major external events unfolding with uncertainty compounded by the impact of Covid-19.

As a corporate citizen, the Group views its primary responsibility as joining with all sectors of society
to cooperate and coordinate in the fight against the pandemic. The Group distributed an “Epidemic
Prevention Care Pack” to every staff member to help effectively protect his or her health; donated
thousands of protective clothing and tens of thousands of masks to institutions in Wuhan and
elsewhere; in March, made a single purchase of 500,000 catties of unsalable fruit and vegetables
in Hainan province and distributed the produce for free to customers who were unable to go
shopping due to pandemic prevention and control measures. In order to support economic
recovery, speed up the resumption of work and production, and ease operating pressure on our
partners, during the period, the Group implemented rent reductions of approximately RMB20
million in its commercial projects, benefiting more than 1,300 tenants.

After losing nearly two months of development, construction and sales, the Group

achieved a year-on-year increase of 4.2% in contracted property sales, providing momentum
for the Group to grow in the year as a whole and going forward.
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CHINA TELECOM

China Telecom Corporation Limited
CHINA

As a large-scale and leading integrated information services operator in the world, China Telecom all along per-
sists in incorporating the ESG responsibilities into corporate operation and management, and has established
and continues to optimise effective risk management and internal control systems in relation to ESG.

The Board of Directors of the Company attaches high importance to the work on ESG and is responsible to
evaluate and determine the Company’s ESG-related risks, ensuring the Company has established effective ESG risk
management and internal control systems and formulated the Company’s ESG management policy and strategy. An
ESG working group which is managed by senior management, while the Corporate Strategy Department coordi-
nates with relevant departments in the headquarters, provincial branches, professional companies and units directly
under the headquarters, is authorised to be responsible for implementing the Company’s ESG strategies, promoting
ESG performance management and monitoring information disclosure and relevant fundamental work.

Since the beginning of 2020, the outbreak of the novel coronavirus epidemic impacted not only the society,
production and daily lives, but also the business development and network construction of the Company. The
Company took prompt actions and the management of the Company strengthened overall planning and leadership.
Based on local conditions, entities at all levels implemented various epidemic prevention and control and organised
various measures for resumption of work and production in accordance with relevant laws and regulations, proac-

tively fulfilling corporate social responsibilities.

China Telecom 2019 Interim Results
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The Company devoted full efforts to provide telecommunications assurance in those areas which were severely
affected by the epidemic. The Company immediately initiated epidemic prevention response mechanism, mobilised
the Group’s manpower and resources, allocated epidemic prevention supplies and focused on assisting emergency
support work for severely-affected regions in Hubei and Wuhan. The Company’s Hubei branch strived to provide
telecommunications assurance for local governments and the medical and healthcare industry, ensured the overall
stable operation of the medical and healthcare dedicated network and cloud platforms across the province, and
assured the smooth operation of 12345 and 120 hotlines. We quickly launched 5G communication for Wuhan
Huoshenshan Hospital and Leishenshan Hospital, and promptly completed the entire-process delivery of the two
hospitals’ core systems. We rapidly completed the network coverage of newly-built hospitals in areas such as Huang-
gang and Xiaogan and successfully accomplished important assurance tasks such as the video connection between
the state leaders and hospitals in Wuhan as well as long distance telemedicine counselling for hospitals. In addition,
the Company’s Hubei branch strived to enhance network coverage through various means to cater for the network
access needs of vast majority of returning students in rural areas, offering sound support for the continuity of educa-
tion amid school suspension. We swiftly completed the bandwidth expansion of IPTV, cloud platforms and IDC in
a timely manner and offered free services such as cloud conference, cloud office and cloud storage of course materials
for education authorities, universities, teachers and students across the province.

We enhanced employee care and strived to protect the health and safety and wellbeing of our employees. The
Company set up a working team for employee care and provided guidance for entities at all levels to strengthen
employee care for frontline employees and employees of specific groups. We also raised sympathy allowance through
multple channels to resolve the difficulties faced by employees in key regions of epidemic outbreak, and allocated
and arranged specific funds for condolence related to the epidemic. We actively coordinated our efforts to solve the
employees’ difficulties in daily lives and set up a psychological care hotline to help employees relieve their psycho-
logical anxiety.

We fully leveraged advantages on cloud-network integration and promoted a number of integrated information
services to support the epidemic prevention and control and resumption of work and production. Given the re-

Ke Ruiwen

quirement for epidemic prevention and control and the new demand for informatisation of enterprises, we provided Executive Director,

informatisation services including e-Surfing Cloud, Cloud Conferencing, Cloud Livestream, Cloud Classroom, Chairman and CEO

Cloud Dam, e-Surfing Pushto-Talk, e-Surfing Webcam and e-Surfing Speaker to facilitate epidemic pre-

vention and control, promoting the safe and orderly resumption of work and serving the society and

the public.

We strived to provide excellent customer services. The Company promptly launched more than
20 service initiatives such as non-termination of services, public service and welfare messages, quick
activation for key assurance functions and caller display name cards in a timely manner. We also
strengthened service management and enhanced online service capabilities through electronic chan-
nels. The customer service centre “Hotline 10000” implemented a work-from-home policy and we
steadily promoted the resumption of operation of physical stores on the basis of implementing
epidemic prevention measures at differential regional and hierarchical level, so as to ensure
customer services would not be interrupted and customer perception is maintained and
assured. We also strengthened network information security to protect users’ personal
information.

The Company will work hard to respond to the impact of the epidemic, while active-
ly grasping the new changes in market demand and providing proliferating informatisa-

tion solutions to better serve its customers.
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China Unicom (Hong Kong) Limited
CHINA

hina Unicom proactively undertook its so-
cial responsibilities during the outbreak of
COVID-19. The Company implemented work
from home procedures and travel restrictions so as to pro-
tect the health and safety of its staff, their families and com-
munities. We swiftly invoked our nationwide emergency
response mechanism, and despatched emergency commu-

nication assurance teams to ensure stable communication

services during the epidemic. We deployed mobile network

Network construction at Vulcan Hill Hospital in Wuhan

coverage for the newly-built hospitals in Wuhan dedicated
for epidemic control as fast as possible. In particular, we set
up 3G/4G/5G wireless coverage for one of the newly-built
hospitals in record 36 hours. To support our customers
affected by the outbreak, we leniently allowed those with
overdue bills to continue using our service without suspen-
sion during the epidemic outbreak.
The Company fully mobilised all its resources in the endeavour to fight the epidemic. We gathered and donated
a large number of face masks, medical gloves, protective suits, disinfectants and other medical supplies to hospitals
in Hubei province. Meanwhile, we provided innovative communications service offerings and new informatisation
applications with a view to enabling people to continue their living and working uninterrupted. For example,
we offered free cloud video conferencing services during the epidemic to meet the needs of emergency
command and deployment, remote medical consultation, high-definition video conferencing, etc.
We also provided cloud learning platform, big data analysis in epidemic prevention, thermal imaging
for body temperature screening, management platform for epidemic control supplies, Al robots for
collecting information from recovered patients and other services to aid the fight against the epidem-
ic. Leveraging on the epidemic control, we accelerated our Internet-oriented transformation and
strengthened O20 integrated operation, thereby turning adversity into opportunities.
The pressure on the macro economy brought by the COVID-19 epidemic has put the busi-

ness sustainability of many companies to test. It once again reminded us of the importance of
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sound risk management systems and business continuity planning as part of good corporate governance. The out-
break of COVID-19 has changed our mentality and practice. We are now more open to using digital technologies
in connecting teams and operating business as usual, as social distancing restrictions have made physical face-to-face
meetings much more difficult, if not impossible. In terms of investor engagement, the majority of our meetings
have gone virtual this year. Through a variety of online/virtual communication tools, we continued to maintain
ongoing dialogues with our shareholders and provided them with transparent updates of our business. Technology
has become a critical enabler of business continuity during crises and is expected to retain a key role in sustaining our
operations in the new normal. It is also believed that digital literacy and readiness will become new essential skillsets
in the post-COVID-19 world.

Sustainability is about mitigating systematic risks and preserving long-term stakeholder value. Sustainable busi-
ness practices can help companies better weather storms, capitalize on opportunities and thrive in the long run.
Uncertainties do not detract from the relevance of sustainability, but rather reinforce it. We have to continuously
enhance our sustainability efforts so that we become more prepared for subsequent challenges. Furthermore, the
Hong Kong Stock Exchange recently announced additional ESG reporting requirements for Hong Kong listed
companies. It aims to enhance companies’ disclosure in terms of ESG governance, materiality assessment, quantita-
tive environmental targets, climate-related risks and adaptation measures, etc. These new requirements are expected
to fuel more widespread ESG adoption by listed companies in Hong Kong and catalyze more interest in ESG from
various stakeholders.

As such, we are very mindful of our commitment to integrate our own development with broader social re-
sponsibility to achieve the harmony and alignment of corporate interests and social goals. Under the guidance of
the new concepts of innovation, coordination, green, openness and shared development, we implement national
strategic plans such as “Cyber Superpower”, “One Belt, One Road”, supply-side structural reform and the three
critical battles with practical actions. We constantly enhance our social responsibility awareness, carry out extensive
communication on social responsibility, and continuously enhance our ability to create comprehensive economic,
social and environmental value, so as to promote sustainable development, and make due contributions to national
economic and social informatisation.

With our aspirations in ESG, we have secured various high-profile honours in 2019, including The Best of
Asia - Icon on Corporate Governance by Corporate Governance Asia, Gold Award - Excellence in Corporate
Governance, Social Responsibility & Investor Relations in 7he Asset ESG Corporate Awards 2019, and Asia’s Best
ESG/SRI Metrics (Telecom) - 1st by Institutional Investor. These accolades highlight our achievements in social re-
sponsibility performance as well as our
continuous social advocacy. They also
underscore our dedication to corporate
governance excellence under the lead- -, D e "
ership of outstanding executives. We

see the mission of building a harmo- =
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CNOOC Limited
CHINA

CNOOC launches initiatives to combat COVID-19

Since the outbreak of the pandemic at the start of 2020,
CNOOC Limited (“CNOOC”) has launched a num-
ber of new initiatives to safeguard the health and safety
of its employees and communities where it operates.
CNOOC has adhered to the bottom line of pursuing
safe and healthy development and made pandemic pre-

vention and control its top priority.

Upon the outbreak of the pandemic, the Com-
pany quickly established three systems of leadership

and command, prevention and control, and supervi-

Xu Kegiang sion and management. CNOOC also focused on the
CEO pandemic prevention and control for offshore operators, which ensured the health and safety of its employees. To
minimize the effect of the pandemic on staff and operations in China, CNOOC launched prevention and control

mechanisms in key areas, improved the temperature screening methods for domestic staff, arranged medical

examinations for more than 60,000 people, and nucleic acid tests for more than 20,000 people. Thanks to
stringent anti-pandemic measures, CNOOC maintained zero infection on offshore platforms and ships. Fur-
thermore, for overseas operations, CNOOC established pandemic prevention and control mechanisms by

divisions and classifications, which effectively guaranteed the health and safety of employees.

As the pandemic was brought under control in areas where CNOOC operates, production
and operation made steady progress. No production facility was shut down, and no project
was delayed due to the pandemic. Production materials were delivered on a timely basis, and
operation efficiency was kept stable, safeguarding the normal production of more than 120
domestic offshore oil and gas fields. Thanks to efficient countermeasures and the extraordi-

nary efforts of all employees, the impact of the pandemic was minimized.
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Looking to the future, a path of high-quality development, and a commitment to providing clean, reliable and
stable energy to society is the key to the success of an oil and gas company. CNOOC will develop existing natural
resources in a safe, efficient, and environmentally friendly manner to provide society with clean, reliable and stable
energy that meets reasonable energy demand. CNOOC strongly believes that practicing environmental, social and
governance with its stakeholders and turning social responsibility into a driver for the Company to grow together
with society is a positive way to advance social progress. As the business and economic contributions grow steadily,

CNOOC Limited will press ahead on the road of environmental protection and social progress.

Furthermore, the Company has incorporated sustainable development into its organizational structure, institu-
tional system and management process. The Company’s management is responsible for formulating and executing
CSR-related strategies and environmental protection, energy-saving projects, emissions reduction, ecological protec-
tion, greenhouse gas (GHG) reduction and more. CNOOC constantly assesses its performance in terms of sustain-
ability and makes improvements to ensure operations are environmentally friendly, efficient and safe, and achieve

balanced development for the economy, environment and society.

CNOOC adheres to the 10 Principles of the UN Global Compact, with emphasis on human rights, labor, the
environment and anti-corruption. It also actively responds to the 17 UN 2030 Sustainable Development Goals,
and strives to enhance the integrated value of economic growth, environmental protection, and social progress, the
three perspectives that are of most concern to stakeholders. CNOOC Limited anticipates that there will be more

corporates and investors viewing ESG practices as a critical part in responsible and sustainable growth and risk man-

agement in the future.
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FOSUNEE

Fosun International Limited (HKEX:0656)
CHINA

Fosun helps the world fight against epidemic

Introducing mRNA COVID-19 vaccine with Global BioTech Company BioN Tech

Air protective medical supplies to overseas countries with rapid epidemic outbreak

F osun upholds the core cultural values of “Self-improvement, Teamwork, Performance and Contribution to Soci-
ety since its incorporation. In early 2020, COVID-19 broke out and spread globally. The global crisis brought
great challenges to the entire world. As soon as the outbreak took place, Fosun leveraged its global resources advantage

and swiftly deployed protective resources to help China and the rest of the world fight against the epidemic.

Leading in technology and innovation, fulfilling social responsibility by introducing mRNA-vaccine against
coronavirus for the benefit of all humankind

Leveraging its strengths, profound experience, and strong innovation capabilities in the healthcare industry, Fosun has
been able to expedite the development of a vaccine for COVID-19. On 15 March, Fosun Pharma announced that, its
holding subsidiary has been licensed by BioNTech SE to exclusively develop and commercialize COVID-19 vaccines
based on its proprietary mRNA technology platform in China. The COVID-19 vaccine, which is licenced to Fosun’s
Health business by the Germany-based BioNTech, has been approved for human clinical trials in China in end-July.
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BioNTech has authorized Fosun to develop and commercialize the vaccine in mainland China, Hong Kong, Macau
and Taiwan. At end-August, Fosun Pharma signed a letter of intent with Jacobson Pharma Corporation on the supply
and distribution of the mRNA-based vaccine against coronavirus in Hong Kong and Macao. Through this epidemic,
the future strategic development objectives of Fosun with innovation as its core have been further clarified. Fosun
will invest more resources in the field of technology innovation in the future and will cooperate with more global
top innovative drug R&D teams to assume more social responsibilities for bringing happiness and health to families
around the world.

In addition to the vaccines, on 26 March, the COVID-19 nucleic acid test kit developed by Shanghai Fosun Long
March Medical Science Co., Ltd. obtained the emergency approval from the National Medical Products Administration
of China. It also obtained the European Union CE approval and the U.S. FDA emergency use authorization (EUA).

Additionally, Breas (Shanghai) Medical Technologies Co., Ltd. and Beijing Beiling Special Automobile Co., Ltd.,
both member companies of Fosun Pharma, have contributed to front-line epidemic control and prevention efforts
by conducting R&D, production, and donations of urgent and scarce supplies such as non-invasive ventilator and

negative pressure ambulance.

Supporting the front-line to fight against the epidemic, through organizing medical professionals and patient
care resources
Fosun also has considerable medical and healthcare resources across China. On 23 January, the Groups Wuhan Jihe
Hospital was listed as the “Infectious Disease Ward in Caidian District of Wuhan City”, which served as the desig-
nated hospital for centralized treatment of patients with fever in Caidian District of Wuhan City. On 22 January,
Chancheng Hospital was appointed as the only designated hospital for COVID-19 in Foshan Chancheng District.

On 25 January, the management and experts of Fosun Healthcare arrived at the front-line of Wuhan and devoted
themselves into the prevention and control of the epidemic. On 6 February, Fosun Medical Group’s first Hubei bound
medical team gathered on the front-line of Caidian, Wuhan. The team consisted of around 30 professionals covering
hospital infection management, internal medicine, ICU, integrated traditional Chinese and western medicine, as well
as a material and logistics support team.

As of 31 March, 27 hospitals under Fosun have been designated to treat COVID-19 patients. Fosun has over
240 medical workers fighting in the front-line of Hubei. Medical staff from 27 hospitals under Fosun stood on the
front-line during Chinese New Year holiday, recording zero infection among medical workers and zero death among

patients while 515 recovered patients discharged.

Mobilizing global resources, deploying scarce medical supplies to support the world fight against the epidemic
Since the outbreak of COVID-19, Fosun leveraged its global network and initiated a global medical supplies deploy-
ment plan on 24 January 2020. Fosun established a global medical supplies allocation working group, and gradually
built a global medical supplies deployment network.

On 1 March, Fosun officially launched the second phase of its fighting against COVID-19 by urgently deploying
global resources to support the overseas countries to fight against the epidemic. As of end-August, Fosun has deployed
over 50 million units of medical supplies including masks, protective suits, nucleic acid test kits, etc. Around 30
countries including Italy, the United States, France, Germany, the United Kingdom, Portugal, Japan, South Korea
and India etc., have been benefitted.

On 5 March, Fosun Foundation and Fosun’s member company donated 5,000 “red-zone” masks to Milan’s
municipal government, and received a thank you letter from Giuseppe Sala, the mayor of Milan. Fosun has donated
4 batches of medical supplies to Italy. On 24 March, Clemens von Goetze, Ambassador of Germany to China wrote

a “Letter of appreciation” to particularly extend its gratitude to Fosun, for the kind donation of protective supplies at
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Join hands with BioNTech to develop and commercialize the
mRNA vaccine in Mainland China, HK, Macao and Taiwan

German aid and welfare organisation ASB’s gratitude to Fosun

such a critical time to Germany. On 30 March, Fosun’s first chartered flight carrying over one million pieces of medical
supplies weighing over 120,000 tons from Shanghai landed at Lisbon Airport. This batch of supplies includes 50,000
medical supplies and 20,000 nucleic acid test kits donated by Fosun Foundation and Fosun’s member companies in
Portugal, as well as one million KN95 masks purchased by Fosun member company, Luz Saide. Fosun will continue
to deploy medical protection supplies and nucleic acid test kits to overseas countries through its global medical sup-

plies deployment network and help the world to fight against the epidemic.

Supporting and caring employees during the coronavirus epidemic

After the outbreak of the epidemic, Fosun has issued a notice immediately and arranged relevant disease prevention
and control work in combination with the relevant national and local regulations, and has also extended the Spring
Festival holiday and allowed employees to work from home according to the relevant requirements of Shanghai
Municipality. Fosun Human Resource Management Center, the EHSQ & Excellent Operation and Management
Promotion Department, and the Public Affairs and Corporate Communications Center have jointly planned and pre-
pared an employee-oriented protection manual, and released the animated disease protection and publicity materials
planned to be circulated in the office area after resumption of work.

As a globalized company rooted in China, Fosun takes initiatives to create business value and gives high priorities
to corporate social responsibility by including it into the corporate sustainable development strategies.

In November 2012, Fosun Foundation was founded. The coverage of the foundation includes healthcare, poverty
alleviation, culture, education, art and young entrepreneurs in multiple countries and regions around the world, aiming
to spread the value of Fosun and pay back the community in practice. Holding to the principle of “Fosun for Good”,
Fosun Foundation mainly focuses on areas of healthcare, young entrepreneurship, education, culture and art, poverty
alleviation, etc. through carrying out various public welfare activities. As of the end 0f 2019, the accumulated donation
of Fosun Foundation was over RMB401 million, benefiting over 22 million people. In 2019, the donation of Fosun
Foundation was over RMB73 million, contributing over 30 charity projects.

The Group has also committed to working with various international initiatives to promote sustainable develop-
ment. Fosun joined the United Nations Global Compact in 2014, formally establishing its global commitment to
sustainable development.

In 2019, the Company set up the ESG Committee and an ESG working group to comprehensively strengthen
Fosun’s ESG management.

During these uncertain times, Fosun, with its Fosun Foundation and ESG Committee, will work together to

jointly shoulder the social responsibilities.
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Fighting the epidemic through cooperation and innovation

Guo Guangchang, Chairman of Fosun International, said, “The epidemic has put everyone to the test. I strongly
believe that, with a stronger belief in globalization and innovation, we will continue to evolve and thrive so that we
can defeat the epidemic and move forward. As such, we will share a better future that we want.”

Fosun has been actively participating in the global fight against the epidemic. Since the ecarly outbreak of the
epidemic, Fosun has deployed millions units of medical supplies and ramped up the ventilator production at its
Swedish subsidiary BREAS. Meanwhile, Fosun has worked with BioNTech to forge partnership and scale up the
R&D capacity of the COVID-19 mRNA vaccine candidates, with a focus on the Greater China region. These cannot
be achieved without Fosun’s strong culture that stimulates cooperation and innovation.

“Through this epidemic, Fosun further recognized the importance of innovation, which will be our core
development strategy. Fosun will invest more resources in innovation, and will cooperate with more top innovative

corporations and teams in the future.” Guo elaborated.

Talents are Fosun's valuable assets, it takes step to cultivate talents and protect employees from the epidemic
In the face of the ever-escalating risk of the pandemic overseas, Fosun quickly organized and established 24 Anti-
COVID-19 working committees covering 10 provinces and regions in China, as well as 14 overseas countries &
regions. They ensured the normal operations of local member companies of Fosun, promoted the collaboration of
local resources, and strengthened care towards employees” health and families. At the same time, Fosun has also issued
multiple epidemic resistance and resumption of work guidelines for employee, as well as produced Fosun Global
Employee Care and Protection Manual in multiple languages.

In the wake of the COVID-19 epidemic this year, the global economy has fallen into an unpredictable recession
and many students may find it challenging in hunting a job. To help this year fresh graduates, Fosun officially kicked
off the “Thousand Talents Program” on 30 June, 2020. This year, Fosun and its member companies plan to recruit
more than 1,000 outstanding graduates (fresh graduates of 2020 and 2021) across the world and train them for
Fosun’s Health, Happiness and Wealth businesses.

Guo said, “As a family-focused multinational company, Fosun’s mission is to ‘create happier lives for families
worldwide’. We are looking forward to a more prosperous China and a better world. In order to accomplish our
mission, we always tell ourselves to do the right things, the difficult things, and things taking time to develop.

Meanwhile, Fosun’s future development requires more talents. We believe that talents are the most valuable and

. »
important assets.”

Fosun’s Wuhan Jihe Hospital served as the designated hospital to  Fosun Healthcare experts arrived at front-line of Wuhan to deal
treat COVID-19 patients with COVID-19 patients
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It is more important than ever to promote and safeguard the health and well-being of our stakeholders during
the pandemic. We have stepped up efforts with diversified measures to support our employees, tenants and the

members of the community by acting swiftly and with great solidarity to respond to the unprecedented changes.

Employees’ physical and mental health
We are mindful of the needs of our employees. We have adopted work-from-home policy and ramped up IT
supports to facilitate employees to work remotely, efficiently and more important safely. We have also provided
epidemic-preventive supplies, such as surgical masks, reusable masks and hand sanitisers. In addition, we have
fully subsidised employees to conduct Covid-19 test to prevent the possible mass infection at our workplace even
before the government announced the complimentary test scheme.

Asides from physical health, employees’ mental well-being is also our prime consideration. Online seminars
on mental health and happiness have been introduced to employees to boost positive emotions. Hand-made

sanitiser and zentangle WOkahOp was QJSO launched fOl‘ employees to promote wellness.

Hygienic measures at our properties

Providing our tenants and customers a safe and healthy environment is our core
value. Apart from normal practice, we have adopted new measures including
UV disinfection for the handrails of escalators, intelligent disinfection stations,
pioneering hands-free footsteps to allow customers accessing doors, reducing

touchpoints and the spread of germs.

Giving back to the community
We extend our care to the community by addressing local needs during the pan-
demic. In light of limited student internship opportunities in the market due to
the impact of the pandemic, we launched the first-ever Entrepreneur in Action
student summer programme that attracted over 270 enrollments, helping tertia-
ry students to master essential business skills and offering them CEO shadowing
opportunities.

Our volunteer team sent boxes of sanitising supplies to the children at Hong
Kong Christian Service Central Nursery School, hoping to weather this difficult

time together with the underprivileged families.

Ada Wong, Chief Executive Officer
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Donation of epidemic-preventive products to nursery school to Our internships fostered employment and learning opportunities
support our community during Covid-19 for university students

Devoting to corporate sustainability is an essential business strategy for corporates going forward. The outbreak of
Covid-19 shed light on the importance to contribute to the overall health and well-being of our community, and

strengthen business adaptability and resilience by embracing technology and innovation.

Helping the needy in the interconnected community

As we are all living in an interconnected community, ensuring the health of every member of the community is
equally important to protecting our own health. Being a responsible corporate citizen, we leverage our resources
to help the needy group without hesitation whenever needed. The healthy community is the foundation for the

sustainable development of all businesses.

Solid support to stakeholders in challenging times

It is important to be mindful of the expectations and needs of stakeholders during the trying times. We have
granted rent concession to majority of our retail tenants. We also offered a novel method in rental settlement using
publicly listed shares of our tenant in lieu of cash amid the Covid-19 outbreak. Moreover, we have been forging
partnerships with our tenants through promotion supports during this difficult time, for example, setting up an

online POP UP eStore, cash voucher rebate, parking discount offer, and gift redemption, etc.

Embracing changes and adapting to new normal
The pandemic came as a shock to many businesses. It is critical for us to quickly embrace changes and adapt to the
new normal by exploring new opportunities.

Concerning that people could hardly go out for physical meetings and visits, we have launched the pioneering
360 degrees office virtual tour with live chat function at our properties, in a bid to respond to the leasing needs of
our potential tenants.

We have initiated the first-ever eStore as an omni-channel for Langham Place Mall. This allows our customers
to enjoy shopping anytime anywhere and draws foot traffic to the mall. It is of our utmost importance to provide
customers safe and delightful shopping experiences by adapting to the ever-changing business world.

Embracing changes opens new opportunities. With the open-minded culture to embrace changes, we are pro-
ficient to make good use of innovation and technology to minimise disturbance to our business and turn crisis into
opportunities in face of the volatile environment. The approach we adopted to respond to the pandemic marries
our core philosophy and culture of sustainability — creating long-term value and well-being for our stakeholders,

our business and the community in which we operate.
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Managing Director

Chow Tai Fook Jewellery Group
HONG KONG

Striving Forward Together

Chow Tai Fook Jewellery Group attaches great importance to safety and health of our workforce, customers
and business partners. Since the outbreak of COVID-19, we have implemented a variety of swift and vigilant
measures to safeguard our stakeholders and help them to cope with the uncertainties amid the fluid situation
brought by the pandemic.

We have introduced flexible working schedules to allow employees to extend their leaves, and adopted flexible
working hours and locations. We also managed global procurement of face masks and sanitising packages for them.
Furthermore, an in-house face mask production line has been set up via capitalising our high standard dust-free
cleanroom technology, those masks produced are for distribution to our staff and for donation to communities
in need. To solve the urging medical needs of our members and their families, the Group partnered with UMP
Healthcare to provide 6,000 appointments of free online video medical consultation.

To reassure our customers can shop in our POS as well as enjoy online shopping and delivery anytime,
and anywhere, we immediately launched our business contingency plan and implemented disinfection
measures at our POS. By leveraging online sales platforms “CloudSales 365” and “My SmartBiz”, employees
are enabled in securing alternative income amid the impact on store businesses, and more importantly,
sending personalised messages to their family and friends during difficult times.

Regarding measures supporting business partners, the Group introduced a “Franchisee Support
Policy” and launched a funding of over HK$1,090 million to relieve the operating pressure of
tranchised stores and partners. Various measures were implemented such as waiving penalty
for late settlement of purchases, extending extra credit period for half a year, and reduction of
service fee for up to three quarters.

To support the surrounding communities that we operate in, a number of initiatives are
in place to provide them with care. We launched a charity sale campaign in Mainland China
and it brought about the widespread attention. All 5,000 pieces of charity pendant were sold
out within 30 seconds, with proceeds going to charity. We also donated three ambulances to
hospitals and clinics in Wuhan and over 1 million face masks to different regions in Mainland

China for providing additional medical support.
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The outbreak of COVID-19 has brought disruptive changes to business at a global scale and further accelerated
the digital transformation on sales channel, operation model and even sustainability of corporations. Business
sectors and governments are planning for their recovery in a sustainable way, while staying vigilant to emerging
ESG and geopolitical risks.

The Group has already been refining our sustainability strategy - “Our Centennial Commitment” by setting
2029 goals in 4 priority areas, namely (1) Responsible Sourcing; (2) Craftsmanship, Innovation & Technology; (3)
Resource Efficiency & Carbon Reduction; and (4) People Focused, enable us to face the megatrends of resource
scarcity, technological breakthroughs, climate change, and demographic and social change. By investing in these
4 priority areas in the coming decade, we continue to build our resilience to enable sustainable growth in these
volatile times.

ESG is of fundamental importance on better understanding and managing risks, while COVID-19 is
indicating a signal to us that despite how foreseeable a risk can be, the impact an event generated to business and
society hinders its ability to plan for significant disruption and changes in the operating environment. Rather than
manipulating the environment and causing negative impacts, company shall pursue a symbiotic relationship with
nature that is mutually beneficial to the environment and business. In view of this, we have actively introduced
various initiatives, say implemented carbon reduction plans at our production hub in Wuhan that were awarded
a Gold Label under World Wide Fund (Hong Kong)’s Low Carbon Manufacturing Programme as well as the
widely use of FSC certified boxes for e-commerce to better manage natural resources and our environmental
impacts. With climate change looming on the horizon as the next likely global crisis, adopting low carbon
measures can also help businesses to mitigate climate risks and to capitalise on climate opportunities. Management
shall continue to possess expertise and capacity for tactical and strategic decisions when facing an ever-changing
situation with increased political, social, economic and regulatory volatility. We have been strengthening our risk
management mechanisms and emergency preparedness to build resilience. In FY2019, we have started our board
refreshment process with an emphasis on board diversity and a focus on business innovation, in order to equip
us to continue to be an industry leader in the future retail landscape. For the perspective of investor relations, we
believe that consistency, transparency and timely disclosure are strongly valued by stakeholders. Best corporate
governance practice is also a key cornerstone of investor confidence and pillar for creating sustainable value. We try
to understand investors’ perspective as well as to share with them a full picture of our business through the eyes of
the management, including our thoughts in making decisions, our views on market outlook and our development

strategies. We are committed to maintaining an open and constructive dialogue with different stakeholders so as to

foster consensus, increase trust and improve decision-making processes.
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Melco International Development Limited
HONG KONG

Standing together with the local community through challenging times

As a responsible corporate citizen, Melco’s top priority is, as always, the safety and wellbeing of its colleagues, com-
munity partners and beneficiaries. As COVID-19 continues to impact businesses and communities the world over,
Melco mobilized the its workforce en masse to support the local community, encouraging all colleagues to care for
the community through ‘Simple Acts of Kindness'. The philosophy is based on the principle that little things have a
big impact, and each person can do something to touch people’s hearts. Thousands of colleagues took part in a mul-
titude of volunteering events during work hours to support Melco’s NGO community partners, SMEs and groups
such as the elderly, single families, long-term patients, children and more.

Since February this year, as part of the Group’s commitment to local suppliers and SMEs, Melco volunteers have
made calls to over 1,200 SMEs to communicate and identify where help is needed. Melco volunteers are aiding local
SMEs and related associations with various cleaning, disinfecting and sanitizing projects for offices, warchouses,
storefronts and factories. Since May;, up to 17 volunteer activities have taken place daily, with up to 150 volunteers
being deployed each day. In the first two months, approximately 500 ‘Simple Acts of Kindness’ activities have taken
place with the participation of nearly 6,000 Melco volunteers, serving over 100 of the Macau community’s NGOs
and SMEs.

Lawrence Ho, Chairman & CEO of Melco, said, “Our thoughts are with those impacted by COVID-19.

At this challenging and unprecedented time, we stand with the people and the Government in our fight
against the impacts of the outbreak. We fully support the Government’s initiatives to contribute to the
health and wellbeing of those affected in the community, and trust the combined efforts of the Govern-
ment, businesses and members of the public will enable us to collectively overcome COVID-19 and
become an ever-stronger and more united community. We sincerely thank our colleagues for their eager
participation, giving back to the community and embracing Melco’s ‘Simple Acts of Kindness’ phi-

losophy.”

Supporting Wuhan and Hubei
In light of the serious public health concerns associated with the COVID-19 outbreak,
Melco worked with the Government in late January 2020 to donate HKD 20 million to
support initiatives for Wuhan and Hubei amidst the outbreak. The donation was used
for the purchase of medical supplies, including face masks and hand sanitizers, as well as

to support the local community as needed.
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Commitment to colleagues, guests and the local community

The health and safety of guests and colleagues are Melco’s utmost priority. The Group has put in place stringent
operational protocols to safeguard the wellbeing of visitors and colleagues across Melco’s properties. Melco continues
to follow government guidelines on preventive measures including heightened monitoring and frequent disinfection
within its properties to curb the spread of the virus.

For the local community, Melco made a MOP 5 million donation for the Special Aid Fund for Workers in Need
in collaboration with Macao Federation of Trade Unions (FAOM). The fund supports members of the community
with unstable incomes who are particularly impacted by the COVID-19 outbreak. Target beneficiaries included
workers and self-employed persons such as taxi drivers, coach drivers, tour guides, their families and more.

Melco also donated MOP 3 million for the purchase of surgical face masks to Women’s General Association of
Macau with the aim to help reduce risk of infection and provide for an allowance scheme to help families impacted
by COVID-19. In addition, the Group supported Macao Daily News on an extensive online video series to promote
personal and public hygiene and wellness, and to further publicize the government's COVID-19 prevention appeal.

In April, Melco donated 500,000 surgical masks to the Government and the local community, with 200,000
such masks being donated directly to 85 social services facilities managed by the Social Welfare Bureau to benefit

local community groups such as the elderly, and people with rehabilitation and special needs.

Commitment to local people through recruitment

In light of the effects of the COVID-19 outbreak which heavily impacts the industry, Melco offered 150 jobs to un-
employed Macau residents with support from Labour Affairs Bureau (DSAL) and FAOM. The successful applicants
were offered on-the-job training to enhance skills for personal growth, as well as to contribute to the sustainable

development of the local community.

Melco & Colleagues Giving Stores

In partnership with FAOM and Fu Hong Society of Macau, Melco & Colleagues Giving Stores are now open to
support the disadvantaged and the most needy in the local community. The Stores will enable beneficiaries access
to a broad range of donated goods from Melco and its colleagues which are in new or almost new condition, rep-
resenting their collective efforts to contribute to the community. To date, about 60,000 individual items have been

donated to the community.
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NagaCorp Ltd.
HONG KONG

NagaWorld Kind Hearts, the corporate social responsibility
(“CSR”) arm of NagaWorld, has pledged to support the Min-
istry of Health of Cambodia (“MoH”) in their fight against
COVID-19 through a series of donations. For their first dona-
tion to the MoH, NagaWorld Kind Hearts donated 500 bottles
of hand sanitisers for distribution, as well as five laptops to help

with the MoH’s increased diagnostic workload and field research.

Following-up on their first donation to MoH, NagaWorld
Kind Hearts also donated a second batch of COVID-19 sup-
plies. The contribution included a state-of-the-art Nucleic Acid
Extraction System, 6,400 Viral DNA Extraction Test Kits and
1,000 Sample Collection Kits. The Nucleic Acid Extraction Sys-
tem is a sophisticated piece of technology that will enable the
MoH o rapidly extract and amplify small DNA samples for the
testing and detection of COVID-19.

NagaWorld Kind Hearts also pledged support to other government institutions, including the Ministry of Ed-
ucation, Youth and Sport, Ministry of Land Management, Urban Planning and Construction, Ministry of Interior,

and Phnom Penh City Hall through donations of personal protective equipment (“PPE”).

Currently, NagaWorld has distributed 1,230,520 face masks, 13,147 litres of hand sanitisers, 720 litres of
sanitising alcohol, one Nucleic Acid Extraction System, 6,400 Viral DNA Extraction Test Kits, 1,000 sample
collection kits and five laptops, which benefit the community overall, as well government officials, public

servants, healthcare workers, pandemic researchers and front liners country-wide.

The contribution to the Ministry is just one of the latest in a list of many NagaWorld Kind Hearts
CSR donations apart from several initiatives that the Company has conducted in recent years. This is a

continuation of the Company’s adage of giving back to the communities in which we serve.

The COVID-19 pandemic has caused significant disruptions to the global econo-
my. NagaCorp’s top priority is the health, safety and well-being of our employees and
guests. Since January 2020, the Company also implemented a series of CSR intitatives
to our employees and guests, including the enhanced precautionary measures, such as the
health and sanitation program, following the guidance of MoH and the World Health
Organization (“WHO”).
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All employees must go through training on COVID-19 safe-
ty and sanitation protocols, and a more comprehensive one for
those who have frequent guest contacts, such as receptionists,
housekeepers and security officers. Employees are provided with
appropriate PPE based on roles and responsibilities and are re-

quired to wear them when on duty.

All employees and visitors entering the NagaWorld complex
are required to have their body temperatures checked and to wear
a mask. At the entrance of the casinos, the Company has installed infrared body temperature sensors machines
similar to the ones installed at international airports. Sanitisers are available at every corner of the casinos and every

gaming table. Regular disinfection is carried out in all public areas within the property.

The Company has also implemented physical distancing measures based on the health authorities guidelines.
These measures include 1) any area where employees and guests queue is clearly marked for appropriate physical
distancing; 2) tables in restaurants and staff dining areas have been rearranged to allow for a minimum of two
metres between each seated group; 3) alternate slot machines are turned off to enable physical separation between

guests and 4) gaming tables have half of the chairs removed.

An active Response Team (led by Human Resource, In-House
clinic, Fire Safety, Security, Front Office and Occupational Safety
and Health Administration (“OSHA”) department) was established.
The team ensures that the international health and safety guidelines
from the MoH and the WHO are followed and keeps our employees
and guests informed on essential preventive measures. These initia-
tives include 1) providing face masks and hand sanitisers to everyone
in NagaWorld’s properties and its car fleet; 2) COVID-19 signage
and videos are displayed around the property; 3) information and
tips are shared through posters and leaflets, which are shared by employees with their families and community;

and 4) quarantine measures and travelling policies are implemented to monitor employees’ travel history closely.
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NagaCorp values corporate sustainability and conducts its business with the long-term goal of achieving sus-
tainable socio-economic development. Taking long-term objectives into consideration, contributing to nation
building and making the world a better place to live for its stakeholders as well as the wider community overall,
is directly in line with the Company’s mantra, “We Serve Cambodia”. The process of continual evaluation and
improvement ensures that achieving sustainable growth goes beyond generating profits, and includes a positive

impact on the environment and the community.

The Company has always sought to operate in a responsible, transparent and sustainable way. It seeks to min-
imise itsenvironmental footprint by reducing both direct and indirect emissions without compromising customer
satisfaction and operational efficiency. The Company opened its phase two expansion, Naga 2 in November
2017, doubling capacity and significantly increasing total floor space at the NagaWorld complex. However, the
more energy-efficient design and systems of Naga 2, such as a centralised heat pump hot water system and a wa-
ter-cooled centralised air-conditioning system have resulted in lower energy consumption and emission on a per

square metre basis for the overall NagaWorld Complex.

In 2018, NagaCorp introduced 15 energy saving initiatives as part of an ongoing program for reviewing
lighting and equipment, and replacement of inefficient devices have helped NagaWorld save costs. As of 2019,
13 of the 15 inidatives had been implemented, and the remaining two are ongoing. Overall, these initiatives are

expected to reduce the Company’s annual energy consumption by 8% once fully implemented.

NagaCorp believes strongly in human equality and diversity, and the company strives to provide a safe, fair
and healthy work environment with equal opportunity for all employees. Aiming to create a diverse and inclusive
workplace, NagaCorp ensures that the recruitment process of entry-level candidates looks at a combination of
attitudes and best fit for the role. In 2019, the number of female managers increased by 5%, from 193 to 203;
senior female executives (director level and above) increased from 8 to 10 in 2019; female managers represented

39% of total management (2018: 37%). Increasing female management members remains a focus for the Group.

NagaCorp is committed to maintaining high ethical standards, conducting business with integrity, honesty
and transparency to maintain the trust and confidence of its customers, employees, business partners and other
stakeholders. It believes that good corporate governance and ethical processes provide an established framework

to operate efficiently and provide first-rate risk management.

Environmental Care - Green Cambodia:
Environmental Awareness and Tree Planting

Education Enhancement - School Outreach Programme:
Stationery Set Distribution
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NagaCorp has initiated several corporate social responsibility (“CSR”) programs to benefit the development
of the economy and the people of Cambodia. “NagaWorld Kind Hearts” is a grassroots initiative with long-term

contributions - employees volunteer their time and energy towards the betterment of communities in Cambodia.

Since its establishment in 2014, NagaWorld Kind Hearts CSR initiatives have benefitted 234,111 Cambodi-
ans, including underprivileged students, teachers, public servants, healthcare workers, country-wide. NagaWorld
Kind Hearts has also built close relationships with relevant ministries and participated with identified private and
public sector organisations to address areas that it feels are lacking. This encompasses a wide sphere of initiatives
covering four pillars: Education Enhancement, Community Engagement, Sports Development and Environ-

mental Care.

In 2018, NagaCorp launched the Children@Risk programme, a
long term initiative in collaboration with Non-Governmental Organi-
sation (“NGO”) Cambodia Outreach. The programme aims to bring
hope and opportunities to 10 underprivileged children and orphans by
supporting them and their families until they graduate high school. Now
two years into the programme, the students, who were previously lagging
behind, have all achieved astounding results, with five of them emerging
in top five rankings of their classes, with the remaining students achiev-

ing top ten rankings.

In 2019, NagaCorp’s comprehensive suite of CSR initiatives —
‘Nation Building Through NagaWorld in Cambodia’ — was awarded

a Silver Stevie Award at the prestigious International Business Awards

ondzor

A ﬁﬁ

held in Austria. The Stevie Award marks yet another milestone for
NagaWorld’s CSR initiatives after being recognised for the second
consecutive year at the Global CSR Awards in Malaysia and the Asia

Responsible Enterprise Awards in Taiwan.

INTERNATIONAL
BUSINESS AWARDS

NagaCorp believes that Environmental, Social and Corporate
Governance (“ESG”) and investor relations have always played crucial
roles in the success and development of a company as it maintains a
high standard of investor communications to ensure integrity, transparency and comprehensive disclosure. There-
fore, NagaCorp attaches great importance in maintaining superior communications with its shareholders and
investors. NagaCorp maintains an open dialogue with investors through several formal communication channels,
including annual reports, interim reports, press releases, announcements, and the Company’s website. Also, to
strengthen the relationship with investors, NagaCorp arranges investor tours of the NagaWolrd property to keep

stakeholders and investors updated with financial information and its major business developments.

Looking forward, NagaCorp will keep its leadership in CSR and continue its journey of being a good corpo-

rate citizen and strive for excellence to uphold its responsible position in the country.
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Shui On Land Limited
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T he COVID-19 outbreak in late 2019 brought unprecedented challenges to public health. To protect the health
of residents, tenants and consumers, we initiated our crisis management process and established an emergency
response team immediately. Under the leadership of this team, all of our projects have adopted strict standardized
epidemic prevention and control measures including shortened operating hours, temperature checks, increased
sanitization and cleaning, and set up of temporary quarantine zones. Project teams monitored the situation daily
and provided feedback and long and short-term response measures were adjusted as appropriate.

In January 2020, the group donated RMB10 million to Wuhan for purchasing scarce medical and disinfection
supplies to provide health and safety protection for customers and the community. In the meantime, the Group
also implemented rental reduction policy and offered more flexible leasing terms for commercial project tenants to
support them overcome the challenges presented by the virus.

As the situation gradually improved in China from March 2020 and office workers started returning to work in
our office projects, we launched the Power of Meals delivery programme on our INNO+ mobile app to address both
the needs of food and beverage (F&B) enterprises and white-collar workers at our developments. On the one hand,
it provided delicious lunch options to office tenants working at our developments in a hygienic and safe manner;
and on the other hand, it helped to maintain stable customer flow for our F&B tenants during this difficult time.
We believe that an 020 (Online to Offline) integrated economy can enhance connections between consumers and
products. During this period, we have also been utilizing our WeChat official account platform to send out “personal
protection” advice regularly to help our subscribers in various districts fight against the pandemic.

Internally, the group strictly implemented the “14 days home isolation” policy for our employees who
had recently travelled abroad or away from their work place, and provided them with remote I'T support for
work station access and interactive communication. The group also implemented shift working at an early
stage and provided medical grade masks to each staff for daily protection. Amid the current pandemic, more
statt are using video conferencing in lieu of physical meetings. We have enhanced our Guidelines for the
Safe Use and Configuration of Online Meeting Software to ensure the safety of such meetings. We have also

strengthened employee training on cybersecurity threat awareness and protection.
8 Y gon cyl p

The outbreak of the COVID-19 pandemic has brought even more uncertainty to the world’s
economy, with new difficulties and opportunities in all walks of life, and higher standards for
environmental and physical health proposed. Shui On Land keenly embraces the responsibility
of being a good corporate citizen because we believe we are in this together. We will leverage
our strengths to satisfy people’s heightened needs for a green environment and mental and
physical wellbeing. We will create long-term and sustainable value for the cities and our
stakeholders.
As a corporate citizen, we support efficient platforms and resources that help the

sustainable development of SMEs, especially in this time of the pandemic. We have
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developed an enterprise connection platform that provides regular market analysis and user research reports. These
help enterprises sharpen their competitive advantages. Meanwhile, sharing data on the platform increases cooperation
and collaboration opportunities for office tenants.

The pandemic has changed how peoplelive, work, and learn. Unprecedented demand has emerged in digitalization
of business and social needs. With our strong track record in developing social and cultural destinations, such as
XINTIANDI, we are growing our digital strategy to create a robust and rich O20 (online to offline) community:
iTiandi, which will deliver unique services and offerings online. We are also actively developing a new Omni-channel
retail strategy. Leveraging the internet and big data, we can better understand consumer backgrounds and ever-
changing preferences to update products and promotions in a timely fashion and to explore business opportunities
more precisely. Our office projects have adopted a “social” strategy that incorporates flexible, social and modular
office space for our tenants that can meet business requirements in new normal.

The new normal has also raised new difficulties and opportunities for investor relations. Communicating
business strategies and financial performance with the investment community has become more important than
ever. In the absence of physical travelling, our investor relations team will actively host and participate in investor
conference calls, online regular business updates and utilize other possible digital channels to enhance relationships
with existing investors and reach out to potential investors across different regions. The company emphasizes
both internal and external stakeholder communication. The IR team acts as the bridge connecting the investment
community and the management amidst this period of uncertainty in the financial market.

Sustainable development has always been a cornerstone of Shui On Land’s real-estate business. Our new 5C
strategy includes five key elements in SD: Clean, Culture, Community, Care and Corporate Governance. This is
central to our enhanced commitment to sustainable development and to our relevant works in the future. The 5Cs
Sustainable Development Strategy enlarges our vision of what sustainability means for the Company. Throughout
our company’s history, we have always been committed to caring for the environment, to preserving cultural heritage,
and to building and sustaining vibrant communities. We care for our colleagues, partners and stakeholders, and
do our utmost to uphold and raise our quality of governance. We believe these matters are all core concepts of
sustainability at the Company and it is time for us to formally incorporate them into our vision.

We will roll out the 5C strategy in 2020, and strategic goals and targets will be developed and gradually
implemented. We believe this new strategy will provide the group a roadmap for sustainable development in the

coming decade.
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Creating

~_Better
Lifescapes

‘Lifescape is our vision - to build a better life
together, where the community thrives in
harmony by embracing green living and wellness,

by engaging with all and pursuing meaningful

designs, and by seeking innovation while

respecting heritage and culture. Committed and

together, we create a better community where
people can l-i:re, work and pl
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ALL IMAGES RENDERINGS

s one of the leading property developers in Hong
Kong, Sino Group’s core business encompasses the
evelopment of residential properties, offices, industrial

and retail properties for sale and investment in Hong Kong,
Mainland China, Singapore and Australia. Its core business is
complemented by the gamut of property services ranging from
property management, car park operations to security and
environmental services. The Group is also a major player in hotel
and club management.

As a committed corporate citizen, Sino Group actively
participates in community services and green activities as well
as arts and cultural events to help build a more sustainable
future. The Group strives to create better lifescapes by delivering
premium products and services, and in a responsible manner.

Sino Group holds the belief that real estate development
is more than constructing buildings, it is about making
thoughtful provisions and adding value to stakeholders to build
a better community.

The Group focuses its efforts on six areas, namely Green,
Wellness, Design, Innovation, Heritage & Culture and
Community, which are essential to building a better community
together. The six areas are interrelated and supporting each other:

® Green: Respecting our relationship with nature, we strive for
sustainability and balance.
® Wellness: Caring for one another, we create nurturing and

fulfilling environments.

-
.
|

* Design: Appreciating the creative process, we celebrate
originality, function and craftsmanship.

* Innovation: Imagining possibilities, we strive to innovate and
inspire.

* Heritage & Culture: Honouring our origins, we value legacy,
knowledge and identity.

* Community: Remembering our roles in society, we build
bonds and friendships with all around us.

The pre-certification of WELL v2" for 133 Portofino in Sai
Kung is a good example of the Group’s efforts to create better
lifescapes. WELL™ is the world’s first architectural benchmark
focusing exclusively on health and well-being of residents to
promote sustainability. It codifies best practices, linking sustainable
development with architectural design by creating spaces and
buildings to protect our health and well-being. 133 Portofino has
become the first residential project in Hong Kong accredited by
WELLv2".

“As we spend more than 90 per cent of our time indoors, the
built environment has a profound impact on our health, well-being
and productivity,” says Daryl Ng, Sino Group Deputy Chairman.

Lifescape is our vision - to building a better life together, where
the community thrives in harmony by embracing green living and
wellness, by engaging with all and pursuing meaningful designs,
and by seeking innovation while srespecting heritage and culture.
Committed and together, we build a better community where

people can live, work and play. m

SINO’S 133 PORTOFINO RESIDENTIAL DEVELOPMENT IN SAT KUNG HAS RECEIVED WELL V2" PRE-CERTIFICATION
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Sun Hung Kai Properties At the start of the COVID-19 outbreak early this year in Hong Kong, SHKP immediately launched eight key

measures in almost 60 malls and office buildings to help prevent the virus from spreading:

Sun Hung Kai Properties Limited 1)
HONG KONG

2)

3)
4)

5)

6)
7)

8)
Sun Hung Kai Properties Limited (“SHKP” or the “Group”) places the well-being of its stakeholders, including
customers, tenants, employees and the community, as one of its top priorities. The Group has responded swiftly
to the outbreak of COVID-19 by introducing a series of precautionary measures to its shopping malls, office
buildings, residences and workplaces to try its best to provide a safe and comfortable environment for its stake-
holders. To address the public concerns and maintain a high standard of transparency, the Group has proactively

communicated to its stakeholders to keep them updated with the latest situation and measures.

o R B i E

Sun Hung Kai Properties

2020 #rit EENTE ) BRI EIFRE

Through a ceremony in January 2020, Sun Hung Kai Properties kicks off eight Sports-for-Charity funded projects
for 2020 that provide support for underprivileged children and youths in Hong Kong

CORPORATEGOVERNANCEASIA 84 SEPTEMBER 2020

Recruited 300 caring ambassadors who dressed in green uniforms to provide hand sanitizers and tempera-
ture check service for customers and people in need. They also help visitors open the doors and press the
lift buttons.

Increased the cleansing of frequently touched public facilities in malls and offices - escalator handrails,
door handles of entrances and railings are cleaned every 30 minutes with 1:99 bleach or equivalent disin-
fectant. The main lift buttons are cleaned every 15 minutes.

Installed over 320 automatic hand sanitizer dispensers, and placed sterilized carpets at the main entrances.
Installed automatic disinfection machines in public toilet compartments, entrances and corridors, with
disinfectant sprayed every 15 minutes.

Enhanced the ventilation systems in the public area of the malls to ensure proper indoor air circulation
and hygiene.

Sanitized of the toilets and baby-care facilities thoroughly with disinfectant spray every night.

Required mall staff, contractors and other workers to submit health declaration forms and undergo tem-
perature checks before work, and wear masks at work.

Helped tenants strengthen in-store anti-virus measures.

In view of the changes in the development of the pandemic, the Group has stepped up the preventive mea-
sures to protect the safety and health of its stakeholders, whilst ensuring the continuity of the Group’s operations.
For the Group’s property sales business, besides maintaining a high level of hygiene at the sales offices, it has
implemented a visitor booking system to control the flow of visitors. For leasing business, the Group has offered

rental concessions from February to April 2020 to the majority of retail tenants, who were affected adversely by

-
., . —l\!’ B ._ 't 3
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Sun Hung Kai Properties is one of the first developers in Hong Kong to preserve and rejuvenate wetlands as part of
a large-scale residential project at PARK YOHO in Yuen Long
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Victoria Harbour Gateway, Hong Kong

the pandemic, in an attempt to help them cope with the unprecedented challenges. To safeguard the health
of its employees and reduce potential risks to its operations, the Group has provided its employees with health
guidelines, surgical face masks, antibacterial hand sanitisers and free COVID-19 RNA tests. The Group has also
implemented flexible working arrangements to allow employees to take turn to work from home, encouraged

them to utilize the virtual options for hosting meetings, and offered them with trainings via webinars.

Being a caring and responsible corporate citizen in Hong Kong, SHKP has launched a number of initatives
to help the community in fighting against the pandemic. In early February this year, the Group donated 280,000
surgical face masks to the Hospital Authority for distributing to the hospitals in need, and around 40,000 surgi-
cal face masks to seven NGOs for distributing to the elderly and underprivileged families. Despite the visits to
elderly homes were suspended during the pandemic due to the social distancing measures, the Group’s volunteers
have kept in touch with the elderly through caring phone calls. When the pandemic situation in Hong Kong has
improved in June, a Tuen Ng Festival sharing activity was organized by the Group’s volunteers who wore masks
and gloves to give out goodie bags, in which festive food, surgical face masks and antibacterial hand sanitizers were
included, to 1,500 singleton elderly and senior couples. Recognizing the needs for relieving stress and anxiety
amid the pandemic, the Group has recently transformed one of its shopping malls, Metroplaza, into a “healing
garden” by working with a NGO, Woodrite, to make good use of reclaimed wood furniture and creating relaxing

spaces for the public.

Adhering to its longstanding philosophy of Building Homes with Heart, the Group is dedicated to creating
the best value over time for all of its stakeholders, including shareholders, customers, tenants, employees and
the community, through making considerable efforts to promote sustainable development. The Group endeav-
ours to contribute towards transforming Hong Kong into a sustainable city. Given the specialty of its business
nature that is engaged in developing and managing various real estates, the Group considers the interests of all
stakeholders when formulating its long-term sustainable strategies. The Group will continue to closely monitor
the development of the pandemic and look deeper into the potential impacts on its business in order to be more

responsive to the possible consequences and to mitigate risks with appropriate actions. =
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BDO Unibank, Inc
PHILIPPINES

Protecting the BDO workforce

UNCERTAINTY of what lies ahead remains a piercing unease as the world awaits the vaccine to COVID-19.
BDO Unibank, however, remains committed to helping Filipinos cope amid the pandemic. One of the Bank’s
key priorities is providing support to its own people. BDO employees are the bank's most valuable assets, thus,
ensuring their welfare is a main concern.

Safety measures within the organization have been in place prior to the declaration of the Enhanced
Community Quarantine (ECQ), with the Banks front liners in the branches given facemasks and sanitizers
for their protection. Thermal scanning, physical distancing, and contact tracing were also
implemented in all BDO premises.

As cases of COVID begun to rise in the Philippines, BDO strengthened its efforts to
ensure the health and safety of its employees. These include:

 Providing of shuttles to employees during ECQ and Modified ECQ

« Installation of acrylic dividers at all work stations including branches

 Putting in place sanitizers at all floors of BDO premises

 Distribution of three-ply surgical masks and face shields to all employees

of the Bank and its subsidiaries

o Allocation of vitamins to BanK’s frontliners

o Conduct of regular Anti-body Rapid Testing (RTK) on all employees

o Conduct of PCR Covid Tests on employees with significant RTK finding

as well as those who have COVID-19 symptoms

Nestor V. Tan
President ¢ CEO
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 Granting of additional leaves to COVID positive employees to give them time to recuperate from the
illness
o Setting up of COVID Care, a medical hotline for bank employees with COVID- 19-like or flu-like
symptoms
Communication played a key role in ensuring that the BDO workforce has sufficient information about the
virus and how they can best protect themselves while at their workplace; while shuttling; at their own homes;
and elsewhere. Reminders are sent through internal email announcements, posters, and the company newsletter,
The Wayfinder.

Embracing the new normal

While uncertainty remains, affecting the way companies do business, BDO continues to be committed to its duty
to clients and to the country. Cyber security and financial inclusion remain high on its list.

On matters related to cyber security, BDO is implementing a project that will not only upgrade its platform
but also the processes and practices within the Bank. All these, as BDO further enhances the skills of its people.
This project, one of the Bank’s major investments, is with a leading international consultant.

The pandemic also highlighted what the Bank has been investing in for the past years— its digital platform,
making it confident of the challenges ahead. For the past two years, BDO has been working on upgrades to its
digital capabilities to modern architecture platforms with expected benefits in terms of speed, reliability, and
flexibility, all aimed at enhancing client experience.

BDOss sustained IT investments will provide the Bank with a competitive advantage in terms of scalability
and agility, allowing the Bank to swiftly respond to shifts in clients’ needs and behavior, and deliver banking
services reliably and accessibly even in times of crisis.

The Bank has also taken steps to implement the following:

« Digital Channels Optimization Project to stabilize the performance and resiliency of the BanKk’s digital

channels
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 Digital Workplace Program to align the traditional IT practice and work methods with more effective

and modern processes, workflows, tools, and collaboration methods.

 Provisioning of work-from-home resources such as laptops, VPNs, VDI, Office 365, and MS Teams to

enable personnel to deliver BAU services more flexibly.

o Streamlining of mobile account enrolment processes to simplify and facilitate transaction processing

under pandemic conditions

o Integrating system announcements to handle unexpected volume and address new requirements(IRR)

o Implementing site and functional redundancy, which involves locating I'T personnel in different sites, to

prevent central points of failure in the organization.

BDO branches stayed open to serve the needs of the clients during this pandemic. In some select areas which
had difficulty accessing ATMs, BDO deployed the “ATM on wheels” to serve the cash requirements of the clients.

Seventy percent of adult Filipinos remain unbanked and BDO is committed to tapping this opportunity. As
the Bank pursues this, it will continue to maximize the potentials of its Cash Agad (instant cash) service and
rural banking arm BDO Network Bank to reach the unserved and underserved communities.

Cash Agad enables Filipinos in the provinces, including those in the most remote parts of the country where
ATMs are not accessible, to withdraw using a Point of Sale (POS) Terminal. It does not only make financial
services more accessible in the rural areas, it also presents more livelihood opportunities to the growing number
of agents, which include micro enterprises like water refilling stations, small community stores, tailor shops,
among others. Moving forward, BDO hopes to expand its Cash Agad service to include other financial services
such as deposit, money transfer and bills payment.

Meanwhile, BDO Network Bank is positioned to play a key role in encouraging more Filipinos to enter the
formal banking sector. True to its commitment to helping the communities it serves, branches of BDO Network
Bank continued to provide loans to MSMEs even during the ECQ. In the years ahead, its goal is to better serve

and reach its markets through expansion.
Supporting the national government in fight against COVID-19

To support the Philippine government’s mass testing efforts, the Bank, through its corporate social responsibility
arm BDO Foundation, inked two Memorandum of Agreements (MOA) to fund pooled RT-PCR Testing in two
key cities in the country, namely, Makati and Cebu. The method is expected to boost testing capacity, expedite
tests, and significantly reduce the cost of RT-PCR kits.

Pilot testing in the city of Makati will cover 10,000 individuals most exposed to the virus -- the public utility
vehicle drivers and market vendors. The project is in collaboration with the city government, the Philippine
Children’s Medical Center, the Philippine Center for Entrepreneurship and Go Negosyo.

Pooled testing in Cebu City, on the other hand, is in partnership with Go Negosyo, University of Cebu
Medical Center, Vicente Sotto Memorial Medical Center and the Cebu City local government. The test will
initially cover 4,000 market vendors and public utility vehicle drivers.

BDO Foundation also launched in May the Peso-for-Peso Donation Drive where minimum donations of
Php500 and maximum donations of up to Php1 million per donor were matched peso for peso. The fundraising
activity, which ran until mid-July, provided testing kits to COVID-19 testing centers in underserved communities
all over the country.

Donations from BDO and non-BDO clients, as well as BDO employees, poured in via the BanK’s e-banking
channels BDO Online and Mobile Banking, as well as through BDO Credit Card, ATMs, and branches.

CORPORATEGOVERNANCEASIA 89  SEPTEMBER 2020

Communicating through
the Fog of Uncertainty



Communicating through
the Fog of Uncertainty

Estella Tuason-Occena
CFO

@ Bloomberry Resorts Corporation

Bloomberry Resorts Corporation
PHILIPPINES

ﬁ part from generating profits for our financial stakeholders, we are in this business to uplift the careers of
thousands of Filipinos and to give back to our community. We believe that the current situation calls us to

give more than what is reasonably expected as we play our role in flattening the curve.

The health and safety of our team mem-
bers and guests are our top priority. For our
team members, we developed and communi-

cated detailed guidelines on social distancing

MANILA CODE CO

in the new normal. Even before the Govern- ‘pmmm"s
ment-imposed quarantine took effect, senior | g Lives, ﬁ{

management designed a flexible work-from-
home arrangement for team members who
wish to continue working from the safety of
their own homes. Management also offered
an in-house working arrangement for team
members whose roles require them to be in
the property. For our 740-strong skeletal on-
site workforce, personal protective equipment
(PPE) are provided daily while several hundred no-touch hand sanitizer dispensers have been deployed through-
out the property for their use. Regardless of their work arrangements, the company offers all team members free
COVID-19 rapid testing on a regular basis which they can avail from the in-house clinic and testing center created
for this very purpose. Other protocols have been put in place to ensure the health and safety of our team members
and ultimately, their families. These additional protocols include the daily provision of vitamin C to all team mem-
bers, the availability of sanitized transportation shuttles, and quarantine guidelines.
For our guests, we spared no expense into ensuring that their experience will be at the same 5-Star level even
with new normal protocols in place. We amassed an arsenal of cleaning and sanitizing equipment including ther-
mal scanners, foot baths, misting chambers, and UVC lighting for high-touch surfaces coupled with area swab
tests using luminometers. The heightened cleaning and sanitation procedures of the property now include vehi-
cle tire misting, the use of stronger disinfecting agents, and routine perimeter, road, parking and porte-cochere
disinfection. All of these reflect our efforts to make sure that our properties are clean and safe places for
leisure.
The Bloomberry Cultural Foundation (BCFI), the Corporate Social Responsibility arm under

Bloomberry Resorts & Hotels, Inc., has been active in providing assistance to government efforts to
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fight the COVID-19 pandemic. It has procured medical supplies and personal protective equipment (PPE), retro-
fitted facilities to become treatment centers, and distributed relief goods and supplies. To date, BCFI has donated
over P600 million for these efforts.

Medical supplies, equipment and PPE have been procured and distributed to public and private hospitals with-
in Metro Manila, which is the hardest-hit region in the Philippines. Allocations were also made for different medi-
cal and quarantine facilities in various provinces across Luzon and Visayas. Some supplies were also delivered to the
Philippine National Police and the Armed Forces of the Philippines whose frontliners are also in dire need of PPEs.

In coordination with the Inter-Agency- Task Force for the Management of Emerging Infectious Diseases and
the Department of Health, BCFI converted common areas in the Ninoy Aquino Stadium within the Rizal Memo-
rial Sports Complex into a COVID-19 treatment facility. The facility includes 224 beds with partition walls for
patients, two nurses’ stations, and furniture. BCFI, in cooperation with DM Consunji, Inc., also retrofitted a unit
of the Philippine General Hospital into a treatment facility.

BCFI also procured and donated P100 million worth of relief goods for the feeding program of the Office of
the President.

This pandemic and the ensuing new normal has presented us with challenges that we must take head-on with
all the courage and determination we can muster. At Bloomberry, we believe that challenges and crises are oppor-
tunities to improve ourselves—and therefore, we have taken on and powered through many other trials in the past.
Now more than ever, we see how our Sustainability efforts are truly integrated with value creation for our various

stakeholders. We hope that our over-the-top approach to dealing with this pandemic will further enhance our

brand and resonate with our employees, guests, financiers and investors.
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Globe Telecom, Inc.
PHILIPPINES

the Fog of Uncertainty

Creating a Globe of Good amidst a global crisis

In the face of a global crisis such as COVID-19, brands have the opportunity to become more meaningful in their
customers’ lives. Amidst all the uncertainties that COVID-19 has brought, consumers became heavily reliant on
institutions, organizations, private companies to help them cope with the challenges they faced. With our purpose
of “Treating people right to create a Globe of Good’, and sustainability at the heart of our endeavors, this gave
birth to Globe’s #SafeAtHome campaign, its corporate-wide COVID-response that provided customers with re-
engineered offers and responsive measures to help them through the pandemic.

During the first three months of the pandemic, Globe was able to come up with over P1.3B in combined
services and assistance packages for its stakeholders. This consists of support for Globe employees and vendor
partners, services and promos, external fund-raising efforts, and monetary and in-kind donations.

Globe provided assistance for its managed service partners and vendor employees to help ensure their safety,
health, and well-being as well as their families. Globe currently holds weekly rapid antibody testing of all its
frontliners and has contributed to an AC Health COVID-19 exclusive facility to accommodate its workforce and
their families who may contract the virus.

The company also provided food allowance, transportation, accommodation, insurance, and medical expense
assistance to its critical skeletal workforce who kept back-end systems and the Globe network fully operational

Ernest Cu during the community quarantine.
CEO Numerous services and promos were offered by Globe to assist both government and customers, ranging from
toll-free hotlines and zero-rated access to select government websites and apps, increased data allocation

to customers, free unlimited WiFi in hospitals, airports, and supermarkets, free or discounted access
to work-from-home tools for businesses, free telehealth and mental health services, free preloaded
mobile phones for hospital and government frontliners and free SMS broadcast among others.
In solidarity with its stakeholders, Globe launched donation drives to help frontliners, hospitals,
and relevant government and non-government organizations. Millions of pesos were raised to
purchase rapid antibody testing kits and personal protective equipment including face shields
and masks. Likewise, the company provided financial assistance for the conversion of the
World Trade Center into a temporary healthcare facility and for the provision of relief
packs for underprivileged communities.
As Filipinos reshape their lives in the new normal, Globe is accelerating the
digitization of the country to protect customers and ensure business continuity. The

company is making inroads with 917 Ventures, its wholly-owned subsidiary and the
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largest corporate incubator in the Philippines, to address pain points of customers and businesses beyond telco
services. 917 Ventures 24/7 telehealth service, KonsultaMD, is now available via app and consultations can now
be done through video. For financial inclusion, its mobile wallet service, GCash, serves as the safer, contactless
disbursement channel of the government’s financial aid program for the most affected. GCash also extended its
services offering a lending feature, GCredit, providing individuals and businesses financial assistance as well as
a savings account feature, GSave, offering better rates than most banks. GCash has grown its business during the
pandemic and has become the third most downloaded app in the country.

Asa purpose-led organization, Globe combines innovation with the power of collaboration to achieve inclusive
and sustainable development for all, help in nation-building, and continue to contribute to ten of the UN Sustainable
Development Goals amidst the pandemic.

In 2019, Globe joined over 50 mobile operators worldwide in committing to disclose its environmental
footprint which is a critical step in the journey to achieving net zero carbon. By securing and retiring carbon
offsets coming from renewable energy sources, Globe achieved carbon neutrality for the electricity consumption
of its headquarters and two other offices in Cebu and Quezon City. This earned Globe the Gold Standard Verified
Emission Reduction (VER) which assures the company’s capability to declare 100% offsetting of carbon dioxide
(CO2) emissions associated with its electricity consumption.

Globe has also deployed green solutions such as fuel cell systems, direct current (DC)-Hybrid Generator, free
cooling system, and lithium-ion batteries to achieve energy efficiency in its cell sites. These solutions use cleaner fuel
with lower emissions, consume less diesel fuel, and provide energy-efficient heat removal.

The company has decommissioned legacy machines to ensure only energy-efficient systems are used for its
operations and is also preparing to gain ISO 50001 Certification for energy management to ensure that a structured
management system is in place to reduce energy consumption. Globe operates ISO-certified and energy-efficient
data centers and implements waste management for electronic waste and for single-use plastics in the Globe
headquarters. It also offsets its carbon footprint through tree planting and reforestation programs.

In a landmark move promoting gender equality, Globe also recognized the qualified dependents of same-sex

legal couples in its employee base. Globe is the first Filipino company to extend similar benefits to dependents of its

employees who come from the LGBTQ+ community.
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International
Container Terminal
Services, Inc.

International Container Terminal Services, Inc.
PHILIPPINES

he tremendous toll of the COVID-19
Tpandemic - on health, economic well-
being, and everyday trade activity — has
precipitated a widespread reassessment
of the way we live. At International
Container Terminal Services, Inc. (ICTSI),
corporate sustainability has never been
more important in ensuring not only our
business resilience, but more importantly
ensuring the safety and resilience of our
people, our customers, our stakeholders

and our communities.

Across the globe, International Container Terminal Services,
Inc. (ICTSI) works just as hard to support our host communities
and stakeholders against the economic and social effects of the
COVID-19 pandemic.

We realigned our focus to assistance on
helping societies cope and recover, even as we
continue to do our share in the global effort to
achieve the Sustainable Development Goals.

Our ports play an important role in keeping global supply chains running and economies moving. At the
onset, we immediately adopted remote work arrangements, flexi-hours, skeletal deployment, and even stay-
in and transportation and food arrangements for those who have to be onsite to run the terminal. Employees
working from home are well-equipped with the necessary tools and technology to work productively and
continue supporting our customers.

To safeguard those manning operations along with other stakeholders, ICTSI quickly mobilized resources
to implement health and safety measures to comply and even go beyond mandated protocols. Employees were
given PPEs, health and food aide, aside from expanded wage and bonus programs, and provisions for
mental health support. Disinfection and sanitation are regularly conducted. Aside from constant

communication and reminders, we also continue to monitor the health of employees aside from
regular testing.

Our customers, including cargo owners, brokers, and truckers were among the hardest-hit
by logistical disruptions created by COVID-19. We donated food aid and other supplies to

support them and their families.
Digital transformation will also play a key role in ensuring that we provide highly
efficient services for our customers, no matter the situation. At our Manila flagship,
face-to-face transactions will soon be a thing of the past with the full adoption of
Advanced Customer Transaction System (ACTS), a 24/7 e-payment solution in place

as early as 2019 — making settling port charges much easier, faster, and safer.
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ICTSI also remained steadfast in its commitment to support communities. ICTSI was among the first to
respond to private sector-led Project Ugnayan, aimed at families economically displaced by the pandemic -
donating Php100 million for the initiative. The Company likewise supports Go Negosyo's Project ARK, which
aims to make mass testing accessible at the community level.

Meanwhile, our social responsibility arm ICTSI Foundation provided aid to provincial hospitals in Palawan
and Iloilo, as well as the often neglected sectors of society — donating Phpl million each to organizations
supporting the elderly and indigenous peoples.

In support of MICT’s host communities, the Foundation also donated Php5 million to the City of Manila
to sustain its free COVID testing facilities, and face masks for our immediate community in Parola and Isla
Puting Bato. PPEs were also provided to Metro Manila social workers, and financial assistance to its network
of eco-patrols, day care workers, scholars and coordinators across ICTSI ports. Through the Sustainability and
Development Unit, support was likewise given to families of COVID patients, immediate barangays, and tricycle
drivers who were temporarily displaced from work.

Across the Group, our terminals have mobilized to assist their respective host communities and support
partner government initiatives. ICTSI's efforts on the social front complement ongoing initiatives across the
entire Razon Group in tackling the COVID-19 pandemic, with various donations aimed at assisting the country’s
health infrastructure in fighting off the virus.

Also to avert the next environment-caused pandemic, the ICTSI Foundation is strengthening its partnership
with the Katala Foundation with its ongoing wildlife research and conservation initiatives aimed at protecting the
country’s threatened wildlife. The assault on ecosystems, particularly on global wildlife trade and consumption,
were seen to have allowed the virus to jump from animals to humans.

Wherever we operate, our success has always been anchored on our deep-rooted culture of compassion for
our people and stakeholders. This pandemic has strengthened our resolve to help where we can. ICTSI will
continue to mobilize our resources and implement necessary measures as we embrace the new normal to help

attain more sustainable and equitable future outcomes.

In the Philippines, ICTSI, through its social responsibility arm ICTSI Foundation donated Php5 million to support the City of
Manila’s free COVID-19 walk-in and drive thru testing centers.
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SAN MIGUEL
CORPORATION
San Miguel Corporation
PHILIPPINES

ince the implementation of the Enhanced Community Quarantine in many areas throughout the
SPhilippines in mid-March, 2020, San Miguel Corporation has emerged as among, if not the, top private
sector contributor to efforts to mitigate the impact of COVID-19 on the nation.

Recognizing that urban poor, disadvantaged communities, and Filipinos relying on daily paid work

would be the most affected, the Company initiated what has become the largest food donation drive in the

Ramon S. Ang Company’s, and perhaps the country’s, history.
Vice Chairman,
Dresident and It has provided, as of August 17, 2020, a total of Php516 million in free food for some 1.7 million families

CcOo0 ‘ nationwide. These consist of rice and its own products such as fresh and processed meats and poultry,

canned goods, biscuits, milk, coffee, and the like. It also produced “nutribun’, a nutrient-packed bread

it distributed to the urban poor and provided free flour to local governments units (LGUs), to be
turned into affordable or free bread.
SMC immediately reconfigured its liquor manufacturing facilities and shifted to the
production of disinfectant alcohol, all of which were donated to public and private hospitals all
over the country, vital installations, and LGUs, among others.
The Company also allotted Php500 million for the purchase of medical equipment, in
particular, RT-PCR testing machines, fully-automated RNA extraction systems, PCR
test kits, and high-flow nasal cannula machines which were donated to government
hospitals. These donations raised the country’s overall testing capacity by 15,000
tests per day. It has also donated swab booths and additional PCR testing kits
to all 17 Metro Manila cities and municipatlities to raise their testing capacity.
SMC also constructed its own testing laboratory to take responsibility for
testing some 70,000 employees and extended workforce in its network. The
company has also donated large volumes of medical grade personal protective

equipment sourced internationally and locally, for medical front liners.
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SAN MIGUEL

CORPORATION

YOUR WORLD MADE BETTER

FROM HELPING PROTECT LIVES AND LIVELIHOOD

P3.09B P516M

continuous compensation  rice, canned goods, poultry,  PPEs, testing machines
for employees and third fresh meats, flour, nutribun,  and kits and other medical
party providers biscuits, milk, coffee, etc. donations

P100M VALY

Project Ugnayan from 1.3 million liters worth of Free toll for medical front

Ramon S. Ang and family  alcahol donation

P9.5M P7M

Free fuel for government’s 10 emergency quarantine Free meals and financial
Libreng Sakay facilities with 15 beds each  assistance for locally

P500M

P77.5M

liners

P2.9M

stranded individuals.

OUR WORK BEGINS TO BUILD BACK BETTER BY FOCUSING ON:

INFRASTRUCTURE

SKYWAY STAGE 3
17.93-km elevated exp y; 85.02% ¢

= METRO RAIL TRANSIT 7
22-km rail transit system; 51.85% complete

1 ALABANG SOUTH SKYWAY STATION
link elevoted Skyway and Alabang viaduct;
26,23% complete

AGRICULTURE

= Provided guaranteed offtake for 78 million
kilograms of corn to boost farm incomes

= Opening of Kadiwa stores at Petron
stations to enable farmers to sell their
produce to more ¢ s

= Purchased 5,000 liters of excess carabao's
milk for donation; pledged to provide R&D

communities, every way we can. Sama-sama sa laban. Walang iwanan.

TO BOOSTING GOVERNMENT FUNDS
FOR CRISIS RESPONSE

P8.77B

in taxes, concession and contractual
fees paid in advance

HEALTH

o Donated PCR machines to government
facilities

o Built laboratory to test 70,000 employees
and extended workforce

o Roised the country’s overall testing
capacity by 15,000 tests per day

Strengthened ity testing through

o SKYWAY STAGE 4 support fﬂl imprmm producr shelf life and d(muha‘uns of t 2 ting b I’I s uﬂd’PCR test
56.74-km at-grode and elevated exp marketability Kits to 17 LGUs
Phase 1 construction e AR . -
ﬂ“. Y o Donated 55 sets of high-flow machines to
o SLEXTR4 SApe VA -19 pati
66.74-km four-lane foll road; Phase 1 construction Lty HSlpEve Severely W COVID-T9 poviets
o TPLEX o Provided life insurance to 5,000 medical

89.21-km four-lane toll road; Section 3 construction workers in Cebu worth P2 million each

h

P13.170 BILLION

COVID-19 RESPONSE EFFORTS AS OF SEPTEMBER 12, 2020

T L

To further support the medical sector, San Miguel waived toll fees in all its expressways, for medical front
liners, including doctors, nurses, technicians, and the like. As of September 12, some Php77.5 million in toll
fees have been waived. The Company has also continued to provide free fuel for government’s free bus rides
program for medical workers.

It also partnered with the Armed Forces of the Philippines to build emergency quarantine facilities in
military camps nationwide, to lessen the strain on provincial hospitals.

Apart from these, the Company advanced Php8.77 billion in tax payments and concession and contractual
fees to government, in order to make funds available for COVID-19 response.

Other assistance it provided focused on boosting farm incomes and helping farmers. It provided
guaranteed off-take for 78 million kilograms of corn; allowed the opening of farmers’ stores in its fuel
service stations so farmers can have a ready market for excess produce, and bought excess carabao milk
from farmers’ cooperatives. The company is also providing them R&D support to improve product shelf life
and marketability.

SMC also provided Php3.09 billion in continuous compensation for employees and third-party service

providers throughout the more than two-month quarantine, even if most of the Company’s business were
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affected by the lockdown.

To ensure safety for those in essential operations, provisions for accommodations, food, personal
protective equipment and transportation, among others, were provided. Strict health and safety measures
were also put in place in facilities, including the installation of hand-washing stations and the use of thermal

scanners.

Corporate Social Responsibility will always have an important role in SMC’s organization. For many
decades, it has consistently implemented CSR programs that have sought to make a truly significant impact
on underprivileged communities.

These have included housing communities for calamity victims; scholarships for students and skills
and livelihood training; feeding and health programs, environmental stewardship initiatives, and disaster
response and management programs.

In recent years, SMC has increasingly transitioned its social development agenda from largely corporate
giving or philanthropy to one that emphasizes sustainably addressing critical issues that impact various
sectors of society.

Its major thrust today is the San Miguel Corporation — Better World Sustainable Community Centers
initiative. The Better World initiative prioritizes partnerships with non-profit organizations - tapping their
expertise and experience to help address important issues — while providing them the Company’s own
resources and expertise.

Each Better World community center is built on unused Company properties in key locations and is
geared towards effecting positive change in its community and beyond. In less than a year, SMC has put up

three centers:

» Better World Tondo is a learning, feeding center and food bank that serves the poorest communities
in Manila. Designed to provide after-school learning support for young schoolchildren, it also
aims to address issues of hunger and food waste. Students and their families are provided cooked
meals and grocery supplies. Excess Food comes from donations from partner establishments and
manufacturers. It is being run in partnership with Rise Against Hunger Philippines and A-Ha
Learning Center.

» Better WorldEDSA isa COVID-19 PCR testinglaboratory that the Company built to help government
reach its expanded testing goals. Through the center, SMC takes responsibility for regularly testing
some 70,000 employees and extended workforce throughout its network of operations nationwide. It
can process up to 4,000 tests per day.

o Meanwhile, Better World Diliman is a ready marketplace for excess farm produce that seeks to
boost farmer incomes and minimize food waste especially at a time when hunger is an issue for many
Filipinos. In partnership with social enterprise Rural Rising PH, Better World Diliman buys excess
farm produce that would have gone to waste at better-than-farmgate prices, to benefits farmers
directly. The produce is then sold to consumers and resellers at lower prices in Metro Manila. Unsold
items will then be donated to food banks and feeding programs for the urban poor. In addition,
SMC and Rural Rising PH will design programs to provide training for both farmers and consumers

wanting to go into agri-preneurship.

More Better World Sustainable Community Centers are in the pipeline. #
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Far East Consortium International Limited
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With over 45 years of experience operating in Asia Pacific, the United Kingdom and Continental Europe, Far
East Consortium International Limited (FEC, HKSE: 35) is deeply committed to the highest standards of
Environmental, social and corporate governance practice. We are devoted to communicating and working with our
stakeholders to drive positive ESG changes. Through regular interaction and listening to and addressing their interest
and concerns, we hope to foster a sustainable relationship with our key stakeholders. FEC is a good corporate citizen
and dedicates its efforts to the customer, our community; our environment and our employee.

The company places great emphasis on environmental protection and adheres to green principles in all aspects of
its business, from property development and investment, hotel operations and management, car park operations and
facilities management, securities and financial product investment and gaming operations.

As a responsible player in the market, FEC strive to create and maintain economic, environmental and social
value for our stakeholders. Our Environmental, social and corporate governance structure represents our formal com-
mitment to realise this vision through proactively managing our environmental and social risks and monitoring per-
formance. We understand that communicating transparently with our investors is the key to their understanding of
the Group’s business performance and strategies. We take initiatives to maintain an ongoing dialogue with investors
through regular meetings and innovative digital conferences. We value investors’ through regular meetings and innova-
tive digital conferences. We value investors” opinions as they lay the foundation for our sustainable development. We
build sustainable relationships with our investors and create value for them by addressing their interests and concerns.

FEC won “Best Investor Relations Company” and “Best Environmental Responsibility” in Hong Kong. Mr. Da-
vid Chiu, Chairman and Chief Executive Officer of Far East Consortium International Limited was honored “Asia’s
Best CEO” and Mr. Boswell Cheung, Chief Financial Officer and Company Secretary was honored “Asia’s Best
CFO”. These awards are a testament to the Company’s transparency; its investor relations work and its ESG practice
on par with international standards.

Better environmental, social and corporate governance practice will help build trust among market stakeholders,
which is also critical to driving the company’s long-term growth and expansion. All of us at FEC try our very best
and place a great deal of emphasis on enhancing operations and building maximum transparency into our business,
so that we can ultimately achieve true excellence in environmental, social and corporate governance practice. We
are committed to operate our business in a socially responsible manner and be a good citizen that conducts business
toward sustainable growth with regard to environmental, social and corporate governance practice, which will lead to

genuinely sustainable happiness. &
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SM Prime Holdings, Inc
PHILIPPINES

A Conduit of Regeneration and Regrowth In The Face of Adversity

SM Prime has always been at the forefront of serving in the time of crisis and adversity in the past 25 years. Despite
this, it has taken the challenge to grow steadily towards the vision of their founder Henry Sy Sr. of building and
managing innovative integrated property development while remaining committed to developing the communities
where they operate as well as contributing to national progress.

With the Enhanced Community Quarantine taking a toll on the Philippine economy, the small and medium
businesses that comprise 70% of SM Supermalls tenants took the beating. SM Prime, like many other companies, was
not spared, being massively hit in consolidated revenues, with a second quarter decline of 80% compared to the same
period the previous year. Despite the impact, SM Prime, valuing partnerships with their tenants, waived mall rental fees
amounting to Php8.8 billion during the two-month lockdown from March 16 to May 15, 2020 to alleviate the impact.

SM Prime’s dedication goes beyond its short-term goals - its commitment to its stakeholders as the compelling
force to search for opportunities and solutions. Thus, its Board of Directors has decided to take the higher ground to
invest PHP80 billion in capital expenditure in 2020, even after recording a lower 1st quarter, guided by the words of
SM Prime Chairman Henry Sy Jr. “Through our little way, we will be able to help jumpstart the aspired economic
growth trajectory.”

With COVID-19 upending lives, Filipinos were suddenly at a loss. Marlon Pascual, a jeepney driver who lost his
job when the quarantine was implemented laments his anxiety when he could no longer support his family. Dr. Gap

Legazpi, Director of the Philippine General Hospital was overcome with fear during the height of the pandemic.
With a budget in decline, how could PGH continue serving its more than 700,000 patients annually?
Just when hope seemed bleak, SM Prime stepped in, hiring Marlon as a shuttle service driver for their employees.
Dr. Legazpi’ s worry turned into a surge of relief when SM Foundation donated PPEs, respirators, and cash donations
just in the nick of time.
Marlon and Dr. Legazpi are among the thousands of Filipinos who, through SM Prime, have risen above
adversity in the time of Covid-19.
In the spirit of bayanihan, SM Prime took on initiatives driven by the values instilled by their founder.
As the Chairman of the Executive Committee, Mr. Hans T Sy would say, “We have grown to be better
and stronger through the test of time, but this can only be achieved if we work together as one. When
we look out for each other and work together as a team, there is nothing we cannot overcome.” This is
just one of SM Prime’s stories of resilience, hope, and altruism in the face of adversity.
True to SM Prime’s core values, SM employees immediately came together. SMX employees
selflessly pooled their personal funds to donate PPEs to their communities. Through SMDC and SM
Foundation, employees volunteered at the farmer’s markets and medical missions, and donated in a

bloodletting program for COVID patients.

Jeffrey C. Lim
President
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SM Mall of Asia Arena is the biggest mega swabbing facility
in the Philippines with a daily testing capacity of 1,500 for
returning Overseas Filipino Workers.

From the start, SM Prime provided the medical community’s basic medical needs of frontliners such as PPEs,
testing kits, and ICU-grade ventilators. SM Engineering, Design and Development (SMEDD), an affiliate of SM
Prime built seven Emergency Quarantine Facilities with a total of 156 patient beds, with its staff of architects and

engineers volunteering their time and expertise. The Mall of Asia Arena was transformed into a mega swabbing facility

for incoming overseas Filipino workers.

SM Prime responded innovatively by creating an online community to connect its customers with its retail
tenants. SM Supermalls remained partially open to provide basic needs and essentials.

By launching the Good Guys Market Project in SMDC, fresh produce was made accessible for SMDC residents
in the residential developments, benefiting the farmers displaced in the pandemic. With the needs of the elderly and
the PWDS in mind, SMDC also launched the Good Guys Pabili (Shopper) service providing access to essentials

through designated riders.

Like a family, SM Prime has always made sure that no one is left behind. All of SM Prime’s employees were given
their full month salary and benefits during the 2-month lockdown. Flexible work arrangements and distribution

of personal protective materials in work premises were conducted. Digital solutions such as the SM Life mobile

application became the primary means of collaboration.

Camp Crame Emergency Quarantine Facility (EQF), is one of
the seven mega EQFs built in just two weeks by volunteers from
SM Engineering, Design and Development (SMEDD).

®  Communicating through
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Press pick-ups of SM’s
COVID-19 efforts
including rental
concessions, Riders’
program, MSME
campaign, Good

Guys Pabili (Shopper)
SM Prime Holdings President Jeffrey Lim could not have said it better, “We all have a role to play in this figh, service, and the
and for us, it is about ensuring that our family—our shoppers, MSME partners, employees, and communities — fjﬁfl\;‘[gszngAtSM

receive the help they need to recover from this crisis, while
also prioritizing their safety and convenience,” said Lim.
“Even in times of uncertainty, SM is and will always be
a family that will support and lift one another in difficult
circumstances in the best way we can.”

Beyond championing sustainability, SM Prime is a
conduit of regeneration and regrowth rooted in altruism,
selflessness, and service inherent in each Filipino, enabling
communities to rise from the ashes, revitalized, bursting
once more into life.

By being adaptable, and ever ready for the next normal,
SM Prime continues to lead the Filipino community to
progress with unwavering commitment, resilient and

undaunted in the midst of uncertainty.
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INVESTMENTS
CORPORATION

SM Investments Corporation
PHILIPPINES

SM assures aid to stakeholders, communities;
builds resilience amid pandemic

As societies wrestled with the COVID-19 pandemic, SM and its companies endeavored to assure care and
aid to stakeholders and communities in a broad response to help overcome the health crisis. It also swiftly
adapted its businesses to the new reality by offering innovative solutions to better serve its stakeholders.

SM secured regular compensation for the benefit of its workforce and conducted repeated rounds
of rapid and rt-PCR testing for its employees and agency workers across its businesses. The tests against
COVID-19 also assured the continuous delivery of its services to customers and to protect its workforce.

In support of the health care sector and urban poor families impacted by the lockdown, SM contributed
over PHP300 million (USD6 million) in aid.

This consisted of various Personal Protective Equipment, medical equipment, Polymerase chain reaction
or PCR tests and Intensive Care Unit or ICU-grade ventilators to meet the needs of hospitals and health
facilities nationwide as well as contributions to Project Ugnayan, a joint effort of the Catholic Church and
the private sector helping poor families. SM Foundation likewise distributed Kalinga food packs to indigent
families and sectors critically affected by the lockdown.

In support of government's COVID-19 mitigation efforts SM also built emergency quarantine facilities
for COVID-19 patients. In partnership with the Philippine Red Cross and the national government, SM
Mall of Asia Arena was also transformed into a mega swabbing facility to support the country’s aim to boost
its testing capacity.

SM Supermalls waived PHP11 billion in rentals as of end June 2020 (approximately USD211 million)
to support its tenants and the continuity of operations of tens of thousands micro, small and medium
enterprises.

SM also continued to support various impacted sectors. Through SM Supermalls, SM participated in
Kasama ng SM (With SM) with Farmers Produce to help farmers sell directly to SM customers, local food
producers and RestoPH restaurant members. A partnership between SM Supermalls and local government
units called Wheels-On-The-Go and SM Riders Program in Central and South Luzon areas tapped job-
seeking construction workers, repatriated Overseas Filipinos, tricycle and jeepney drivers as partner

personal shoppers and delivery riders.
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Innovating solutions

SM also presented innovative solutions to its customers that blended the strength of the brick and mortar
business with digital platforms. SM President Frederic C. DyBuncio said SM looked at its ecommerce
initiatives and strategies in two areas—as a direct participant and as a service provider.

“We continue to adapt, innovate and build our capabilities to respond to the new realities. It is crucial for
us to continue to be here to serve our customers and stakeholders especially during these times with new and
enhanced solutions for their convenience and safety;” Mr. DyBuncio said.

As a direct participant, SM’s existing online shopping site, ShopSM and vibrant presence in several
ecommerce platforms such as Lazada and Shopee for THE SM STORE, allowed access to a much wider
customer base and to a diverse array of essential and non-essential products.

Frederic C. DyBuncio
As a service provider, SM introduced mall fulfillment services namely, “Take Out and Delivery” and President and CEO

“Personal Shopper Services” to serve food and other essential product requirements of its customers.

In support of tenants, SM promoted stores, shops and restaurants located in the malls through
Personal Shopper and Concierge Services. This enabled customers to call the desired store, shop or
restaurant at a preferred mall. Purchases can then be delivered through the widest array of delivery

»

app partners and mall-initiated delivery services or picked up via “Curbside Pick Up” points at the
mall while customers stayed safely in their cars.

SM also launched a community on the Viber instant messaging service app: “Take Out
and Delivery at SM” which largely supported SM’s food tenants.

“Call to Deliver, THE SM STORE’s branded service, gives access to customers
to order essentials by telephone from select stores and have these delivered to their
respective locations.

Logistics support played a key role as SM provided warehousing and last mile
delivery using the different logistics companies within its group. Digital payment was
fulfilled through its banks and the e-wallet service through SM’s joint venture with
GrabPay in the Philippines.

With unified efforts of both the government and the private sector to combat the

pandemic, SM is optimistic the country will emerge more resilient from the crisis.
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CTBC Financial Holding Co., Ltd.
TATWAN

Leading Taiwan’s response to the Covid crisis

Daniel Wu, president of CTBC Financial Holding, discusses the banks commitment to corporate social responsibility

and digitization, particularly in making it easier for customers to access banking services.

As one of Taiwan’s most reputable and influential financial institutions, CTBC Holding has long been a
national leader in proactively promoting sustainable development — a position that we have been able to
utilize for good during the Covid-19 pandemic.

The three pillars of our sustainability strategy, namely Sustainable Growth, Responsible Operations and a
Connected Society, are aimed not only at increasing value for our stakeholders but also bringing us in line with
the UN Sustainable Development Goals. Of our seven aspirations under these three pillars, “Positive Impact
Finance”and “Innovative Digital Applications” are proving the most important in promoting sustainability through
our core business and in turn having a meaningful impact on the environment and the community.

We passed a new milestone in realizing this commitment to global-standard sustainable development and
finance earlier this year when we established our Corporate Sustainability Office. The office is charged with
overseeing how corporate sustainability and responsible financial practices are carried out across CTBC Holding’s
subsidiaries. We have also upgraded our Sustainability Committee to a board-level committee. Comprised
completely of independent board directors, it is responsible for providing supervision and guidance for
sustainability-related issues across our group.

In addition, all of our subsidiaries proactively adhere to various UN sustainability initiatives, such as the
Principles for Responsible Banking, Principles for Sustainable Insurance and Principles for Responsible

Investment. With such combined efforts, we're making real progress toward our goal of becoming not just a

national but an Asian regional leader in sustainable financing.

Indeed, our spirit of proactive, sustainably minded planning has proven invaluable in 2020.

As the Covid-19 pandemic spread, upending lives and businesses everywhere, CTBC Holding
set employee health as our top priority. We immediately established a pandemic response team and
implemented a series of disease prevention measures to reduce the impact on our operations in Taiwan

and abroad. Meanwhile, to ensure we continued fulfilling our corporate social responsibilities during this
unprecedented time, we launched comprehensive mitigation mechanisms through our core businesses
in compliance with the epidemic prevention policies of the Taiwan government, becoming a key plank
in the public support system.
We found that the kinds of direct relief required by the pandemic were highly diverse. For example,
we supported our business tenants in CTBC Financial Park by reducing rent by up to 36%, easing
their financial pressure and helping them keep their doors open. We also gave larger reductions of up to
86% for smaller vendors in the CTBC Financial Park food court. Dozens of tenants benefited from the
policy, with the amount of rent reductions exceeding NT$10 million.
Our subsidiary CTBC Bank also initiated several financial relief programs. These included a
program for affected individuals and businesses, for whom we cut mortgage rates by 0.5 percentage

points and personal credit loans and credit card revolving interest rates by up to 0.75 percentage points.
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Furthermore, principal or interest payment deferrals of three to six months were offered to Covid-19 patients,
medical staff working with Covid-19 patients and the owners of businesses who had taken unpaid leave and suffered
a decline in revenue of 15% or more.

The unprecedented social and economic crisis caused by the pandemic has also put a spotlight on the role digital
finance plays in providing relief for individuals, supporting businesses and protecting jobs and livelihoods.

With CTBC Bank having the most advanced digitalization in Taiwan’s banking industry, more people filed
labor relief loan applications with us than any other financial institution. Within six weeks of the program’s launch,
we had received more than 280,000 applications. Furthermore, in keeping with our spirit of innovation and agile
management, we introduced a fully digitized processing mechanism for these online relief loan applications. By
utilizing a smart engine and robotic process automation, our system requires an average of only 1.5 minutes to
review an application.

For these efforts, the Financial Supervisory Commission presented our company with awards in numerous
categories and deemed us a “Bank of Excellence” during a ceremony honoring the domestic banking industry’s
accelerated processing of relief and economic revival loans.

As we learned from this experience, the Covid-19 crisis and its economic aftermath have drastically accelerated
the digitalization trend. There have never been more opportunities to harness digitalization while simultaneously
funneling financing toward achieving SDGs.

To this end, we are doubling down on our long-running drive to provide the smoothest possible customer
experience by integrating digital financial services into the public’s daily lives. For this, we have adopted a three-
pronged strategy comprising digital transformation, digital innovation and digital infrastructure. Powered by our
dual growth engines of banking and insurance, we have continued to launch online and offline digitalization
projects to provide omni-channel financial services that deliver a convenient and consistent customer experience.
We have also introduced robotic process automation into all our subsidiaries to improve operational efficiency and
customer satisfaction.

Looking ahead, hopefully to a post-Covid world, CTBC Holding will continue to make investments and
deployments in the global fintech ecosystem to stay on top of the latest technology trends and achieve both financial
and strategic investment efficiency. After all, this is one of the key ways we are creating value for stakeholders in
the long term: by combining business growth and financial stability with social and environmental sustainability.
With this integrated sustainability strategy, we are able to better manage our response to the market challenges of

today and tomorrow, and to do so in a sustainable manner that ultimately realizes our “Taiwan Champion, Asia

Leader” vision.
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E.SUN Financial Holding Co Ltd
TAIWAN

E.SUN is committed to be the best-performing, and the most respected company since establishment. On E.SUN’s

way to sustainability, corporate responsibility in society and environment are as important as business growth.
E.SUN believes that there are three mountains to conquer when it comes to corporate business management:
overall performance, social responsibilities, and sustainable development. Instead of taking a step-by-step approach
as other enterprises did, E.SUN sets long-term goals in the beginning. With sustainable development as ultimate
goal, E.SUN shoulders social responsibilities and delivers overall performance at the same time for the purpose of
building a healthy, smart, and resilient organization.

This year, in response to the COVID-19 pandemic, E.SUN immediately collected information, established
an emergency response and crisis management team, and launched backup mechanisms to ensure the rights of
customers, the health of employees, and the operation of the company. Despite the headwind, E.SUN’s pursuit to
sustainable development stays on track. The pandemic made E.SUN more aware of global sustainable development
issue and see the crisis a turning point to work on digital transformation, green finance and sustainable finance.

To adapt to the “new normal” in the near future, E.SUN is undergoing digital transformation and aims to
develop more friendly FinTech. For E.SUN, the key question is: How does the financial industry attract more
talent with technological capabilities as well as innovative thinking? Therefore, E.SUN has actively created an
environment suitable for the development of technological talent. E.SUN is the first financial enterprise that has re-
cruited technology management associates (TMAs) while setting up flexible working hours and vibrant workspace.
To initiate industry-academia collaboration programs with more technology talent, E.SUN has established AI
and FinTech research and development centers with top academic institutions. Furthermore, Al has been applied

to E.USN’s business like credit card fraudulent transaction detection, check identification and verification, and
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watch-listed account detection system. The incorporation of Al and core banking business initiates E.SUN into a
new era of digital transformation.

To achieve sustainability, E.SUN continues to refine corporate governance by designating corporate gover-
nance officers, disclosing information on top-level managers’ remuneration, and improving transparency and com-
petencies of the Board of Directors. Moreover, the remuneration E.SUN adopts is related to its ESG performance.
The mechanism leads its employee to pursuit of long term strategy rather than short term performance.

In terms of sustainable finance, E.SUN leverages its role as a financial institution and guides capital to be
invested in green energy. E.SUN issued the fourth green financial bond in 2020. Now, E.SUN is the financial in-
stitution that issued the most and largest green bonds among domestic banks in Taiwan. Besides, E.SUN sets target
of sustainable financing and investment, by the end of 2020 and 2025, E.SUN will increase their volume of ESG
financing and sustainable investments under management to over 280 billion and 340 billion in total. E.SUN,
on the one hand, pursues green finance, and avoids financing with negative impact to environment on the other
hand. E.SUN signed the Equator Principles(EQ) and has approved the financing of 18 EQ projects in total, which
made E.SUN the bank in Taiwan with the highest number of Equator Principles projects. Following the strategy,
in 2019, E.SUN is the first bank in Taiwan that has ceased to finance coal-fired power generation facilities, and the
first to issue zero-carbon credit cards on a widespread basis.

E.SUN is taking action toward sustainable finance by adopting international standards. In the latest CSR
report, for the first time, E. SUN has followed the standards set by the Sustainability Accounting Standards Board
(SASB) to disclose the ESG information relating to investors. E.SUN continues to comply with international stan-
dards and leverage the influence of the financial industry in building a resilient enterprise.

E.SUN chooses different path of growth, and incorporated sustainable development into its core business.
E.SUN adopts international framework and standard to examine itself strictly, that’s why E.SUN appears to be the
leading company in innovation in Taiwan’s financial industry. For example, ever since E.SUN was first listed in
Dow Jones Sustainability Index (DJSI) in 2014, other financial institutions in Taiwan are encouraged to participate
in the assessment. Since then, E.SUN set the record as the only one financial institution in Taiwan to be listed in
“DJSI Emerging Markets” for 6 consecutive years, and was included in “DJSI World” for 4 times. Moreover, in
DJSI World, E.SUN FHC ranks 3rd in Banks Industry Group worldwide and 1st in Asia Pacific in 2019.

Looking into the future, E.SUN continues to invest in talent cultivation and creates great value for customers.
E.SUN is committed to develop FinTech and build ecosystems with partners for a friendlier financial environment.
Despite the interference of COVID-19, or any other challenging tasks, E.SUN believes there is a flourish future

awaited. M

- % e
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J] Fubon Financial

Fubon Financial Holding Co., Ltd.
TAIWAN

At a critical point in the COVID-19 pandemic, Fubon Financial Holdings responded quickly and took the
lead in making responsible decisions. Before the end of the consecutive holidays in April 2020, we were at
the forefront in announcing that high-risk colleagues would work from home in order to safeguard coworkers’
health and maintain our quality of customer service. This action also led financial industry peers and those in other
industries to follow in succession. By taking the initiative toward active preventive measures, enterprises indirectly
assisted the government in forestalling the pandemic’s spread.

Fubon Financial Holdings responded to the pandemic’s impact on the domestic economy and nationwide
health by integrating the core competencies of financial industry to roll out pandemic prevention-related products

and multiple measures to help customers and small- and medium-sized enterprises overcome difficulties.

e Taiwan’s first-ever launch of “Epidemic Salary Payment Insurance”: If an employee is infected with
COVID-19, this will provide 100% subsidies for payment of employee pandemic prevention leave salaries,
thereby reducing the economic burden on small- and medium-sized enterprises.

* Taiwan’s first-ever launch of “One-year Notifiable Infectious Disease Health Insurance Plan”: In addi-
tion to the basic protection of general medical insurance, “Notifiable Infectious Disease Health Insurance”
provides additional benefits for daily hospitalization medical insurance as well as death insurance. Moreover,
and in line with the government’s pandemic prevention measures, individuals applying for insurance need not
go to a hospital for a medical examination. Instead, we have activated a “Video Identity-Proofing Service” to
confirm a policyholder’s health status through video.

* Supporting individuals and companies to make it through the economic shock of the pandemic
(1) Credit card deferred payments: For those who have difficulty meeting card fees and account payments due

to the impact of COVID-19 (such as those who are on unpaid leave or involuntarily unemployed
due to the impact of the pandemic), they may apply for up to six months of deferred payments.

Furthermore, they will be exempt from penalties and revolving interest during the deferral
period.
(2) Deferred payment measures for insurance premiums and policy loan interest: For life
insurance mortgage policyholders who are pandemic prevention personnel or who have dif-
ficulty making repayments due to quarantine, isolation, or confirmed diagnosis or from
being affected by the pandemic, they may apply for a six-month policy reduction in the
borrowing interest rate.
(3) Funding solutions for corporate flexibility: If a Taiwan-funded enterprise has diffi-
culty in allocating funds due to delays in start of work or shipments, delays in ex-
pected receipts, and so on, it may apply for a credit limit extension or loan increase

to reduce capital turnover pressure caused by the pandemic.
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At the most severe moments of the coronavirus pandemic, Fubon Financial Holdings spared no effort in in-
tegrating with public welfare to help fight the disease. In addition to providing 20,000 bottles of nutritious health
drinks to medical institutions, the Fubon Charity Foundation also established a “COVID-19 Pandemic Prevention
Medical Staff Care and Condolence Subsidy Project.” It provides NT$500,000 of care and condolence funds per
person for medical staff who become sick or injured during the implementation of pandemic prevention work.
Meanwhile, we have also entered the community to assist in disinfection efforts and transmit correct pandemic
prevention concepts. In May 2020, the Local Services Outreach Program launched its “Best Neighbors Project.”
Leveraging the widespread characteristics of the Sales office, it called on colleagues and volunteers to arrive at 111
communities and social welfare institutions and hold nearly 200 pandemic prevention activities.

The immediate response and measures taken in the face of the pandemic also reflected Fubon’s long-term
results of sustainable implementation. With its long-term leadership and spirit of responsibility, Fubon Financial
Holdings is committed to sustainable operations. It started its ESG Visioning Project at the end of 2015, and will
see six strategies evolve in 2020: “Sustainable Governance,” “Responsible Finance,” “Innovative Services,” “Envi-
ronmental Sustainability,” “Employee Care,” and “Tender Care.” Among these, a new independent “Sustainable
Governance” strategy is put forth in order to strengthen risk management . Besides, a dedicated Corporate Sustain-
ability Department has been established to serve as the ESG Task Force’s secretarial unit, integrating resources to
promote sustainable affairs across departments.

Human life has undergone major changes due to the pandemic, with economic activities and business models
moving towards “minimization of contact.” This extends society’s demand for remote services, and such changes
are also impacting ESG issues. In terms of governance, video conferencing and remote work have increased signifi-
cantly, producing issues of information security and privacy. In terms of environment, high popular dependence on
the Internet has led to an increase in power consumption in the teleccommunications industry. The telecommunica-
tions industry’s carbon reduction measures and renewable energy use rates will also be a matter of continuing con-
cern. In terms of social aspect, long-term remote work and remote learning will cause social problems in different
dimensions even beyond the psychological problems they cause regarding alienation in interpersonal relationships.
These problems include employees putting in longer hours due to working at home, and distance learning will
cause continued expansion of the topic of equality in education due to insufficient information equipment in rural
and undeveloped areas.

New ESG issues are arising right now as we enter the “post-pandemic era.” Companies must consider sus-
tainable solutions in order to reduce risks and seize development opportunities to avoid being eliminated in this
challenging period.

The global pandemic has not yet slowed down at the current stage and the unknown economic impact contin-
ues. Fubon Financial Holdings is committed to fully leveraging its financial influence to assist the government and
the public in restoring the economy to pre-pandemic levels, and to becoming a stabilizing force in society. We will
also strive to deepen our actions in response to climate change, facing up to the Earth’s backlash warning signals
that underlie the current pandemic. We will thus fully utilize the core competencies of investment ,lending and
insurance to encourage the green renewable energy industry. In addition, we will also expand the influence of ESG
in conjunction with the media and promote the awareness of sustainability among the public.

Companies must be able to co-exist with society and the environment, and the greater their influence, the
greater their responsibility. Fubon Financial Holdings will continue to deepen sustainable operations as part of its

corporate DNA, using positive energy to foster the common good between humankind and the world.
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YAY Financ ol Holdings

Yuanta Financial Holding Co Ltd
TAIWAN

New Normal
Accelerating ESG Practices and the Use of Digital Technology

The Covid-19 pandemic puts to the test companies’ abilities to respond, adapt and build new norms

The Covid-19 pandemic has been the center of focus since the beginning of 2020 and has disrupted the lives of
people and rattled the financial markets around the world. It has changed the way of doing things, and will continue

to drive new norms.

Management Response

At the beginning of 2020, as the Covid-19 outbreak began spreading across the globe, Yuanta took immediate
actions in setting up a corporate response team dedicated to handling issues surrounding the pandemic. With the
president of Yuanta Financial Holdings as its convener, the response team operates across different departments and
across Yuanta subsidiaries. Prioritizing this issue, management executives are included as members of the team,
constantly staying on top of the latest developments on the pandemic and giving prompt authorization to take all

necessary measures to mitigate risks.

Business Continuity

In addition to implementing the essential precautions according to guidelines issued by Taiwan government, such
as rules for social distancing and wearing masks, the Yuanta team also increased frequency on sterilizing office
buildings and provided for hand sanitizing and temperature checks to safeguard the health and safety of our staff
and customers. Furthermore, Yuanta made business contingency plans to ensure all business operations can go on
uninterrupted during this pandemic. The contingency plans include moving people with the same job functions to
different floors or different office buildings, so that all processes can proceed without disruption in case there is any
infection at a particular business location. The plans also allow remote working possible if any staff is required to be

home quarantine or if an office location is under lockdown.

Customer Assistance
The pandemic has caused disruption to many lives and businesses. With support for our customers in mind, Yuanta
offers a diverse range of services to help individuals and companies weather through these challenging times.
Yuanta Bank offers various loan programs and payment deferral plans to those affected by the pandemic,
including bailout loans to the impacted companies, small business entities and workers. It also provides relief such as
a 6-month grace period on mortgage, auto and card payments to support its customers. Yuanta Bank also provides
fee discounts on payment for masks preordered on Taiwan government’s online mask rationing system.
Another initiative is Yuanta Life’s emergency service for insurance policy and claims payments, including
payment deferrals of premiums and extensions on interest payments of policy loans. Yuanta Life is also the first in
Taiwan to provide medical insurance coverage using the statutory clause of exempting the initial waiting period of 30

days for infectious diseases, making medical insurance coverage immediately effective to customers.
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Community Care

Yuanta is a responsible corporate citizen and recognizes that we are in this pandemic together as a global com-
munity. Yuanta Securities responded immediately to Nasdaq’s call to support the fight against the pandemic by
sponsoring a public service message on the Nasdaq Tower in New York, contributing to the hope of persevering
through this pandemic. On the domestic front, the Yuanta Cultural and Education Foundation continues to give
ongoing support to underprivileged families and groups in Taiwan amidst the pandemic, providing the needed
resources to those who are the most vulnerable. Yuanta is donating convenience store cash cards of USD100 value
to 7 social welfare groups—with a total donation of around USD3.4 million, sending assistance to a combined

total of over 33,000 families.

What'’s Next?

As the Covid-19 pandemic continues to spread globally without a clear end, the business community is adapting
to a New Normal. Aside from wearing masks, social distancing, and proper handwashing, corporate sustainability
issues have become an integral part of the New Normal, creating value through the enhancement of human, natural,
and social capital. It gives enterprises an enduring future and facilitates accountability to stakeholders as a systemic
practice. At Yuanta, we know that we need to work closer with all stakeholders in implementing ESG practices

during these times of New Normal to sustain and grow.

Environmental — Sustainable Investing and Green Procurement

While public health issues have been the center of focus in 2020 due to Covid-19, there has been wide reporting
on environmental effect from the pandemic, particularly on the reduced carbon emissions as a consequence of
global lockdowns. We expect that the momentum on environmental-related changes from before the outbreak will
continue to grow with increasing investor emphasis on ESG topics, policymakers giving more attention to green
legislation, and greater consumer demand for eco-friendly products. In addition to the implementation of various
environmental management systems, Yuanta has engaged in projects to reduce carbon emissions, environmental
impact, and energy consumption by increasing green procurement and digitization in our operations. Yuanta
moreover makes sustainable investments through issuing green bonds and ESG-themed products and financing

renewable energy and other eco-friendly industries.

Social — Digital Technology and Customer Communication

Prior to the pandemic, most of the focus has been on environmental and governance aspects of ESG. After the
outbreak, social considerations, particularly customer communication, are being prioritized as companies are forced
to operate from virtual locations. Even before the pandemic, Yuanta has invested great efforts in building its corporate
websites, online applications, and mobile APPs, empowering customers with the needed information and ability to
conduct transactions without having to come to a physical Yuanta location. This pandemic has further accelerated
the usage of digital technology and the need for more customer communication. Yuanta will continue to reach out
to customers to understand their financial situation and needs, enhance our services by adding more functionalities

to APPs, online platforms, and ATMs, and increase automation in operations.

Governance — Risk Management
Risk management is key to any successful organization, especially in a crisis. Yuanta Financial Holdings is com-
mitted to rigorous risk management and pragmatic business development with a focus on raising the level
of asset quality and credit management, while continuing to pursue concrete implementation of sound

corporate governance.
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SINCE 1878

B.Grimm Power PCL
THAILAND

the Fog of Uncertainty

During the COVID-19 pandamic, B.Grimm Power has launched “B.Grimm Fights COVID-19 with Com-
passion” program, donating over Baht 50 million to support both medical community and surrounding

communities in several countries that we operate business in. These include;
¢ donation of Baht 14 million to COVID-19 Aid funds from several foundations,

Preeyanart
Soontornwata e donation of Baht 6.5 million to Ramathibodi Foundation to support the health insurance coverage for
CEO doctors, nurses and other officials,

¢ donaton of 205,500 N95 masks; 2,200 infrared thermometers and 1,600 bottles of sanitary gel and 200
pieces of face shied to medical staffs, hospitals and the Thai Red Cross Society.

» providing 6,500 survival packs to communities near B.Grimm Power’s power plants,
* supporting medical equipment in Vietnam and Lao PDR worth totally Baht 5.75 million

* donating surgical masks worth Baht 3 million in South Korea.

Furthermore, we offer tariff reduction for our industrial clients for 3 months during Jun-Aug
2020. In B.Grimm Power, there was no salary cut or lay off from COVID-19 crisis.

The future of Corporate Sustainability will become more and more important especial-
ly on business resilient strategy. The new normal has enforced the ability of the company
to tackle the expanding range of Environmental, social and corporate governance (ESG)

challenges. Unpredictable and rapid changes of the new normal will demand an advance
planning and act responsively toward all stakeholders. They will become more aware of
the need of the companies that focused on responsible consumption and production
and how to the company mitigate risks and impacts from the operations concerning

health and wellness of all people.
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142 years of B.Grimm

142 Years of “Doing Business with Compassion” began with the Siam Dispensary, and a desire to save people’s lives.
B.Grimm has been at the forefront of Thailand’s health, infrastructure and industrial developments. These include

Southeast Asia’s largest irrigation system, 1,500 kilometres of wide canals, followed by telegraph concession, pio-

neering telecommunication systems, mass transit development and power generations.

B.Grimm Power: Empowering the World Compassionately

The fastest growing arm of B.Grimm and one that is carrying on the tradition of 142 years of ‘Doing Business with
Compassion for the Development of Civilisation in Harmony with Nature’ is B.Grimm Power, the leading private
power producer in Thailand.

With a firm belief that businesses and society must function together in harmony in order to be sustainable and
contribute to Thailand's competitiveness as a hub in Southeast Asia, B.Grimm Power is meeting future demand
by driving the development of a diverse mix of energy technologies while realising their vision of ‘Empowering the
World Compassionately’.

Focusing on cleaner energy and renewable energy production through our co-generation and renewable energy
power plants, B.Grimm Power plans to continuously expand its solar and wind power energy-generating projects
which are environmental friendly.

The company has a clear and robust business growth direction with strong partnerships both in Thailand and
overseas. Last year, B.Grimm Power grew portfolio capacity by 40% and successfully start commercial operations
of two large solar projects in Vietnam with total installed capacity of 677 MW which are 1) Dau Tieng 1&2 proj-
ect, the largest solar project in Southeast Asia with total installed capacity of 420 MW and 2) Phuyen TTP with
installed capacity of 257 MW. These are based on the plan to establish the B.Grimm Platform as a leading power
developer in Asia with neighbouring countries benefitting from B.Grimm’s core expertise.

As of July 2020, B.Grimm Power had 47 operating projects with total installed capacity of 3,019 MW includ-
ing 18 cogeneration power plants in Thailand, 24 solar farms in Thailand and Vietnam, 3 hydro power projects in
Lao PDR, a waste-to-energy power project in Thailand and capacity backup in Vietnam. Furthermore, B.Grimm
Power has committed to a pipeline to operate and develop total of 58 power plants with total capacity of 3,547
MW by 2025. With the ambitious goal is to raise our overall portfolio capacity from both operating and under-de-
velopment projects to 5,000 MW by 2022, B.Grimm Power is currently exploring a number of opportunities in
the region such as Vietnam, the Philippines, Cambodia, Malaysia and South Korea.

Continued growth is due to B.Grimm Power’s longstanding expertise and experienced management and engj-
neering teams, world-class advanced technology, strong business partnerships and signed power purchase agreements.

In addition, B.Grimm Power cooperates with the global partnerships including Energy China, State Grid of
China, KEPCO, LGChem in order to make the fully integrated Smart energy, Smart grid and Energy Storage
System (ESS) and to ensure that the company is at the forefront of the development.

At the same time, the company is strongly committed to the environment, natural balance and the quality of

life of the people in surrounding communities.
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B.Grimm Power stands with our stakeholders to overcome the COVID-19
pandemic

With the dramatic impacts from COVID-19 pandemic on people and communities around the world, B.Grimm
Power stands with all stakeholders to overcome this crisis together.

For our employees, their health and safety is always our top priority. B.Grimm fully supports them to over-
come this crisis together with no layoffs or pay cuts. The work-from-home policy has been implemented together
with several measures to ensure that high quality of our services is not impacted.

For the communities, under the “B.Grimm Fights COVID-19 with Compassion” program, B.Grimm is
donating over THB 50 million for both medical and community supports through various channels such as Baht
14 million donations to COVID-19 Aid funds of several foundations, Baht 6.5 million donation to Ramathibodi
Foundation to support the health insurance coverage for doctors, nurses and other officials, donations of 205,500
N95 masks; 2,200 infrared thermometers, 1,600 bottles of sanitary gel and 200 pieces of face shied to hospitals, the
Thai Red Cross Society and medical staffs, providing 6,500 survival packs to communities near B.Grimm Power’s
power plants, supporting medical equipment in Vietnam and Lao PDR under the Baht 5.75 million budget and

donating surgical masks worth Baht 3 million in South Korea.

“We are moving forward to become the leader in empowering society in a sustainable manner,” says
Ms. Preeyanart Soontornwata, President of B.Grimm Power.

“This is how we translate our vision of ‘Empowering the World Compassionately’ into real action.”

! fB.criviv
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A member of (&) MUFG
a global financial group

Bank of Ayudhya Public Company Limited
THAILAND

The COVID-19 pandemic is an

unprecedented humankind  threat

imposing devastating damage on the global
communities both economicallyand socially. i
As a Domestic Systemically Important [ . L \Ws¥ ) Simpi
Bank (D-SIB), Bank of Ayudhya (Krungsri) vt .
initiated various comprehensive measures
to assist key stakeholders impacted by the
pandemic. In addition to financial aids in
support of the Bank’s customers, we placed
our utmost effort to lessen impacts on our
employees and surrounding communities
which are crucial parts of Krungsri’s

responsible business commitments.

“Krungsri Pun Sook” project,
providing relief kit for community members affected by the COVID-19
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The most significant mission is to ensure

that our employees are safe in the time of crisis.

During the earlier stage of the outbreak, we

soulouSeanlana ddulnsos

managed to activate our Business Continuity :w R igieamaniiagy
Plan (BCP) to expeditiously prevent and i_ﬂi PE==0

control potential transmission of COVID-19
such as the closure of foreign exchange services
at both foreign exchange booths and branches
as precautionary health measures, temporarily
suspended operations of branches situated in
high-risk areas, and adjusted business hours of employees working at branches, the Head Office, and Krungsri
Ploenchit Office. We also launched proactive health and hygienic programs, requiring that at least 50 percent of
our employees work from home, and provided a COVID-19 insurance policy for every employee. We have also set
up a communication team, represented by members of each company under Krungsri financial business group, to
timely and precisely communicate with all employees on matters related to the COVID-19 pandemic so that they
would not miss out on any key information. Strict social distancing guidelines are imposed across the Bank and our
subsidiaries to ensure our employees are safe from COVID-19.

The pandemic adversely has caused a sharp drop in blood supplies—impacting more than 160 hospitals
nationwide as well as their patients—because all the scheduled blood drives were canceled. Hence, Krungsri carried
out the blood donation campaign “Unite to Donate Blood in Fighting COVID-19” amidst the COVID-19 outbreak
at the Head Office, Krungsri Ploenchit Office, and branches across the country and ensure that all donors were
eligible to donate blood. In response to the government’s preventive measures, the blood donation registration was
conducted online, while precautionary public

health measures were strictly implemented,

including body temperature checks, and social

distancing, etc.

Apart from blood donation activities,
the Bank envisioned significance of financial
support to guard against the outbreak. Thus, we
maximized both online and offline platforms
to mobilize public donations to support public
hospitals and their medical staff in coping
with COVID-19. We encouraged and invited
Krungsri colleagues and the public to make
financial donations to the Siriraj Foundation,

Rajavithi Hospital, and King Chulalongkorn

A, —

We unite to fight COVID-19

Memorial Hospital — all of these were

frondine hospitals in providing treatments for

COVID-19 patients.

All these efforts have echoed our unwavering
commitment to stand by our employees and
communities. They are made possible by
enthusiasm, dedication, and teamwork of
Krungsri people—who are playing a crucial role

in helping the Bank overcome this crisis.

Whether working at the Bank or at home, we can join forces
to combat COVID-19 by donating to Siriraj Foundation ('Siriraj
Soo Pai Covid' Fund, Code: DO04039) for the purchase of necessary
medical equipment and supplies used for patient treatment,

Bank of Ayudhya, Arun B h
Account Name: Siriraj Foundation; Account No, 157-0-01851-7

‘We help medical staff...to ensure they can help us. & esg

To get o tax-deductible receipt, please submit yout payment slip, together with your Rarme-sumanms,
addvess. and telephone number via Line 10: @ emaik donate_
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Future of corporate sustainability and our response toward sustaining
operations in the new normal

As businesses across the world are starting to reopen, they are facing a pressing challenge: how to transition to the
next normal of corporate sustainability? In this regard, we expect critical developments in diverse industries. Among
them are streamlining business for greater efficiency, rapid deployment of digital solutions, changing business
models to emerge stronger in the next normal, as well as a rise in M&A deals carried out by some companies to
accelerate revenues and profits in the post-COVID-19 era.

For the banking industry, impacts of the coronavirus crisis have been an additional challenge to the already
unfavorable developments, particularly for Asian banks, of which revenue growth and ROE have shrunk noticeably
in the past few years. Given unencouraging GDP growth outlook, it is a challenge that banks must find new paths
to growth and speed up transformation required to remain competitive. While shifting from old to new models and
ways of working, focuses on productivity, risk, and capital optimization are also critical.

Also, COVID-19 has obviously exacerbated the urgency of banks’ transition toward digitalization. With the
rise of digital ecosystems for trade along the path toward cashless society, banks are pushing the envelope on
building digital platforms with an omni-channel strategy as a way to integrate financial services into the everyday
activities of consumers and SMEs through seamless operations. This requires new approaches to branding and
relationship management, changes in business model and technology architecture, as well as new tools, technologies,

digitization, advanced data analytics, robotics, and AL
Future of Environmental, Social, Corporate Governance and Investor Relations

On the future of ESG front, facts became known that the unprecedented COVID-19 crisis has not only led to
economic uncertainties but also transformed into social risk for the business sector in terms of public health and
humanity issues. Despite their ongoing attempts to fight the coronavirus for the wellbeing and safety of employees
and customers, a concern over the global pandemic has continued to heighten globally among companies and
financial institutions alike. Even after COVID-19 is over, the business world won't be the same.

The magnitude of COVID-19 impacts has made today a defining moment for ESG excellence. It accelerates
companies focus on the ESG imperative that goes beyond
common ESG issues of climate change, human rights and
deforestation. Now, corporations including banks may begin
to take health and humanity, a crucial element of social risk,
more seriously as the coronavirus has left devastating impacts
on public health. Businesses’ societal role will be highlighted
like never before as they put greater efforts in managing and
mitigating this unexpected social risk.

On the wake of this pandemic, we will all be strongly
reaffirmed that ESG is not just transitory, but instead,
enduring business challenges and opportunities. It earns
more attention from not only companies but also society,
voters, regulators, and investors. In light of this, we would
soon see a greater volume of business pouring in for those
who have more proof of doing good with demonstrated
positive impacts on their employees, customers, and

communities amid these times of trouble. H
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CPF

Charoen Pokphand Foods Public Company Limited
THAILAND

haroen Pokphand Foods Public Company Limited or “CPF” is one of the world leaders in agro-industrial
Cand food business. With our vision to become “Kitchen of the World”, we take our responsibility seriously
in offering top-quality products in terms of food safety, nutrition, taste, and traceability, and that has become one
of the core strengths of CPF today.
CPF has been operating as a Good Corporate Citizen upon adhering the “Three-Benefit Principle” of CP
Group which aims to create prosperity for the country, local communities as well as the company and its people.
Through the ongoing COVID-19 pandemic, CPF has stood by our communities and launched COVID-19 relief

programs to support our people and their families, communities, frontline workers such as doctor, nurse, and

Prasit
Boondoungprasert medical personnel, and people in the communities who are financially affected by the outbreak in locations that
CEO we operate in.

Food security has been a challenging issue during the outbreak. As a leader in the industry, CPF strives to
made tasty, safety and quality food products with one of the best-in-class standard in the food industry to

build consumer confidence. Moreover, we maintain our operations safety to ensure food supply without
any disruptions during the outbreak of Covid-19.

Our employees are key in keeping food security. The Company places great emphasis on promot-
ing employees’ welfare and ensuring workplace safety, especially in the production process, to ensure
that all employees, workers and business partners go back home safely. CPF takes measures such as

increased number of shuttle buses to service employees from their residents to manufacturing plants,
extends lunch time to facilitate social distancing practice as well as increases health checkpoints
and alcohol for hand spray areas. The employees are required to wear gloves and masks all
the time. The Company has also set up center for prevention of the spread of the infection
were appointed and established in order to set measures and plans to handle the situation.
Moreover, the company has launched “CPF COVID-19 Hotline” for the employees in
order to answer all questions or concerns for physical and mental health of our employees.
With strong and healthy employees, our facilities were able operate without disruption.

Cares for our employees have been extended to their families.
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Communication is crucial during crisis. It is almost unavoidable for people to be panic during an unforeseeable
epidemic. News spread that supermarket shelves have been emptied by food stocking. Price of some products
have inflated. CPF took actions in communicating through management interview, public relations media, and
working with government bodies to the mass to promote confidence for food security.

The company also pledges support to medical staffs and others who are in need during the outbreak by de-
livered food products without charge to public hospitals, doctor, nurse, medical staffs, and their families who are
working in frontline by launching a series of COVID-9 relief measures in many countries that we operate in. For
example, in Thailand we have launched series of relief measures for the country which includes:

“CPF’s food from the heart against COVID-19” project provided food, water, medical equipment and other
necessities to frontline medical staffs of 200 public hospitals nationwide as well as families of nurses and doctors
and 20,000 people returned from overseas.

“The First Army region and CPF’s food from heart to the communities”, in collaboration with the First Army
region, offered free foods to 8,499 households in Khlong Toei community during COVID-19 crisis.

“Safe Food from heart to community”, in collaboration with Ministry of Agriculture and Cooperatives, de-
livered free ready-to-eat meals to neighborhoods in needs in six districts of Bangkok. CPF also sold one million
ready-to-eat meals in a price of 20 baht each as well as offering other food products on a special discount at CP
Freshmart shops nationwide.

The company donated 5.7 million baht to Ramathibodi Foundation under the royal patronage of Her Royal
Highness Princess Maha Chakri Sirindhorn.

We are also determined to utilize our full potential to foster changes so that sustainable development in eco-
nomic, social, and environmental dimensions could be achieved. Our endeavor is on having solid foundation
of good corporate governance which forms the mutual trust between CPF and investors, financial institutions,

business partners and all other stakeholders which in turn will enhance competitive advantage of the company

over time. M
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Chawalit Tippawanich
CEO

GPSC

Global Power Synergy PCL
THAILAND

irst of all, to prevent the spread of the virus, the company has cooperated with the government policy to reduce

F the risk of COVID-19 outbreak. Regarding measures in response to COVID-19 pandemic, we have adopted
measures to ensure stability and continuity of our electricity and udilities supply system such as implementation
of Business Continuity Plan (BCP) and work from home arrangement for supporting staff and preparation of
safe house for field operational staff to reduce the possibility of infection, screening and imposed regulation to
prohibit unauthorized employees enter into the production process areas and production control rooms. The
company has been implemented work from home policy from March 24, 2020 until the situation safe, by using the
digital technology and providing video conference via secured platform which is able to provide convenience and
efficiency for works. Additionally, the company has released the prevention and control measures of COVID-19
for employees of GPSC groups as follows;

- General provision as the employee shall protect themselves and regularly take good care of personal hygiene

and avoid crowded areas. Also, the employees shall disclose and submit personal information form self-
screening in the Declaration Form.
- Measures of Visitors and customers by requested the visitors to submitting self-screening by using
the COVID-19 Declaration Form in advance before entering the Group’s premises. For meeting with
the visitors travelling from the risk countries or areas, employee shall organize Teleconference, VDO
conference or others platform as appropriate.

- Other Measures which are
* Set up the GPSC COVID Center for preparedness of surveillance and follow the transmission of
COVID-19 for the transmission stage.

* Cancel or postpone the unessential meeting, conferences or mass gatherings to prevent
risks of transmission. If the activities have to be proceeding, they shall be reported to GPSC
COVID Center and strictly follow the screening measurement.

Furthermore, we have been done many activities about coronavirus-related donations in terms of
cash, supplies and human resources to fulfil crisis needs. On 3 April 2020, GPSC has donated THB
500,000 to Vidyasirimedhi Institute of Science and Technology (VISTEC) for the development
of COVID-19 diagnostic test kit which is a research collaboration project between VISTEC. The

project, also funded by the private sector, is aimed at increasing the efficiency, accuracy and speed
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of the disease diagnosis process to alleviate and inhibit such current severe pandemic of the COVID-19. We also
donated the medical equipment, facemasks, PPE or money to many organizations e.g. Rayong province, Local
administrative organizations in Rayong, Hospitals. Moreover, we are supporting community enterprises in the

production of facemasks.

It is inevitable that the COVID-19 pandemic has challenged many companies across the world, we have
prepared the strategy and stress-test scenarios to adopt in this circumstance. The company has performed a
stress test to analyze and assess the virus effects that may occur in order to use the information to improve the
operation plan including guideline for operational and risk management. Moreover, GPSC recognizes and gives
priority to the safety of all employees and strives for generating electricity and utilities to continuously meet
the customers’ requirement. Also, GPSC established G-COVID Monitoring and Surveillance Center of GPSC
Group to monitoring the situation, defining plans and preventive measures, as well as providing and supporting
necessary supplies. These could ensure that we not focusing only medium-term strategy but also prepared the
quick actionable plan to prevent various impacts as much as possible.

In aspect of investors relations areas, we adopt the visual meeting instead of physical meeting. We used the
media platform to interact with investors such as MS Team, WebEx and Facebook live steaming for Analyst
meeting, Opportunity day and roadshow. Thereby, we can provide information and keep update company’s per-

formance to all stakeholders as a new normal operation. This will help us to communicate with the shareholders

and investors without any interruption and timely manner.

GPSC donates THB 500,000 for COVID-19 test kit development ~ GPSC donates Covid-19 preventive equipment to
Wang Chan Hospital

nau don. SouladAu COVID-19 |

- _ PPE

GPSC donates Covid-19 preventive equipment to
the Khung Bang Kachao community

GPSC delivered COVID-19 preventive equipment to
six local hospitals and police stations in Rayong Province
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IRPC Public Company Limited

IRPC Public Company Ltd
THAILAND

IRPC has, during this current pandemic outbreak, made numerous CSR efforts. For our employees, since the be-
ginning of the outbreak, employees were allowed to work from home using long distance teleconference calls, how-
ever for some of those, who still had to come into the office, IRPC adheres strictly to the Center for COVID-19
Situation Administration (CCSA) regulation, in which is to keep social distance, wear mask at all time, wash hands
regularly, as well as disinfecting and ozone cleansing in the exposed area. IRPC not only cares for our employees,
but also for every stakeholders, which includes our customers, where we builds collaborations to develop innova-
tion for medical equipment using our products. For our suppliers and contractors, we makes sure that contractors
allowed into our operation sites follow certain rules and regulations. Moreover, we set up “ IRPC’s employee
activity: Friend for Friend” to give survival bags to suppliers or contractors, who are affected by the situation.
In terms of community and society, IRPC provides medical equipment, for example face shield, medical mask,
and sanitizer to government agencies, hospital, police stations and temples to prevent and reduce the spread of
COVID-19. Meanwhile, we have created further innovation from our specialty polymer to produce cover sheet
for negative-pressure chamber. Including the construction of modular screening and swab units (Modular Room)

designed and developed by IRPC engineers and donate to the hospital.
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IRPC takes the COVID-19 situation as an opportunity to study and develop new ESG management framework,
for example, IRPC has developed and implemented digital system that allow stakeholders to more conveniently
access information and conduct business transactions with IRPC. In addition, we have conducted risk and crisis
management under pandemic situation, in which requires prevention measures and mitigation plans to ensure
business continuity as well as prepare our information technology infrastructure to accommodate the situation,
including using the technology to communicate with our stakeholders in ways that are more comprehensive and
transparent than before. Not only that, we also put in huge efforts to develop product innovations for medical

sector, renewable energy sector, and health sector to elevate living quality of customers.

It cannot be denied that the COVID-19 situation is one that affects businesses throughout regardless of sec-
tors or sizes. For the company like IRPC in energy sector is not an exception. However, IRPC continues to give
importance to corporate sustainability, we are committed to improving our sustainability related policies, such as
good corporate governance policy, diversity policy to support equality without any discrimination of age, gender,
nationality, religion, and belief. Anti-corruption and bribery policy has also been improved to align with IOD/
CAC in order to build awareness to stakeholders, for example provide and share knowledge, create awareness, and

focus on the matter of anti-corruption more seriously.

In this current predicament, it can be obviously seen that one business cannot survive on its own. One has to
rely on one another. That is when sustainability become crucial element of surviving in such situation. Sustain-

ability requires dependency on each other, our stakeholders in particular. With this thought, IRPC will certainly

continue to develop our business in a more sustainable manner than ever before.
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PTT Public Company Ltd
THAILAND

The global spread COVID-19 pandemic, which has shocked the economy especially in the second quarter of
2020, has led to a halt in almost all economic activities, businesses shutting down, and widespread job losses.
Amidst the on-going crisis, PT'T, as Thailand’s national energy company, has to ensure national stability for the
country in terms of the provision of sufficient energy and drive Thailand’s economic growth. Hoping to see the
country prosper, PTT aspires to catalyze technology and innovation development all sectors in order to enhance the
competitiveness of the country and help to improve the quality of life for Thais, summed up as “PTT or Powering
Thailand’s Transformation”

In order to cope with the crisis and reduce the impact on the society, without losing pace in achieving the goal

during this period, PTT has defined the steps of into the concept of 4Rs:

Resilience - to ensure business continuity while safeguarding the well-being of employees and the society.
To reduce the risk of the viral spread, PTT has come up with measures regarding the health and well-being of the
employees such as assigning to alternately work from home, assured social distancing in elevators and offices, as well

as provided the necessities like facemasks and alcohol gel as personal protection,

Auttapol Rekpiboon ] . ] . ] . .
President o Despite the effects on business, PTT is committed to alleviate the impact of COVID-19 pandemic on health-
Chief Executive Officer care and economy, and has come up with mitigation measures to relieve the economic burden for the people who

have been affected, and support the healthcare workers in battling with the infectious disease.

As a quick response to the impact, PTT has given three baht/kg discount of Natural Gas Price for public

transportation for 3 months from April 1, 2020 onwards, and retained the price of Natural Gas for general
transportation at 15.31baht/kg from March 16 - August 15, 2020; as well as reducing the price of LPG for
household consumption to 45 baht / tank.
Furthermore, in battling with the infectious disease, PTT has also mobilized engineers and technology
experts to develop various types of medical equipment, which were highly in need, such as the protective
equipments and alcohol gel for medical personnel and public health agencies, including hospitals with
the approaches as follows:

- Developed and Supplied medical equipments to prevent the spread of germs and
reduce exposure, consisting of 150,620 pieces of medical lab coats, 103 negative pres-
sure patient Transfer beds, positive pressure examination room, 417 sets of negative
pressure boxes, and 1,500 sets of positive pressure protection and equipment, mask
and protective acrylic sheet, total 42,539 pieces, 10 units of oxygen mixed aerators,
and 13 CoviClear disinfection cabinets

- Provided 750,000 liters of alcohol for Government Pharmaceutical Organization,
hospitals, local sub-district hospitals and other government agencies, as well as
other products and services such as InnoPlus plastic pellets and vehicle sanitization
by Fit Auto
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- Delivered Amazon Cafe drip coffee, Texas Chicken, Hua Seng Hong meals along with strawberries and
tulip, which were grown as the by-products of business operations, to boost morale and show gratitude to
the healthcare workers.

- Supported the research and development of the highly effective COVID-19 genetic material detection kit.

- Co-developed an efficient sterile sampling device (Micro-SWAB) through cooperation between PTT
Innovation Institute, PTTES and Mahidol University Currently is during Clinical Test to register as a

sampling device, etc.

Restart and Re-imagination — to maintain a competitive edge for PTT and its community, meanwhile being
prepared to accommodate the Next Normal, both the existing business and the New S-Curve

As the situation in Thailand has loosen up, PTT attempts to help restoring the economy by generating income for
communities as well as encouraging them to be more self-sufficient in the long run. By combining knowledge and
capability of PTT Group, PTT has set up the “Smile Community Project”, which explores in 3 areas:

Firstly, through developing and promoting over 200 community products through PTT’s online and offline
channels such as Facebook / Line / Website to create awareness and credibility of products, alongside with business
operations and marketing know-hows for community enterprises such as process development, packaging, cost
management, and logistics etc. It is expected that within five years the community will have a cumulative 25%
increase in income on more than 1,000 jobs.

Secondly, stimulating the local economy through community-based tourism by bringing out potential, and
further develop by enhancing the community in 4 areas: Hospitality, Marketing & PR, Accounting and Commu-
nity Sustainable Management to create a circular economy, generate income for the community and support the
community economy and able to rely on themselves.

Lastly, enabling the community to reskill and upskill to match with present labor market or to make earnings
by develop the knowledge of more than 30 professional skills, for example agriculture, product development and

community energy etc. through PTT’s media channels ready.

Reform — to enhance readiness
As for the days ahead are full of uncertainties, it is everyone’s utmost responsibility to secure a sustainable future, by
putting the social, environmental and economic dimensions of development and the heart of the business opera-

tions. In which PTT might as well need to reform the organization and business structure in accordance with the

future direction and to prepare for all unexpected situations that may arise.
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PTT Exploration and Production Public Company Ltd
THAILAND

PTTEP stands strong to support the fight against COVID-19

Amid the ongoing COVID-19 pandemic, the world faces formidable challenges, and Thailand is no exception.
PTT Exploration and Production Public Company Limited (PTTEP), as a Thai national petroleum exploration

and production company, is known for pursuing energy security to Thailand as well as delivering sustainable value
Phongsthorn Thavisin
for the society. PTTEP has applied the energy-searching knowledge and technology to protect medical professionals

Director and
Chief Executive Offier and prevent the proliferation of viruses. The company has earmarked 39 million Baht to hospitals, educational

institutions and organizations in Thailand and other countries to support the fight against COVID-19.

Develop negative pressure patient transfers and mobile negative pressure boxes

PTTEP and its subsidiary, Al Robotics Ventures Co., Ltd. team up with A.I. Technology Co., Ltd., developed
the capability of the prototype negative pressure patient transfer of Navamindradhiraj University’s Faculty
of Medicine Vajira Hospital. As a result, 100 newly developed negative pressure patient transfers and 92
mobile negative pressure boxes were donated to Navamindradhiraj University’s Faculty of Medicine Vajira
Hospital which had further distributed them to 87 hospitals across the country to ensure the safety

of medical personnel while transferring and treating patients.

Fund the purchase of ambulance and ventilator amid COVID-19 pandemic

Allocated funds to Thammasat University Hospital, for purchasing an ambulance and a

ventilator machine to boost healthcare service efficiency of Thammasat University Field
Hospital amid COVID-19 pandemic.
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Support academic institutions

Provided financial support to Chulalongkorn University in producing the Chula COVID-19 Strip Test and
supported 5,000 liters of pure alcohol for making hand sanitizers to be provided to the general public in order to
prevent the spread of COVID-19. As well as, allocate funds to Vidyasirimedhi Institute of Science and Technology
VISTEC in developing COVID-19 Test Kit Diagnostics to help curb the spread of the disease.

Distribute PPE suits, masks and face shield to the hospital and the general public
Distributed 10,000 personal protective equipment (PPE) suits and 10,000 Filter Mask-Flomax (N95) to the
hospitals. In addition, the company provided 3,500 fabric masks and 8,500 face shields produced by The Royal
Thai Volunteer 904 and PTTEP employees to the general public and schools.

Blood donation by PTTEP volunteers
Donated 131,400 cc. of blood to the Faculty of Medicine Vajira Hospital to prevent a shortage of blood during
COVID-19 outbreak.

To limit the spread of COVID-19 and extend supports to operations globally, PTTEP also provided financial
support and protective gears to the organizations in countries where PTTEP operates such as Quarantine Centers
in Myanmar, Relief and Recovery Fund of Malaysia and the Jakarta Governor’s Office, Indonesia.

PTTEP believes that this global crisis can be overcome only if all sectors join forces. PTTEP will stand
together with everyone to fight against COVID-19.
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Under challenging business environment that companies cannot simply seeking profits, but also create sustainable

value to all stakeholders. Likewise for oil and gas companies, not only the industry is facing challenges from global
oil prices volatility, but also a massive disruption from the growth in renewable energy, emerging technology
and technological innovations. Increasing social concerns from adverse impact of oil and gas operations to the
environment has become prominent; for examples greenhouse gas emissions, resource efficiency, and potential
spills. Throughout 35 years, PTTEP has been engaged in oil and gas exploration and production activities to
serve social and economic development while protecting and conserving the environment. To overcome these
challenges, we aim to deliver growth and create long-term value to all stakeholders while transforming ourselves
to the challenging environment and drive the company to strong and sustainable growth. These commitments
are very well demonstrated in our vision to become an “Energy Partner of Choice”. We fully recognize that we
cannot be viewed simply as a profit-seeking entity. Instead, an important element of our strategy is to incorporate

social and environmental concerns into our business activities to ensure the sustainability of the organization.

In terms of the COVID-19 pandemic that having a dramatic impact on the global economy and may trigger a
paradigm shift in many business sectors to transform their strategies and priorities in response to the new normal.
PTTEP fully recognizes the situation and has sharpened our execution plans in order to adapt to the changing
situation, to enhance competitive advantage and to promote sustainable growth. These include strengthening our core
business, exploration and production (E&P), by optimizing development and production plan using competitive
costs to ensure resiliency. We have planned to scrutinize and reduce costs throughout 2020 and beyond while
deferring non-essential activities to optimize all asset’s values and synergize development plans according to post-
COVID-19 demand forecasts. Secondly, we aim to grow our E&P portfolio to maintain the reserves to production

ratio by secking new opportunities during this crisis with world-class strategic partners. Thirdly, we aim to drive
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the LNG value chain reshaping the Company’s LNG
strategy and targeting JV investments in the upstream
and liquefaction plants while developing internal
LNG capabilities in parallel. Fourthly, we also aim to
diversify into new businesses such as the power business
and scale-up the A.I. & Robotics Venture (ARV) on 4
core sectors: Subsea, Agricultural, Medical and Drone
Inspection. Lastly, we will transform our transition
to the New Normal through the implementation of
transformation projects which consisting of various
initiatives to accelerate digital transformation aimed
at improving long term efficiency, changing the
organization’s mindset towards One Team One Goal.
We are confident that our strong financial position and
high liquidity, as a result of a competitive cost structure,
as well as our ability to adapt, will effectively contribute
and drive the Company towards sustainability.

The investors™ interest in ESG issues has steadily
increased in the past years. Many institutional inves-
tors have incorporated the ESG performance into one
of their evaluation criteria for investments. ESG-re-
lated funds have been established. Therefore, the dis-
closures of ESG information and IR expertise on the
issues is very essential for investors, as to help them
understand long term value and corporate strategy in
relation ESG. ™
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Thai Oil Public Company Limited
THAILAND

Together We Fight Against COVID-19. Together We Will Overcome This Crisis.

Since early 2020, the COVID-19 crisis has caused extensive impacts on Thai people’s lives across all sectors, especially
the public health service. Therefore, Thaioil has joined hands with PTT Group to pool resources, engineering,
technological, and research and development expertise to help protect medical personnel from COVID-19. This
is because if they are infected with the virus, there will be a shortage of medical personnel essential for the care of
patients. One of our goals, therefore, was to hand over protective equipment to medical personnel and healthcare
workers so that they could safely carry out their duties. Medical equipment and supplies including alcohol, Personal
Protective Equipment (PPE), Powered Air-Purifying Respirator (PAPR), and negative pressure beds including other
equipment have been distributed to areas with urgent need of support. Negative/Positive Pressure Isolation Chambers

. . have been developed while acrosol boxes and shield partitions as well as face shields have also been made.
Wirat Uanarumit

Chief Executive Officer
and President | Physically distant but always caring ... We know that everyone was tired and afraid. Everyone was practicing so-

cial distancing so that we could all be safe. In light of this, Thaioil has sent its support to medical personnel, the Thai

people, and Thaioil employees through a video message. Additionally, various projects such as communication

but always caring for our safety), street cleaning for a clean and safe community, and Partner for Life Quick-
Win, which supports the company’s six groups of stakeholders, have also been carried out during the COVID-19
outbreak.
Volunteer Spirit. .. Thaioil was assigned as the leader of PTT Group’s Task Force 6: sponsoring face shields
and the company gathered Thaioil Group’s volunteer staff to participate in the “Face Shield Making
Activity for healthcare institutes and hospitals in Chonburi Province and other hospitals in need.”
The activity was held twice and 10,500 units of face shields have been made and delivered, 2,000
of which to Chonburi Provincial Public Health Office, 1,000 units to Laem Chabang Hospital,
1,000 units to Queen Savang Vadhana Memorial Hospital, 1,000 units to Bamrasnaradura
k Infectious Diseases Institute, 100 units to PTT Gas Pipeline Operations Division, Chonburi,
' 100 units to Sai Jai Thai Foundation under Royal Patronage, 500 units to Our Khung Bang
Kachao Project, 2,000 units to the public health providers in the communities around the

company’s refinery, 700 units to the government agencies around the refinery, 100 units to
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the company’s AGM, and 2,000 units to hospitals in need throughout Thailand, especially in the three southern
border provinces. In addition, more than 14.5 million baht has been allocated to support public health work as
follows:

* Gel cleanser (disinfectant gel) was handed over to the hospitals and communities around the company’s
refinery, of which 525 liters were given to Laem Chabang Hospital, 350 liters to Queen Savang Vadhana
Memorial Hospital, and 175 liters to the ten communities around the refinery.

* 3,000 liters of alcohol cleanser were supplied to the southern border provinces through the Ministry of Energy
while another 70 liters of 70% alcohol cleanser were handed over to the Directorate of Civil Affairs, Royal
Thai Army Headquarters. As well, 192.5 liters of gel cleanser were handed over to the Faculty of Social
Sciences, Kasetsart University and Ayutthaya Vocational College

* Medical equipment and supplies were presented to Bamrasnaradura Infectious Diseases Institute, comprising
of 525 liters of gel cleanser, 3,000 units of surgical masks, 10,000 units of nano face masks, and 6,000 medical
isolation gowns.

* Ten sets of oxygen-air mixer were presented to five hospitals in Chonburi Province for the treatment of
COVID-19 patients.

* 10,000 medical gowns were distributed to five hospitals in Chonburi Province and another 200 were handed
over to Phramongkutklao Hospital.

* Consumable goods were supplied for the Internal Security Operations Command Regjon 4 in the southern

border provinces.

However, as the situation has been improving and the number of new cases falling and starting to stabilize,
Thaioil Group is now focusing on its contribution to helping the society, especially those who have been affected
by the economic impact of COVID-19. The “Care Bags” (survival bags) project has been initiated where volunteer
staff was encouraged to help pack 10,000 bags of essential consumables to be handed over to the public. In the face
of this crisis, Thaioil Group has shown its commitment to giving back to the society by aiming to provide assistance
in times of need, which is part of the company’s strategic corporate social responsibility project and one of our core

principles. We will get through the coronavirus crisis together. Thaioil Group is cheering you on. Brighter days are

ahead for all of us.

| F
~ Thaiodl | REFINING VALUES

THAIOIL

Takes Part in Support of Fighting against COVID-19 Epidemic

Medical Gowns 6‘ Oxygen-air Mixers
16,200 v * 10

0 0 Face Shields
1 0,500 Units

Face Masks

13,000 uveiss
Survival Bags
Gel Cleanser

1,768  iers 1 0,000 uns

With Love & Care . Alcohol Cleanser

from Thaioil 3,070 uen

Total Value of Contribution THB 14.5 Mi”ions
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Energy industry has faced various types of external risks such as the volatility of crude oil price, market war, and
recently the pandemic crisis. The change is gradually emerging in terms of consumer behaviors, the supply chain
interruption, and eventually the transformation of energy market in response to the changing climate patterns.

During the time of pandemic crisis, Thaioil has adjusted our production planning to serve the consumer demand,
and to emphasize on resource efficiency and workforce productivity, including strategic financial plan as a priority.
We also shift our ethanol production to support the market demand, to be specific, from the fuel-grade ethanol to the
food- or pharma- grade alcohol.

Meanwhile, we reckon the opportunities to enhance our digital transformation roadmap to support our business
continuity in the contactless conditions. We accelerate a lot of digital platforms such as invoice system, procure-to-pay
system, and other applications for employees etc.

We believe that in this hard time, the important thing the business should pursue is to have a proper and mutual
dialogue with our stakeholders, that is, our customers regarding the production demand, our suppliers regarding the
situation, our surrounding communities, and specially our employees. Thaioil keeps engage our stakeholders as a

‘Partner for Life’ strategy as well.
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More importantly, in the preparedness for the post-pandemic or the new normal of energy business, Thaioil strat-

egy aim towards 100 years. We envision that the ESG (Environmental, Social, and Governance) factors can become a
key to post-pandemic recovery for adapting to a long-term sustainability.

Thaioil then strategized our business portfolio to be diversification and transition to a more stable income. That is
to say, apart from strengthening our core refinery and supply chain, we explore the power business and set the team to
searching for the new business possibility. We also factor ESG into our way of planning. The ESG aspiration towards
2030 are as follows:

E: Towards the Greener Economy — to set our operation and business portfolio towards a greener production as
well as sustainability investment.

S: Towards the Better Quality of Life — to understand our stakeholders” expectations and be responsible for the
sustainable production and consumption for the better society.

G: Towards the Transparency — to establish the verifiable systems to enhance our credibility and increase trust
of our stakeholders. =
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Thai Union Group PCL
THAILAND

s a global food company, Thai Union takes seriously its responsibility to provide food aid as humanitarian
Aassistance to the people and local communities in the regions where we operate around the world.

In response to the COVID-19 pandemic, Thai Union donated THB 2 million and more than 95,000 products
of SEALECT tuna, sardine and mackerel; Tuna Infusions; and FISHO snacks to the Ministry of Public Health;
Ministry of Social Development and Human Security; the Thai Red Cross; and other institutions in Thailand to
support medical teams and hospitals at the frontine of the situation and households that have been affected.

In China, Thai Union China also provided 52,000 cans of King Oscar tuna to more than 15 hospitals in the
city of Wuhan, which was heavily affected by COVID-19.

In Europe, Thai Union’s MerAlliance and a Petit Navire factory in France donated over 68,000 items of
protective medical equipment to hospitals in the region. John West in the UK also handed over 12,000 cans of
red salmon to support the Age UK elderly community. In the US, Chicken of the Sea donated more than 500,000
servings of canned tuna, salmon and other products to hunger relief organizations.

However, our commitment to Corporate Social Responsibility (CSR) does not end there.

During the global pandemic, Thai Union continues to focus on the health, safety and well-being of our
employees as our top priority. That way, we can remain committed to ensuring business continuity and safeguarding
our operations, so that we can continue to deliver quality seafood products to customers and consumers around
the world.

As a food production business, we already have extremely strict health and safety measures in place at all
our facilities to protect against any contamination, including contamination from virus and infection. We have
strengthened these efforts in light of COVID-19 to keep our employees safe and to maintain our production
capacity to serve the global demand for seafood.

With a global supply chain that has remained mostly uninterrupted, it has enabled us to maintain the jobs and live-

|
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Thai Union donates THB 1 million worth of SEALECT products
to communities in Bangkok impacted by COVID-19

lihoods of every employee at Thai Union
and to deliver the food products and
nutrition needed to feed the world.
As one of the world’s largest seafood '?J i @

companies, we also take pride in being

a global leader in sustainability. Since

we launched our global sustainability

strategy, SeaChange®, in 2016, we have
helped drive positive change throughout
the industry across areas such as
improving labor rights in the supply
chain and reducing abandoned fishing

gear at sea.
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All employees must wear a mask and pass the

mandatory temperature screening prior to entering Thai

Union’s premises

Thai Union already operates with stringent health

and safety measures at all our facilities to protect against
any contamination, which have been bolstered in light

of COVID-19

Thai Union is committed to ensuring the continuity of

its business operations so that it can continue to deliver
quality seafood products to consumers and provide healthy
nutrition to feed the world

These issues will continue to be a focus for Thai Union
as we look to the future, but climate change and the climate
emergency the world is confronting will become a much
stronger part of the sustainability dialogue at Thai Union.

The magnitude of the issue is enormous and given
Thai Union’s size and reach, it’s important that we show
leadership on this topic. Without taking action, the impact
of climate change on the world’s oceans could be devastating
as rising temperatures put certain fish species at risk and
force others to alter their migratory patterns, impacting
supply chains for companies such as Thai Union.

As a company, Thai Union is exploring what we
can do, including reducing carbon emissions from our
facilities and carbon emissions from suppliers. We are also
looking at how we can protect and restore mangroves and
other coastal ecosystems, which are critical in supporting
fisheries around the world.

In terms of our operations as we adjust to the ‘new
normal’ in response to this pandemic, Thai Union has been
able to implement measures which have ensured business
continuity while also keeping all our workers safe.

In our plants, all workers must pass temperature
screening and clean their hands with alcohol spray prior
to entering the premises, and everyone on site must
wear a face mask prior to entering the plant. We have
also implemented additional measures for food handling
workers.

As the COVID-19 risk remains high in some of the
locations where we operate, some office-based workers
continue to work from home and will do so until it is safe
for them to return to the office.

To ensure the operations of our office-based
employees are able to be maintained, we have provided
all of our workers with the necessary tools and equipment
to carry out their roles remotely. Many of our meetings
are now conducted virtually using tools such as Microsoft
Teams. In this ‘new normal’, such measures are not only
sustainable but they allow our operations to continue
uninterrupted.

At Thai Union, we remain committed to the health
and safety of our employees, ensuring continued business
operations and maintaining production capacity so that
we can deliver quality seafood products to consumers

globally and provide healthy nutrition to feed the world.
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PTT Global Chemical Public Company Ltd
THAILAND

T he COVID-19 pandemic has had considerable impact on Thai people’s way of life. Everyone must now
take special precautions to protect themselves from infection. GC, a leading company that delivers chemical
innovations to improve people’s quality of life, is supporting many parties in the fight against COVID-19.

GC Group and our partners are helping to meet the needs of Thais during this challenging time by making
essential donations and engaging in collaborative action to provide rapid and continual support to medical

personnel, patients, GC Group employees, and others affected by the COVID-19 pandemic.
Caring for Society

Along with our partners, GC Group has extended joint efforts to deliver medical innovations using our chemical
products and solutions such as PE, PP, PET, TEA, and Glycerin to create necessary medical equipment such
as PE gown, protective suit, alcohol hand sanitizer, face shield, shoe covers, CoviClear Portals (Thailand’s first
disinfection unit to prevent the risk of COVID-19),and etc to support the frontline staffs and hospitals to fight
with COVID-19. Furthermore, GC group and partners have extended our external support to help reduce
potentially adverse social impact through donation programs. We have donated our chemical innovations and
plastic products to over 900 hospitals/Health offices including 120,000 PE gowns,500 protective suits and PAPR,
more than 71,000 alcohol hand sanitizer, 91,000 face shield, 27,000 cloth masks, 600 shoe covers, 100 patient
partition screens, 26 tons of plastics film to prevent infections, and many more. Together, we want to leverage the
support of people throughout the country to overcome the COVID-19 pandemic in Thailand and demonstrate
how we can contribute through “Chemistry for Better Living.”

We have also visited hospitals to talk with medical professionals and those impacted by the COVID-19

virus to better understand their situation and current needs. This is helping our related departments to focus
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their urgent research and development efforts. We are confident that GC’s petrochemical innovations and plastic
products can be integrated into collaborative projects, meet ongoing requirements, and efficiently solve problems

relating to the challenging situation we all face.
Caring for Our Employees

The first measure that GC implemented was a work-from-home policy for employees whose jobs enable them to
work outside of our office and production facilities to reduce the risk of infections when they travel to and from
work. Employees required to work at the office or onsite have their temperatures taken with infrared thermometers
and are checked using video analytics installed at the entrances to workplaces. They are also required to wear
surgical masks, wash their hands or use hand sanitizer, and practice social distancing. In addition, we issued Lock-
up policy for sensitive working areas such as plant operating area and control rooms to ensure that our employees
will be 100% safe from the infections. All GC Group employees are provided with essential personal protective
equipment such as surgical masks, thermometers, and sanitizing spray. We will continue to operate our business
in a way that mitigates any potentially negative effects on our stakeholders. The company is closely monitoring
their conditions, especially employees who must work in office spaces and production facilities. Currently, no GC

Group employee has been diagnosed with COVID-19.
Corporate Sustainability in the new normal

COVID-19 has impacted people’s concerns about their quality of life. They have started caring about healthy and
hygienic packaging and looking for sustainable/eco-friendly product and how companies take care of the safety
of the employees and consumers by sustainable solutions. After the pandemic crisis began, GC have revisited our
sustainability direction and linking with Sustainable Development Goals by focusing on three major SDGs and

three supporting SDGs as figure below.

Sustainability
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The above figure shows that GC takes responsibility for all of aspect of 2E1S (Economic, Environmental,

and Social) for both internal and external stakeholders. During the pandemic period, GC took effort in research I t t o o k yo u

& development of medical equipment and support this kind of innovative products to the frontline staff to fight

against COVID-19. We plan to do more research & development of new product to expand portfolio of medical ®

and hygienic product that would match with the demand in the future. q r ox I m q t e I
Furthermore, we shape our sustainability direction by developing GC Circular Economy platform to support p p

new normal after the pandemic, including:

1) Bioplastic: GC develops bioplastic and biodegradable plastics by inventing the GC Compostable label

certified by national and international standards as an eco-friendly product. It’s an alternative solution for

consumers.
2) Recycled Plastics: They are from single-use packaging that can be created upcycling products, namely . °
packaging, textile, construction material. GC has a plan to establish the first state-of-the-art recycling t o e q t t h I s
plant in Thailand, which used advanced technologies to manufacture high-quality plastic pellets
3) Ecosystem: essential for creating knowledge and understanding of sustainable waste management for all &
sectors, creating partnerships such as children, colleges, communities, and country,etc. d It c q r d
4) Inclusiveness: GC believes that sustainable development shall leave no one behind. We have Innovation c re
center and expert research teams for cooperation with our customers to develop and launch products that

respond to consumer’s needs

In the current situation, social distancing and stay

or work from home policy have led to an increase in plostie, ® Al ﬂ.mn
wor® L9/« ) n

daily amount of waste e.g. organic waste, single-use

packaging (plastic food packaging from online food - ] dvetopmant
deliveries increase by 15%, from 5,500 to 6,300 tons/

day). GC has recognized the concerns over this issue ( 2)
that must be urgently resolved during the COVID-19 Putinbag(s)

crisis. We initiate a waste management model namely

“Send Plastic Home” project by adding new value to

recycled waste based on GC’s management principles.
This helps to attract more people into the high-quality
recycling business which can create further positive

environmental impacts. The purpose of “sending

plastic home” is to recycle and upcycle plastic waste

-
Racycling plant

which helps to reduce landfills waste and contribute to

a more sustainable and circular economy.

Tiny bits of plastic are in our food, water and air.
Find out how much plastic you eat at

YOUR PLASTIC"DO™ET .ORG
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Investor Relations, Business Ethics, Environmental Responsibility
and Financial Performance

Running a company is not just about earning profit for your shareholders. Nor it is just about having an excellent
business model and an experienced management team. It is a combination of both, plus much more. It is about how you
treat your shareholders or how you behave as a corporate citizen.

In today’s business environment, investor relations play a crucial role in corporate existence as they are instrumental

in providing timely updates of the latest information and business development to keep the shareholders well-informed.

Companies should also be taking the initiative to reflect social and environmental concerns in their activities and
in their relationships with the communities in which they exist. They should undertake deliberate efforts to create a
sustainable environment in which to conduct business — rather than just think of their financial bottom line.

It is for these traits that Corporate Governance Asia is taking a new initiative to recognize excellence in investor
communications, business ethics, environmental practices and financial performance. The recognitions — The 10th
Asian Excellence Recognition Awards — are bestowed to outstanding executive achievements across the region to serve as
inspirations for the rest of the business community.

These accolades are for people who possess strong leadership in guiding the company in growing/expanding the
business, and at the same time uphold the highest ethics in business practices. These recognitions are a fundamental part
of our mission to enhance the standards of corporate governance in Asia.

We are honouring the companies and business professionals who are recognized by his/her peers, investors, academics

for his/her outstanding leadership and contributions in a public or a private company.

Asia’s Best CEO (Investor Relations)
Asia’s Best CFO (Investor Relations)
Asia’s Best Investor Relations Professional
Asia’s Best CSR

Best Investor Relations Company
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Min Lu

CHINA

Min Lu
Chairman and CEO
Autohome Inc.

Autohome Inc follows a code of business
conduct and ethics, which contains the
general guidelines for conducting the business
of the company and each of its subsidiaries
and controlled entities consistent with the
highest standards of business ethics.

To the extent this code requires a higher
standard than required by commercial
practice or applicable laws, rules or
regulations, it adheres to these higher
standards. This code is designed to deter
wrongdoing and to promote:

* honest and ethical conduct, including
the ethical handling of actual or
apparent conflicts of interest between

personal and professional relationships

full, fair, accurate, timely, and
understandable disclosure in reports
and documents that the company files
with, or submits to, the US Securities
and Exchange Commission and in other
public communications made by the

company

compliance with applicable laws, rules

and regulations

prompt internal reporting of violations
of the code

Si Furong

* accountability for adherence to the code

The company has laid down rules on
conflicts of interest, which occurs when an
employee’s private interest interferes, has the
potential to interfere or appears to interfere,
in any way with the interests of the company.
It requires that employees fully disclose any
situations that reasonably could be expected
to give rise to a conflict of interest.

It emphasizes that if a conflict of interest
is suspected, or something that others could
reasonably perceive as a conflict of interest, it
must reported immediately to the compliance
officer. Conflicts of interest may only be
waived by the board or the audit committee
and will be promptly disclosed to the public
to the extent required by law.

The actions of family members outside
the workplace may also give rise to conflicts
of interest because they may influence an
employee’s objectivity in making decisions
on behalf of the company. If a member of
an employee’s family is interested in doing
business with the company, the criteria as
to whether to enter into or continue the
business relationship, and the terms and
conditions of the relationship, must be no
less favourable to the company compared
with those that would apply to a non-relative
seeking to do business with the company
under similar circumstances.

The giving and receiving of gifts is

common business practice. Appropriate
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Wang Tianyi

business gifts and entertainment are welcome
courtesies designed to build relationships
and understanding among business partners.
However, gifts and entertainment should
never compromise, or appear to compromise,
the ability to make objective and fair business
decisions. It is the responsibility of employees
to use good judgment in this area.

As a general rule, employees may give
or receive gifts or entertainment to or from
customers or suppliers only if the gift or
entertainment could not be viewed as an
inducement to any particular business
decision. All gifts and entertainment expenses
made on behalf of the company must be

properly accounted for on expense reports.

Si Furong
President
China Communications Services Corporation Ltd

China Communications Services Corporation
Limited (China Comservice) is committed

to maintaining sound corporate governance
standards and procedures to ensure the
completeness, transparency and quality of its
information disclosure. It strives to achieve
more standardized operational procedures,
effective management and rational operation
in order to safeguard shareholders’ interests to
the greatest extent.

While strictly complying with relevant

laws and regulations, China Comservice is
continually striving to further strengthen its
internal control and risk management systems
in order to improve its corporate governance
standards and transparency.

The board of directors is responsible for
performing corporate governance duties,
including developing and reviewing the
company’s policies and practices on corporate
governance; and in reviewing and monitoring
the training and continuous professional
development of directors and senior
management as well as the company’s policies
and practices in compliance with legal and
regulatory requirements.

It is also responsible for developing,
reviewing and monitoring the code of
conduct and compliance manual applicable
to employees and directors; and reviewing the
company’s compliance with the Corporate
Governance Code and disclosure in the
corporate governance report.

China Comservice adheres to
strengthening its internal control and risk
management and has established a sound
internal control foundation. The company
considers that integrity, timeliness, fairness and
accuracy in information disclosure is key to
improving corporate governance. As such, it
formulated and implemented the information
disclosure management regulation.

In accordance with the company’s
internal policy on information disclosure
and the requirements of listing rules, China
Comserivee further improve external
information publishing, especially in respect
of important information such as price
sensitive information, information related to
annual reports and interim reports in order
to ensure true, accurate, complete and timely
information disclosure.

At the same time, China Comservice
has set up an investor relations department
that is responsible for providing necessary
information and services to its shareholders
and investors.

In terms of its ESG initiatives, it
devotes to providing a series of services
covering high quality, efficient and secured
telecommunications infrastructure services,

business process outsourcing services and

applications, content and other services.
The board of directors attaches great
importance to the environmental, social
and governance work, and is responsible for
evaluating and determining risks relevant
to the group to ensure the company has
effective risk management and internal control
systems in place and for determining China
Comservice’s ESG approaches and strategies.
The strategic planning department
of the group is responsible for the overall
planning for the ESG Report as well as for
the management and monitoring of the
effectiveness and preparation for information
disclosure of the report, as well as the
fundamental management works. The group
has established an information collection
system for the ESG Report and keeps
improving such system, some items of which

are subject to performance appraisal.

‘Wang Tianyi
Chairman & CEO
China Everbright Environment Group Limited

China Everbright Environment Group pays
close attention to the operational impacts
brought to the environment and society. An
environmental social management system
(ESMS) has been established in accordance
with the safeguard policy statement of

the Asian Development Bank and other
international best practices.

‘The ESMS covers the entire cycle of
projects from early-stage planning and design
till the final state operation and management,
with specific requirements in place in relation
to environmental and social screening and
categorization, resettlement, indigenous
people, environmental impact assessment,
information disclosure, public engagement,
gender equality, due diligence and review, and
monitoring and reporting.

In addition, the group’s environmental
policy and operations manual aim to reduce
the operational impact to the environment
and natural resources by providing clear
guidelines on air and greenhouse gas
emissions, discharges into water and land,

generation of hazardous and non-hazardous
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waste, as well as the efficient use of energy,
water and other raw materials.

To further integrate system requirements
into operational practices, the group
has implemented its comprehensive
environmental, safety, health and social
responsibility management system since 2016.

As a leading company in the
environmental protection industry in China,
China Everbright International strives to
minimize its operational impact on the
environment and natural resources. Its
environmental energy business helps reduce
the adverse per capita environmental impact
and preserve precious land resources of cities
via green incineration of household waste. Its
greentech projects improve air quality in rural
areas by converting biomass raw materials,
such as agricultural and forestry waste into
electricity and heat, hence avoiding open
burning of agricultural and forestry straw.

Both businesses increase the share of
renewable energy in China’s energy mix,
demonstrating its dedication to the green
energy era in China. Besides, its two new
business sectors, eco-recycling and greenergy,
aims to develop zero-waste cities through
waste sorting and resource utilization, and
contribute to energy conservation and urban
outdoor lightning projects via research and
development and manufacturing of energy-
saving street lights, respectively.

As a leading waste-to-energy operator,
China Everbright Environment Group
International plays an important role in
tackling air pollution and climate problems.
For emissions control, it strictly controls
stack emissions such as particulate matter,
sulphur dioxide and nitrogen oxides in all
combustion operations, by implementing
stringent operational procedures with frequent
inspection and extensive supervision. It also
pays attention to the effective control of
fugitive air emissions at its projects to prevent
air pollution.

Cherishing resources and reducing
wastage is an essential part of China
Everbright Environment Group practice.
The group strives to achieve environmentally
sound management of all wastes throughout

their life cycles, and significantly reduce
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their release to air, water and soil through
comprehensive recycling schemes.

The group established a zero-waste city
research team and commenced initial liaison
with zero-waste city pilot areas to provide
an infrastructure plan and explore the “zero-

waste cities” construction model.

Yang Jie
Executive Director and Chairman

China Mobile Limited

Following its strategy of becoming a world
class enterprise by building a dynamic
“powerhouse”, China Mobile is committed
to becoming a major force in building a
“cyberpower”, digital national and smart
society and strives to fully implement its “5G+”
plan to support the nation’s high quality
development, help address the problems of
unbalanced and inadequate development, and
meet people’s needs for a better life.

This is being achieved by promoting the
convergence, integration and digitization
of 5G in every aspect of both the national
economy and people’s daily life, thereby
making concrete efforts to contribute to the
realization of the United Nations Sustainable
Development Goals (SDGs).

China Mobile is committed to building
world class intelligent infrastructure,

continuously improving its independent

'L

Hou Xiaohai

innovation capabilities in 5G and accelerating
its integration with related fields, including
artificial intelligence (Al), internet of things
(IoT), cloud computing, big data and edge
computing. It aims to strengthen the open
cooperation with upstream and downstream
partners in more areas and at higher levels.

It strives to promote sustainable economic
development by integrating 5G into every
industry and every walk of life and fully
releasing the magnification, super-imposition
and multiplication effects of 5G technology
on the empowerment of economic and social
development.

China Mobile insists on a people-centered
development philosophy and strive to promote
the sustainable development of society. This is
being undertaken by leveraging its information
technology advantages to implement the
Telecommunications Universal Service
Project and promote “speed upgrade and
tariff reduction”, ensuring equal opportunities
for less developed areas and disadvantaged
group with innovative approaches, working
with its parent company to intensify support
for designated areas and targeted poverty
alleviation programmes, continuing its brand
public welfare programmes, and providing all-
out support for China’s coordinated regional
development strategy and the Belt and Road
Initiative.

Adhering to the belief that “lucid waters

and lush mountains are invaluable assets”,
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Zhang Zhichao

China Mobile been implementing the Green
Action Plan for 13 consecutive years to
promote environmental sustainability. This
is being done by researching and developing
of energy-saving technologies, enhancing
our climate resilience, implementing green
operation and management, and driving
energy conservation and emission reduction
ofour supply chain.

We have actively developed and promoted
environmental ICT solutions that support
real-time collection and efficient processing
of massive, multi-dimensional environmental
data, and our “Blue Guardian” application
provided informatization support for air
pollution prevention and control in 300
regions at county level or above, helping fight
the battle against pollution.

In 2019, the company invested 160
million renminbi in the Green Action Plan
and achieved remarkable energy conservation
and emission reduction results, reducing
its overall energy consumption per unit of
information flow by 43% compared with the

previous year.

Hou Xiaohai
CEO and Executive Director
China Resources Beer (Holdings) Company Ltd

In 2019, the China Resources Beer
(Holdings) Company Limited defined

the new management theme of “Quality
Development for Success in High-end
Segment”, and proposed a series of targeted
strategic measures such as “new idea and
initiatives for new targets and opportunities”
for the next three years to seize opportunities
for sustainable development. In the
implementation of the premiumization
strategy, the acquisition of shares of Heineken
China has been completed, and the Heineken
TMLA and Framework Agreement have been
officially implemented and promoted. This
long-term strategic co-operation will provide
the group with an important and strategic
opportunity to develop in the premium beer
market in China.

After years of actively promoting green
development, China Resources Beer has
improved management systems and policies
for waste, packaging materials, pollutants,
energy consumption and greenhouse gas
emissions to ensure compliance during
implementation and treatment. It also
advocated the philosophy of energy
conservation and emission reduction in daily
operation, and strived to reduce pollutant
and emissions from the source through
innovative technologies.

The group is convinced that
environmental protection lays a solid
foundation for companies to create green
value. It has also made progress on those
highly concerned issues in green development,
such as the management of water use in
water stress areas, the use of renewable energy
and reusable packaging materials, and the
reduction of greenhouse gas emissions.

In terms of society, the group
understands the positive correlation between
corporate development and social returns,
and it has steadily developed and obtained
long-term support from a wide range of
stakeholders. While expanding its business,
it responded to the community’s call and
actively participated in poverty alleviation.

It also protects staff’s rights, occupational
safety and